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The Open Door to Quick Sales 


in Garage Door Hangers is the No. 810 National. 

It attaches easily. It holds securely. It never binds. * It 
“stays put’—doors can’t swing against a car and damage 
lamps or fender. 

Even on heaviest doors the National always operates 
smoothly and quietly. 


All the noise is made by National customers—they’re our 
best advertisers, notwithstanding the fact that National 


‘Builders’ Hardware is advertised regularly to 120,000 car- 


penters and builders who are all possible customers. 
Are you getting your share of National trade? 


Send for the National Catalog. It shows a line worth 
handling. 


National Mfg. Company 


Sterling Illinois 
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By Roy F. SOULE 


HE dignity of the editorial sanctum is 

about to be shattered. Some great 

truths can be more promptly and per- 
manently impressed upon the human mind 
when the Colt Levity is loaded with a light 
jockey and turned loose to win the race. 

If, in the spirit of mirth, we turn back the 
clock, kick over the hour glass and make 
faces at Father Time, we crave the indul- 
gence of the group of great hardware manu- 
facturers whom we are about to make young 
again. This dip in the fountain of youth is 
for educational purposes only. 

The man who persists in walking around a 
field when there is a good path cutting across 
it is just a plain, ordinary, every-day fool. 

If he could be put into short pants and 
placed in the public schools he would be 
quickly awarded a dunce cap and a seat on a 
high stool. Other pupils would profit by his 
punishment, and if he possessed the slightest 
degree of shame, if he was a little hurt by 
the humiliation, if his skin was not solid 
leather and his head solid ivory, the school 
teacher would have him taking advantage of 
the cut-offs before the first term had expired. 

We regret to admit that the average hard- 
ware manufacturer is a candidate for the 
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If he were hopeless, if there 
wasn’t a chance of his redemption, we would 
condemn him and pray for his physical com- 
fort in the padded cell of his old age. 


But we know this manufacturer pretty 


dunce class. 


well. We know of a thousand great accom- 
plishments which are to his credit, and for a 
single error, even though it be as persistent 
as it is pernicious, we are not inclined to con- 
demn him. 

Before the last bell for school rings we 
wish to announce that today’s lesson will be 
of the decimal system. Among the pupils 
are Murray Sargent, Fayette Plumb, Charley 
Asbury, Gus Gladding, Frank Coes and Bob 
Peck. As they file in the rattle of marbles, 
the hip pocket adjustment of sling shots and 
the shuffling of feet gradually subsides, and 
the deathly stillness of visitors’ day creeps 
like a pall over the classroom: 

Richard Shapleigh, the young graduate 
from a Missouri Normal School, still on 
trial in the district, offered a silent prayer of 
thankfulness that the arithmetic classes were 
coming up, for he had earnestly and en- 
thusiastically coached these boys on fractions 
for the past thirty days, and was confident 
of their ability to come through with flying 
colors in this emergency. 

Hamp Williams, Chairman of the School 
Board, with Trustees Charles Woodward ‘and 
M. D. Hussie, were no every-day visitors. 
They were big men in the community, known 
and respected by the children, and their par- 
ents. The immediate future of Dick Shap- 
leigh was in their hands. 





“A” Class Arithmetic 


F course, the children sang the “Star 

Spangled Banner,” and when the great 

men arose from their chairs on the teacher’s 

platform at the first note, and then solemnly 

joined in the singing the significance of the 
national anthem multiplied impressively. 

In a quiet voice that carried well the 
teacher announced “A” class arithmetic. 
There was a shuffling for books and tablets. 
The musical ring of a bell sounded once as 


the children turned in their seats. Two rings. 


and they rose, three musical chimes and they 
marched to the long recitation seats. An- 
other ring and they were seated. 

The boys were all business. Mr. Hussie 
glanced at Mr. Woodward and that gentleman 
solemnly nodded approval. 

“Murray Sargent, you may go to the black- 
board.” 

As the sound of his name fell from the 
teacher’s lips a tall, bright-eyed, thoughtful- 
looking boy rose from his seat, walked to the 
board,: picked up a piece of chalk, and stood 
waiting in an attitude of respectful attention. 

“Murray,” continued the teacher, “I am 
going to give you the choice of two problems. 
If you can do either of them orally it will be 
to your credit. I will state both problems and 
will then repeat the one you select. 

“Problem One—A merchant bought a 
dozen squares at $15.60 a dozen. He sold five 
of them. What was the value of the squares 
still in his possession? 

“Problem Two—A merchant bought a box 
of squares for $13. If there were ten squares 
to the box and the merchant sold five of them 
what was the value of the squares still in his 
possession ?” 

As the first problem was stated the alert 
mind of the boy started tugging the division 
of twelve into $15.60, but the sale of five and 
the remaining seven tangled his start at oral 
arithmetic. 

The second problem left him smiling. Thir- 
teen dollars for ten square was $1.30 each. 
He had it instantly. Five sold and seven 
left, 7x 130. A snap—7x13 was 91, with 
an added decimal made $9.10. 

The excited boy talked it out loud. 

“Or teacher,” he said, “you could figure it 
just as quickly. Seven squares at a dollar 
a piece is $7 plus 7 x 30c = $2.10. $9.10— 
that’s easy.” 

“Very good, Murray. I will now state the 
first problem again and you may solve it 
either orally or on the blackboard.” 

Murray gripped his chalk, wrote 15.60 in 
good strong figures, and started to divide it 
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by 12. As he put down the 1, then the 3, and 
finally the 0, his face suddenly beamed. 
“Why, the answer is the same!” 

“Yes, Murray, it is the same, you may be 
seated.” 

Hamp Williams leaned forward and whis- 
pered to Mr. Woodward. “Bright boy, bright 
boy that Murray. Comes from a mighty 
bright family and he’s a chip off the old 
block.” 

“Fayette, next, if you please.” 

An erect, manly midget of a boy hopped 
from his seat and in a twinkling was at the 
board. 

“Fayette,” continued the teacher, “I will 
also give you the choice of two problems. 

“First Problem—A dealer taking inventory 
counted 12/3 doz. Plumb hammers. They 
cost $13.20 a dozen. Before this information 
had been recorded in his inventory record 
book a clerk reported the sale of 3/4, of a dozen 
of the hammers. The balance was officially 
recorded in the inventory record. How many 
hammers were recorded and what was the 
total of their value? 

“Second Problem—A dealer taking inven- 
tory counted 20 hammers which cost him 
$110 a hundred. Before recording his count 
a clerk reported the sale of 8 hammers. How 
many hammers did he enter in his inventory 
record and what was their total value?” 


It Puzzled Plumb 


ROBLEM one puzzled young Plumb, that 

odd price of $13.20 a doz., that 12/3 doz. 
and the 34 of a dozen sold added to the con- 
fusion. 

But the statement of the second problem 
had barely passed Mr. Shapleigh’s lips be- 
fore the pupil answered, ‘11 hammers at 
$110 a hundred would equal $12.10.” 

Then, at a word from his instructor, young 
Plumb plodded through the first problem to 
eventually emerge from a jungle of figures 
with the same result. 

Once more the heads of the school board 
nodded approval, and Mr. Hussie chuckled 
as he said under his breath, “Great little 
youngster that, going to be a mental giant 
in capsule form.” 

A tall serious boy took his place at the 
board when Charley Asbury was called. 

“Charley, I am going to give you problems 
similar to those Murray and Fayette have 
answered. 

“Problem One—A merchant ordered 21/, 
doz. Enterprise food choppers, but before 
shipment was made his sales warranted the 
placing of an additional order for 111/12 
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doz. The price was $22.80 a doz. In due 
time he received the goods and paid the man- 
ufacturer. How many choppers did he re- 
ceive and what was the amount he paid for 
them? 

“Problem Two—A merchant ordered 27 
Enterprise food choppers, but before ship- 
ment was made he placed an additional order 
for 23 choppers. The price was $190 a hun- 
dred. How many choppers did he order and 
what was their value?” 

“Well,” said Charley with a convincing de- 
liberation that clearly convinced his hearers 
that the problem was already solved. “Well, 
27 and 23 are 50, at $190 a hundred would 
be $95.” 

“Correct, Charley. Now, I will give you 
the first problem again,” and as Mr. Shap- 
leigh repeated it, Charley, with beautifully 
formed numbers, each made with deliberate 
care, but without a lost motion or a single 
erasure, arrived at the $95 result. It had 
taken ten times the effort and was filled 
with the constant possibility of error. As he 
reached the conclusion of his effort Charley 
reached for the eraser, and at a nod from 
Mr. Shapleigh, .he cleaned the board and 
started for his seat. 

Chairman Williams closed his lips in a line, 
rocked his body with the emphasis of his 
nods, and if his thoughts could have been in- 
terpreted they would have said, ‘Methodi- 
cal, safe sound—sure-he’s-right-and-then-go- 
ahead boy. He’s going to be somebody.” 

Then Gus Gladding got his. When the 
teacher called Gus, that happy youngster was 
carefully balancing a spit ball on the end of 
an exceedingly limber corset stay that had 
fallen into his possession that morning. He 
dropped the utensils of entertainment be- 
neath his tablet, and with a parting smile and 
a wink at the boys, faced his instructor. 

“Gus, this is a day of double problems. 
Take your choice. 

“Problem One—A clerk was unpacking a 
shipment of silver steel saws for his em- 
ployer. The case contained 214 doz. saws. 
He carried *4, of a dozen saws to a counter 
inside the store and on his return found a 
customer inspecting one of the lot that re- 
mained. The customer purchased that saw. 
If those silver steel saws cost $27 a doz. 
what was the number and value of the saws 
still in the shipping case?” 

The only sign of interest Gus showed was 
not visible to the school master or the vis- 
itors. The boys on the near end of the reci- 
tation seat, however, saw glad Gus solemnly 
close the near eye. 








“Problem Two—A clerk was unpacking a 
shipment of saws for his employer. The case 
contained 30 saws. He carried 9 of them to 
a counter inside the store, and on his return 
sold one of the remaining saws to a customer. 
If those saws cose $225 a hundred what was 
the number and value of the saws still in the 
shipping case?” 


Easy for Gus 


TILL keeping the far eye closed for the 

entertainment of his classmates, Gus re- 

plied, “20 saws—silver steel—at $225 a hun- 
dred would be $45,” 

Then Gus turned his back to the class and 
waded into problem one. He used a lot of 
chalk and a wet thumb judiciously and darkly 
applied in one place, but before the erasure 
had dried to color harmony he had reached 
the $45 result on the round-about course. 
His expression was one of “What’s the sense 
of it?” as he came back and endeavored suc- 
cessfully to palm his playthings and resume 
his seat without noticeable delay. 

If the school board had not been triple 
bound by bands of dignity the district school 
would have been in an uproar right there. 
Beneath the grave exterior of the three sol- 
emn dignitaries representing higher educa- 
tion one thought predominated. Gus would 
never shovel a sand pile in the morning and 
shovel it back in the afternoon. He would 
work if he could see the sense of it, but as a 
pastime labor would never appeal to him. 

Frank Coes came next—tall, solemn-faced, 
Lincoln-type of a boy. His sense of humor 
seemed to have already made a story of 
“duplex problem day.” He strolled toward 
the board and arrived in time to hear Mr. 
Shapleigh propound problem one. 

“Frank, a dealer received a shipment of 
Coes’ wrenches and the case in which. they 
were shipped was broken in transit. 

“The case contained 414 doz. Coes’ 
wrenches originally, but when received at the 
dealer’s store 5/12ths of a dozen wrenches 
were missing. What damage claims should 
the dealer make against the railroad com- 
pany if the wrenches were billed to him at 
$14.04 a dozen?” 
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Frank smiled a wry sort of a smile and 
his eyes twinkled. 

“Problem Two—A dealer was shipped 54 
wrenches—5 wrenches were lost in transit. 
If the wrenches cost the dealer $117 a hun- 
dred what should be his claim against the 
transportation company ?” 

Frank’s figuring was simple, if strange. 
He talked his thoughts aloud—“That makes 
$1.17 a piece 5x7=35. 5x10=50. 50 
+ 35 —85c. That takes care of the pennies. 
5x $1=— $5. $5.85 is the answer.” 

“A little round-about way of figuring, 
Frank,” said Mr. Shapleigh, “but convincing 
evidence of your liking for the decimal sys- 
tem.” 


A Dose of Dozens 


ince Frank took his turn at the day’s 
dose of dozens. “5/12 of 1404.” It hung 
fire on 12 into 1404 and then cleared. Frank 
sat down, smiling at himself. The class 
jo‘ned him. That Coes’ smile seemed con- 
tagious. The whole class seemed suddenly to 
have grasped the idea that the gross and 
dozen system of figuring had been evolved by 
some poor ancient who had little regard for 
the poor mortals who might be the victims of 
such mathematical inheritance. 

When Bob Peck answered to the name 
“Robert” a ripple of anticipation seemed to 
flutter through the room. Bob was a husky 
chap with a pronounced proclivity for fun. 
It was Bob who turned a pet squirrel loose 
in the school room. It was Bob who raised 
a window on that windy day when the en- 
couraged elements came in to mix up the 
examination papers. Bob’s exploits were 
town talk. There wasn’t a vicious hair in his 
head, but his system just naturally seemed to 
demand a certain amount of fun regardless 
of consequences. 

“Bob,” said Mr. Shapleigh, eyeing the 
school cut-up with a look that seemed to say, 
“you plump little devil, don’t spoil a perfect 
record.” 

“Problem One—A dealer bought 8 1/3 doz. 
No. 62 Stanley Rules at $43.20 a gross. What 
did they cost apiece?” 


Bob began to scowl. He didn’t know how 
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to scowl and someone snickered. Mr. Shap- 
leigh cleared his throat sharply and the noise 
ceased abruptly. Both got red. 

“Problem Two—A dealer bought 100 rules 
at $30 a hundred. What did they cost 
apiece?” 

Bob choked. <A coughing spell convulsed 
him, but as he finally straightened up his 
moist eyes looked happy. “Thirty cents, sir,” 
he said in a high, unnatural voice. 

Then the teacher carefully reviewed prob- 
lem one. Bob’s throat had ceased to trouble 
him. He paid no attention whatever to the 
gross or dozen figures that came tumbling 
from the teacher’s lips. A peculiar confidence 
in Bob Peck seemed to possess him. As the 
last word sounded in the quiet schoolroom 
Bob shoved his hands deep down into his 
coat pockets, and, in a voice that could havs 
been heard three blocks away, shouted, “30 
CENTS.” 


Then the storm of mirth broke over the 
dam. Trustees, teacher and scholars joined 
in hilarious laughter. The district school 
fairly rocked with it. 

“But Bob,” laughed Mr. Shapleigh, “tell 
us, please, how you figured it out so quickly.” 

Bob quit laughing abruptly. The whole 
world seemed suddenly to have turned seri- 
ous. His erect body went limp. His jaunty 
air of confidence evaporated. His face was 
a blank. 

“Go ahead, Robert. Just work it out orally. 
Speak your thoughts right out.” 

Everyone knew that Bob’s nimble wits had 
grasped the identical similarity of the an- 
swers to all the paired problems that had pre- 
ceded his, and in a moment of daring he had 
taken a chance. 

“T guess I’—and Bob swallowed hard. “I 
guess I—I couldn’t do it again.” 

“T don’t believe you could, Robert, but you 
have shown that you can put two and two 
together. If your mathematical abilities were 
as good as your power of perception you 
would lead this class. That is all.” 

School was dismissed, and as the boys clus- 
tered about, Bob Peck headed for the swim- 
ming pool—the visitors bade the young 
school master good day and started down the 
shady path that bordered the country road. 

At Hamp Williams’ general store they 
stopped. During the walk they had been dis- 
cussing the afternoon’s experience. 

“There was slight variation to those prob- 
lems he put to the boys,” observed Mr. Wood- 


_, ward. 
I } “They certainly did run in a rut,” chimed 
Wtijjin Hussie. 
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“Yes, that’s so,” said Hamp, “but do you 
know, gentlemen, I just wish every hardware 
or notions manufacturer in America could 
have been visitors with us today.” 

“Those problems he put up to that bunch 
of youngsters showed our manufacturers to 
be so much like old Lige Waldon that I am 
about prepared to believe that we are all more 
or less badly bound by precedent.” 

“How’s that?” said Woodward. 

“Well, Lige glories in voting a Democratic 
ticket. He is loyal to the core, but for the 
life of him he couldn’t give you a solitary 
reason beyond the fact that his father and 
his grandfather were good old Andy Jackson 
Democrats.” 


It’s Not Funny 


N the laugh that followed this portrayel 
of the lone district Democrat he con- 
tinued— 

“That’s the way with our manufacturers. 
We inherited the dozen and gross system 
from England. When we won our liberty 
we adopted the decimal system for our cash, 
but we clung to the clumsy count in merchan- 
dise. That was probably because we bought 
most of our goods abroad, but there has been 
no excuse for hanging to the gross and dozen 
system of packing and pricing since our own 
Civil War made us a great manufacturing 
nation. | 

“Nine-tenths of the money losing mathe- 
matical mistakes in that store of mine,” he 
said, pointing toward the impressively long 
two-story building, ‘“nine-tenths of the figure 
errors run up by my clerks are made because 
of the overdose of dozens and fractions of 
dozens that call for a lead pencil. 

“We all saw how those youngsters ate up 
their problems when stated on the decimal 
basis, but we were all kids when it came to 
oral arithmetic on the same problems stated 
in dozens and gross. 

“T take inventory twice a year. We've 
got to count and figure again next week, and 
for every hour of overtime, for every tired, 


trying, late hour over that bunch of con- 
founded fractions. I’m going to think of the 
system as the opponent of efficiency. I don’t 
blame the manufacturers for refusing to sell 
in broken lots. I would if I were a manu- 
facturer.” 

“By jove, you’re right, you’re right, 
Hamp.” 

“You bet I am, and if all the retailers in 
America pooled the losses due to figuring 
dozen and gross lots, say, the leak would cre- 
ate about as much talk as if someone pulled 
the plug out of the bottom of the ocean.” 

“Well, then you think this new teacher is 
all right, do you?” 

“Yes, I do; I think he is an educator and 
I’m for keeping him.” 

Mr. Hussie and Mr. Woodward solemnly 
nodded approval, and from a teacher on trial 
Richard Shapleigh became “Decimal Dick of 
District Ten.” 

EDITOR’S NOTE :—If you are in favor of 
packing hardware in ten and hundred lots 
rather than in dozen and gross lots, write a 
letter to HARDWARE AGE. 





What do you say, Mr. 
Hardware Retailer, Mr. Job- 
ber, and Mr. Manufacturer, 
to this question: “How 
should hardware be packed 
and priced—by the dozen or 
by the ten and hundred?” 


Hardware men are discuss- 


ing this question right now. 


Tell us what you think— 
or what your experience 
has been. 

HARDWARE AGE 
wants to pass your thought 
on this problem along to the 


rest of the trade. Thanks! 

















Mrs. Hinchman and Her Hubsand’s Debt 


By ELTON J. BUCKLEY 


Attorney-at-Law 


in a progressive little city of 9,000, believed in giving 

all their clerks a chance to make money on the side. 
Usually this chance was offered the clerks in the form of 
@ commission on orders obtained from customers outside 
of the store. No commission was paid on account of sales 
made by customers who came to the store to buy. Full 
compensation for those was supposed to be paid through 
salary. But if Tom Brown, one of the clerks, for instance, 
heard that Mrs. Hampton was in the market for something, 
and called on her in his own time and got her order, he 
was given a percentage of the profit. 

Jenkins & Co. found that this plan worked well in two 
ways; first, it increased the business, and, second, it made 
the clerks feel that they were really salesmen, and filled 
a position of more importance than that of mere counter 
clerks. 

One morning the youngest of Jenkins & Company’s 
clerks, Ben Whiteman, came to Harry Jenkins, the junior 
partner, in considerable excitement. 

“Boss, I’ve got a chance to get a $200 order from John 
Hinchman, down here on Chestnut Street,” he said. “He 
needs a lot of stuff for his place out at Sunnyside, and I 
happened to hear about it first. I believe he’ll give me 
the order, if you’ll take it; our prices are all right, for I 
gave him quotations.” 

Mr. Jenkins pondered a minute. 

“His credit isn’t much good,” he said finally. “You 
know he just got out of bankruptcy last year, and while 
he’s been doing a little better since, he isn’t strong yet. 
I don’t want to reflect on your salesmanship, Ben, but 
the chance is he’s only giving us the order because Ray- 
mond & Walton wouldn’t sell him. He’d always give them 
the preference—Walton’s a cousin of his wife’s.” 

Ben looked disappointed. 

“T hear he’s doing pretty well,” he ventured. “He cleaned 
up a good profit on that down-town deal, I was told, and 
he ought to make some money out of the Sunnyside oper- 
ation.” 

“All the same,” said Harry Jenkins,’ “personally I 
wouldn’t want to take a chance on him. Father might— 
if he says it’s all right, go ahead.” 


i | ENKINS & CO., who operated a good-sized business 


He Was Tight on Credits 


gli face expressed deep chagrin because the father, 

Andrew Jenkins, was a great deal tighter on credits 
than the son, and, as Ben knew, he had called Harry down 
several times for laxity in that respect. 


“| GOT A CHANCE FOR 
A900. ORDER FROM 
HINCHMAN ” 
=| 


HIS CREDIT 
ISNT VERY , 
Good, y'KNOw.” 











Ben started to leave the office, but before he had reached 
the door Harry Jenkins called him back. 

“I’ve just had a thought,” he said. “Wait a minute, 
That house Hinchman lives in is in her name and I under- 
stand there’s about $5,000 equity in it. His creditors tried 
to get at it when he went into bankruptcy, but he had it 
tied up hard and fast; I’ll call her up and see if she’ll 

stand good for the order. If she will, it’s O. K.” 

Harry Jenkins gave an order to telephone the Hinch- 
man residence, and in a minute Mrs. Hinchman was on 
the wire. 

“Mrs. Hinchman,” said Jenkins, “this is Harry Jenkins, 
of Jenkins & Co. Your husband wants to give us an order 
for about $200 worth of stuff. Now, to be frank, you know 
with his trouble and all he isn’t quite on his feet yet as to 
credit, and we thought maybe you might be willing to 
stand good for the account.” 

Mrs. Hinchman evidently asked what he wanted her to 
do, for he answered: “Why, all you need to do is to tell 
me you’ll stand good for it. That house is in your name, 
isn’t it?” 

The answer was evidently satisfactory, for he hung up 
in a minute, then turned to the clerk and said: 

“That’s all right, Ben. You beat it down there and get 
the order. She says she’ll stand good for it, so that’s as 
good as wheat.” 

The order was duly obtained and filled, and Ben’s com- 
mission paid. It was the first really sizable check he had 
received. 

He Hadn’t Paid 
ENKINS & CO. were inclined to be a little loose in 
their credits, so when thirty days slipped by with no 
payment on the Hinchman account, which, by the way, 
was nearly $300 instead of $200, they paid little attention 
to it. When the time had lengthened to sixty days, An- 
drew Jenkins came out to his son’s desk one day and said: 

“I see Hinchman hasn’t paid anything on his account 
yet; that’s all right, is it?” 

“Sure,” said the son; “I cinched that before we let him 
have the goods. I called up his wife and got her to agree 
to stand good for it. You know that house is in her name.” 

“All right,” said the father, evidently relieved; “but 
you’d better write him a letter and get him to pay some 
of it, anyway.” 

The letter was written, but without result. Then Harry 
Jenkins, after waiting another week, went to see Hinch- 
man, and got nothing but vague promises to “try and do 
something by the first of the month.” The first of the 
month came with no payment. On the second of the month 
a judgment for a large amount was entered up against 
Hinchman by a bank which had loaned him money. Then 
Jenkins & Co. got busy. Harry called up Mrs. Hinchman 
again. 

“Mrs. Hinchman, you remember that matter of ours that 
you stood good for, don’t you? Well, it’s about. three 
months old, and we haven’t been able to get any money 
out of your husband. What are you going to do about it?” 

The reply was quite lengthy, and was evidently dis- 
turbing, for those in the room noted that Harry’s face got 
slowly red and several times he was obliged to restrain 
from breaking into Mrs. Hinchman’s lengthy statement. 

“Well, as I understand you,” finally said Harry, “you’re 
going to try to get out of your promise to us—you won't 
keep it, and we can whistle for our money—is that it?” 
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Another long statement by Mrs. Hinchman intervened. 

“Who is your lawyer that tells you you hadn’t any right 
to make the promise, and it isn’t binding on you?” asked 
Harry. 

“All right,” he said finally, when he got his answer, 
“we'll put it in the hands of our lawyer and see if you 
can get away with a thing like that.” He hung up the 
*phone with a smothered objurgation. 

“Father’ll pan me, all right, if anything goes wrong 
with that account,” he said to himself. 

“I’m going down to Roberts’ office,” he said, as he left 
the office. Roberts was the firm’s counsel. 


First Aid from a Lawyer 


OM,” he said, when he was finally admitted to the 

lawyer’s office, “here’s something we want quick ac- 
tion on. This wife of John Hinchman’s is trying to put 
something over on us that I want stopped. John bought 
about $300 worth of stuff from us: about three months 
ago, and, knowing he was weak, I called her up—the house 
is in her name—and asked her if she’d stand good for it. 
She said she would. We haven’t been able to get any 
money out of him, and when I saw that the Northern Bank 
had taken judgment against him, I called her up this 
morning and asked her what she was going to do about 
the account. She entered into a long rigmarole, and when 
I pinned her down she said her lawyer told her she had 
no right as a married woman to make such a promise, and 
it wasn’t binding on her. Now, surely she can’t get $300 
worth of stuff out of us on a promise and then lie down 
like that, can she?” 

“Tell you the truth, Harry,” said the lawyer, “I don’t 
want to answer that offhand. I’ll tell you what you do 
—I’ve got some people coming here at 10 o’clock, and 
when I get through with them I’ll get right into this and 
let you have a note about it by 12 o’clock. That all right?” 

“Sure,” said Harry, and he went back to his store. 
Shortly before noon a letter was delivered to him from 
Roberts. It read as follows: 


September 1, 1917. 
Jenkins & Co. 
Gentlemen: 

In re. The Hinchman Account; I have examined the law 
and find that Mrs. Hinchman’s verbal promise to stand 
good for her husband’s debt is invalid for two reasons: 

1. A married woman is denied the right under the 
statutes to become guarantor or surety for her husband. 

2. Even if this were not true, her promise would not be 
binding upon her, because a promise to guarantee the debt 
of another must be in writing or it is not binding. 

I had not examined the records, as the above opinion 
made it unnecessary, but I was told this morning by the 
County Clerk that there is practically no equity left in 
the Hinchman property, as they raised $3,000.00 on it last 
summer. If this is true, you could probably have recovered 
nothing even had you had a legal claim against the woman. 
The mere fact that it is in her name means nothing unless 
there is some equity in it. 

Yours respectfully, 
Thomas Roberts. 


Be Sure You’re Right 


ARRY JENKINS’ face reddened again when he read 
it. “I seem to have been three kinds of a darn fool,” 
he said. Then he took it in and laid it on his father’s 
desk. As he was walking out, his father came in, picked 
up the letter and read it, with a deepening frown: 
“That’s a fine situation,” he said testily, as he flung 
it down. 
All of which is merely another way of repeating the 
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“ Sure is - BE SURE 
YOURE RIGHT 
THEN GO AHEAD 

HEREAFTER” 


LooKS LiKE A 100% 
Loss To ME! “ 


—- 












good old adage: “Be sure you are right, then go ahead.” 
“Sure is,” said Harry. “Looks like a hundred per cent 
loss to me. Well, was I wrong in what I did? I thought , 
if the wife would stand good for it, it would be all right.” 
“But it seems she had nothing,” said the father. “Equity | 
all gone long before.” 
“That’s right,” admitted Harry; “but what am I to do ; 
in cases like this? You’ve got to take a chance in busi- , 
ness sometimes.” y 
“Well, son, I’ll tell you,” said Andrew. “We can’t be 
running to a lawyer all the time, so it would be best not | 
to take any chance at all. If somebody comes in here with . 
security that you know is all right, take it. But if there 
is any long chance in it, pass it up, or let them go to 
Roberts and satisfy him and pay his fee, too. If he tells — 
us it is all right, we’ll take it.” 


Among the Retailers 


Viroqua, Wis.—Charles Kuebler has disposed of his 
stock to Moore Bros. 

LANSDALE, Pa.—John T. Daub has purchased the stock ° 
of J. Irwin Ambler. 

West BEND, W1s.—Work on the addition to the hardware , 
store of the A. G. Fuge Company is nearing completion. 

KEMMERER, Wyo.—Andrew Morrow has purchased the 
interest of Albert Heitz in the Kemmerer Hardware & | 
Furniture Company. 

Mu.Lprow, OkLA.—John H. Brown has moved his hard- 
ware stock to a new location, and requests catalogs on ' 
hardware and furniture. 

WAUKESHA, Wis.—The Perkins Hardware Company, , 
248-250 Broadway, has disposed of its stock to D. A. Wil- , 
liams, F. H. Ward and S. A. Perkins. | 

Fort WortTH, TEx.—The J. R. High Hardware Company, ' 
1608 Main Street, has been incorporated by J. R. High, 
W. J. Rogers and W. M. Short. The capital stock is $5,000. 

Casco, Wis.—Joseph J. Defnet has purchased the Mc- : 
Kenna hardware stock. 

DousMAN, WIs.—Bischel Bros. have bought the D. Jen- 
kins hardware business. j 

East ELLSwortH, Wis.—P. A. Haessly has sold his in- 
terest in the East Ellsworth Hardware Company to his 
other partners. Victor R. Nelson is now a niember of the ~ 
firm. 

VERONA, WIS.—William Lindsay, in the hardware busi- : 
ness for the past 26 years, has sold his stock to E. A. 
Sharer, and retired. , 

SHERWooD, Wis.—F. A. Streck & Bro. have reopened | 
their store here. They request catalogs on automobile — 
accessories, belting and packing, buggy whips, gasoline en- ‘ 
gines, heavy farm implements, heavy hardware, lubricating | 
oils, pumps, wagons, buggies and washing machines. | 





>. Ever See the “Soul” of Manila 


oh Here is a Visualization of the Various Processes from 







First Operation 


The bales of Manila fibre, selected in 
the Philippine Islands, are opened, the 
fibre carefully inspected and sorted as 
regards Iength, strength, texture and 
color by men of many years’ experi- 
ence. The fibre is then placed on 
large trucks, care being exercised to 
see that knots, tangles, etc., are picked 
out. 


Second Operation 


The hanks of fibre are fed into a 
machine known as a breaker, in exact 
quantities, and combed by hackle pins 
(steel teeth attached to iron bars sim- 
ilar to an ordinary comb) in order to 
parallel the fibres. The material comes 
from this machine in a continuous flow, 


3 ‘ 4 
and is known as sliver. From this ma- 
chine it passes through a number of 
similar machines with finer hackle pins, 
giving it finer combings until it reaches 
what is known as the 


Third Operation 
in which you will notice the fibre is 
being compressed into a fairly compact 
form, much smaller in diameter than 
on the first machine. 

This operation is repeated several 
times, on machines equipped with more, 
and finer hackle pins, and the sliver 
then goes into fibre cans to be taken 
to the spinning room ready for the 


Fourth Operation 
The fibre is again drawn through fine 
hackle pins and twisted into a yarn, 
care being taken that an exact, uniform 
size of yarn is manufactured. The yarn 
on this machine, after it’is twisted, 


And Here Are Some Trims That Will Open the Eyes 


Does everyone in your town know that you sell rope and that you 


are proud of it? 
these suggestions. 


Why not let a 


Ie se 


Attractive rope display by O. F. Peck for the 
L. G. Shanklin hardware store in Gallup, New 
Mexico. 


window display tell the story? Try 


ay 
‘WM- AW EN Go- 
ry oe ee 


ee: Go. Fear’ a 


Neat and well balanced rope and twine dis- 
window of Wm. A. Iden Company, 


play in 
Chicago. 








Rope You Are Selling? 


Photographs Taken in a Large Rope Plant 
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automatically wound onto large bob- 
bins or spools, which then go to the 


Fifth Operation 

Here the correct number of yarns for 
a certain size rope are placed on a 
rack, drawn through a guide and 
twisted into what is known as a ready 
or strand. Extreme care in this opera- 
tion is necessary in order that the cor- 
rect tension and twist be applied so as 
to get the maximum elasticity and 
strength. These strands then go to the 


Sixth Operation 

Where they are laid up into a com- 
pleted rope, three or four strand. 
Skilled workmen are employed so that 
the exact twist, or lay as it is known, 
is placed in the rope to obtain the 
maximum strength and _ durability. 
This operation completes the manufac- 
turing of the rope proper, and it now 
goes to the 






Seventh Operation 
where it is made into coils, which are 
properly tied, burlapped,  stencilled, 
tagged and weighed, ready for ship- 
ment to all parts of the United States 
and foreign lands. 

In the foregoing description we have 
avoided technical terms as far as pos- 
sible, in order to make the explanations 
so clear that any one can understand 
the principal processes employed in 
making high grade Manila rope. 

EDITOR’S NOTE—We are indebted to the Co- 


lumbian Rope Company for these graphic illustra- 
tions and the foregoing description. 


of the Man Who Can’t See Display Value in Rope 


We once saw a retailer stop traffic with an exclusive window display 
of sandpaper. With the manufacturer's help, or without it, you can do 


wonders with rope. 



































Novel reproduction of flag in rope window of 
exceptional merit in store of Russell & Co., 
Holyoke, Mass. 
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Here is a simple cordage display which any 
dealer can reproduce with the help of his rope 


manufacturer. 











Letters of aSales Manager to His Men 


XXXVIII 


This is the thirty-eighth of a series of sales letters, which, though intended 
primarily for traveling men, will be of interest to every member of the 
trade. They were written by the sales manager of a great hardware job- 
bing house to a corps of salesmen who, in the last eight years, have doubled 
the business of the firm. The letters are really short editorials which 
prefaced actual merchandise instructions. The author has consented to 
their publication at the solicitation of HARDWARE AGE, in which they will 
appear in succeeding issues through the year. 


The Salesman a Job-Creator 


OU and I agree that the best manufactured goods will not sell themselves. They must be 
YY emia talked and pushed by live salesmen. 

Once a factory has filled its warehouse with its manufactured products it can manufac- 
ture no more until a corps of energetic salesman reduce the stock in the warehouse. 

In other words, it’s the duty of the sales organization to prevent the clogging of the manu- 
facturing machinery by keeping the merchandise moving in good quantity away from the factory 
door. 

The more energetic the sales force, the harder and faster the factory crowd has to work. 

If the sales force “lays down” on the job, the factory, be it ever so energetic, must slacken 
speed and may possibly have to shut down for want of orders. 

You salesmen, together with your brother salesmen scattered all over the country, must keep 
these factories busy. You must keep them so busy that instead of idleness and discontent among 
the returned soldiers and sailors, there will be satisfaction and prosperity, because factories will 
be constantly forced to enlarge their forces to keep up with your sales energy. 

This is your national duty, as a salesman, tcday. 

There is not a traveling salesman in this United States today who cannot, if he but wills, 
furnish jobs for half a dozen returned sailors and soldiers. 

He can do this by speeding up his selling so that jobbers can rush orders in to factories that 
will compel factories to increase their working forces. 

This is a plain patriotic duty of every salesman, and if he is not doing this he is just a com- 
mon every-day slacker. 

What a big, man-sized opportunity the traveling salesman has before him today—in this 
thought. ; 

It would be difficult to imagine a condition that would be a greater inspiration to any man. 

These returning men must have work—they must have a job where they can make a living. 

They will be given lucrative employment in these factories, if you salesmen, and all other 
salesmen, will sell the goods. If you fail these soldiers and sailors in this matter, the factories. 
will have to cut down the number of their employes—perhaps close down part of the time—and 
these soldiers and sailors will be coming out here, looking for your job and my job. 

It is stated that there are 8,000 salesmen selling hardware in this country. If each sales- 
man will increase his sales volume 25 per cent in 1919 there will be no idle soldiers and sailors. 

If you sell three dozen extra wash boilers next week you have created a week’s work for some 
man in the making of those boilers. 

Please try and get this vision, and you will put more “pep” into your work than you ever 
did before, because the “pep” will come from your heart. 

You are creating jobs for returned soldiers and sailors who were willing to give up their all, 
so that you and I might be safe here at home. 

Do not make the mistake of thinking that there are no men among these returned soldiers and 
sailors that can fill your job and my job. 

There were thousands upon thousands of men in the service who left just as responsible posi- 
tions as you and I fill, and if we don’t want them to come back and take our jobs away from us, 
we must, by our energy, create jobs for them. 
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Try These on Your Own Sportsmen 


Take a tip from these fall hunting windows that boosted sales for Baker, Murray & Im- 
brie, New York—Show the goods to sell them. 


And please 
note that 
you don’t 
have to 
rob your 
stock to 
make a 
really 
effective 
harvest 


time trim 


of sporting 


goods. 











Washington News 


Planning the Drive Against Profiteers 


Attorney General Organizing “‘Flying Squadron’’—Hoover Helped Meat Packers 
Boost Their Prices—Trade Commission Shows Renewed 


Activity—New Rules Against 
Child Labor 


By W. L. CrounsE 


WASHINGTON, October 4, 1919. 


HE Attorney-General is wetting his snicker- 

snee for the profiteers. The legislation upon 
which Congress has been working for the past 
month materially broadens the authority of the 
Department of Justice to deal with all forms of 
gouging—except that practised by the dear farmer 
and the beloved workingman—and a very ener- 
getic campaign to reduce H. C. of L. is now on 
foot. 

If the anti-profiteering bill had been put through 
both houses in the form in which it was originally 
presented by the Department of Justice, it would 
have become a statute a month ago, and Attorney- 
General Palmer could have started out his flying 
squadron of sleuths in search of the food and 
clothing profiteers. But as Congress is made up 
of politicians, this was not to be thought of. 


Farmers and “Workers” Exempted 


HE bill was first expanded to cover clothing as 
well as fuel and implements employed in their 
production. Then, fearful that some farmer or 
laborer might be caught in the clutches of the 
law, an exemption of both these classes was 
jammed into the measure. 

A vigorous effort to define the crime of profiteer- 
ing and set up a,standard that would enable honest 
merchants to keep out of jail, was smothered in the 
Senate, and thus the bill was further handicapped 
to run the gauntlet of the sound lawyers in the 
Senate and House. As a capstone, an elaborate 
bill intended to prevent rent profiteering in the 
District of Columbia was added as a Senate amend- 
ment, and the measure returned to the House for 
conference. 

It is hardly surprising that the House waited 
nearly a week before making up its mind what to 
do with this extraordinary measure. After sev- 
eral abortive attempts and in spite of the opposi- 
tion of many members of the House who wished 
to unhorse the Senate riders, a motion to refer 
the whole subject to a conference committee pre- 
vailed. 

The conferees burned the midnight electricity on 
Capitol Hill for a fortnight before final agreement 


was reached on a basis differing but little from 
the bill as amended by the Senate. In the mean- 
time, the cost of living has continued slowly but 
surely to rise,—one per cent a month is the latest 
official figure, according to the Department of 
Labor. Of course, this is not a tcrifying rate of 
progress, but it is mighty significant when the 
scale ought to be going down rather than up. 


How Hoover Helped the Meat Packers 


took occasion recently to call attention to the 

part played by Herbert Hoover in boosting the 
grain prices during the war, for the purpose of 
stimulating production. Pegging wheat to $2.26 
per bushel carried corn and practically every other 
food product up with it and the present high level 
of food costs is a legacy left us by the war plus 
Mr. Hoover, who lightened his own responsibility 
for a sufficient food output by putting guaranteed 
prices so high as to tempt every food producer to 
double his output. 

Now comes a highly interesting declaration 
forced by Senator Norris of Nebraska from the 
confidential files of the Federal Trade Commission. 
It shows Mr. Hoover in a new role, namely, as 
backer and ardent champion of the big meat pack- 
ing combinations in the efforts of that bunch of 
philanthropists to increase their margin of profit 
far beyond what the Trade Commission thought 
they ought to have. 


Norris Drags Out the Truth 


HIS is a bit of secret history to which the 

public never would have been treated had it 
not been for Senator Norris’ vigilance and his vig- 
orous demand that the facts be spread upon the 
public records. The Nebraska Senator is some 
scrapper and when he endeavors to get to the bot- 
tom of a matter his colleagues have learned that 
it is better to help than to hinder him. 

Having received information that there were 
some interesting facts in the possession of the 
Federal Trade Commission concerning efforts made 
during the war by the packers to increase their 
profits above what the Commission regarded as a 
reasonable level, Senator Norris secured the adop- 
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tion of a resolution directing the Commission to 
send to the Senate all data bearing upon the sub- 
ject. 

In response to this resolution, the Senate has 
received a comprehensive report from the Com- 
mission, accompanied by copies of two letters ad- 
dressed to the President, one of them signed by 
the chairman of the Commission and the other 
by Mr. Hoover. The documents make mighty in- 
teresting reading. 


Commission Tried to Cut Cost of Living 


CCORDING to the report of the Commission 
the maximum profits of the five largest pack- 
ers under the limitations approved by the Food 
Administration during the war were unreasonably 
high. The Commission recommended that these 
packers be allowed a normal profit of seven to nine 
per cent on their actual capital represented by 
stock issues and surplus. The smaller packers, the 
Commission thought, ought to have from nine to 
eleven per cent to put them on a competitive basis 
with their big rivals. 

This report was transmitted to the President 
by the Commission and by Mr. Wilson was for- 
warded to Mr. Hoover. The Food Administrator 
let out a howl of protest against the cruel treat- 
ment proposed by the Commission, although most 
fair-minded business men would deem that a man- 
ufacturer’s profit ranging from seven to nine per 
cent is pretty snug, even in these flush times. 

To make his protest as effective as possible. 
Mr. Hoover addressed a formal letter to the Presi- 
dent, attacking the Commission’s report and de- 
claring that if the method of calculating profits 
adopted by the Commission should be enforced 
upon corporations generally, it would result in a 
nation-wide panic. Mr. Hoover said: 


Boosted Packers’ Profits to Prevent Panic 


HE food administration regulations permit 
earnings upon borrowed as well as packers’ 
own capital; whereas the trade commission pro- 
poses that no profits should be allowed on borrowed 
capital. We feel that if this principle proposed by 
the trade commission were laid down as a prece: 
dent, it would produce an absolute state of panic 
in the United States.” 

If the facts regarding this lively scape had been 
made public at the time, it is quite likely that 
the Government would have been saved a lot of 
money that went to pay for meats for the Army. 
It is a certainty that the public would have been 
able to scale down the cost of living, provided the 
profiteering retailers had not gobbled up the dif- 
ference. 

But the public did not learn anything about this 
interesting episode until Senator Norris dug out 
the facts. There’s a reason. 
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It appears that the President was disposed to 
send the Commission’s report to Congress, there 
to be made public. Mr. Hoover, however, was not 
courting the spotlight at the time, and he there- 
fore made a specific request for the President to 
treat the whole matter as confidential, which Mr. 
Wilson did. 

Of course, the packers got the increased profits 
they demanded and the Federal Trade Commission 
had to nurse its bruised thumb as philosophically 
as possible. The next time it will not stick it in 
the crack of the door if it knows that Mr. Hoover 
is holding the knob. 


Commission Enjoins “Free Bread” Competition 


T seems funny that anybody should have kicked . 
on a practice that results in a reduction of 
the cost of bread, even to the retailer who doesn’t | 
share the advantage with his customers. Never- 
theless the Federal Trade Commission has ordered 
a big New York baking company to “cease and 
desist from carrying on any so-called free-bread 
campaign, or any practice of supplying bread free - 
of cost to retail dealers in quantities equal to those ; 
purchased from this company by such dealers, or 
in any other quantities, where such practice is cal- - 
culated to, or does, stifle or suppress competition 
in the manufacture and sale of bread.” 

This is fine hair-splitting indeed, and would in- 
dicate that the Commission is not particularly 
busy these days. This is not true, however, judg- 
ing by the large number of decrees that are issued 
weekly from the Commission headquarters. 

The public will feel more sympathy with the | 
Commission’s point of view in a decree just issued | 
against a series of mail order houses charging 
them with the same shifty methods of which our | 
old friends, Sears, Roebuck & Co., were some time 
ago convicted, namely, the selling of standard ' 
merchandise at or below cost, for the purpose of | 
bamboozling the public into believing that all 
their other products were equally cheap. Ina spe- , 
cial bulletin issued in this case, the Commission | 
says: 


Tried the Sears, Roebuck Game 


HE complaints allege the concerns offer “com- 
binations” of groceries to the public as a 
special aggregate price, and that the staple items ° 
included in the combinations are listed at less- 
than-cost prices, whereas the less familiar articles © 
are priced so that a satisfactory aggregate profit 
is made on the sale. Sugar, for instance, was ad- ' 
vertised by these concerns at five cents a pound, 
with the current wholesale price at 914, and flour | 
at $8.36 a barrel, with the current wholesale price © 
at approximately $12.75. Other items on their ‘ 
combination lists, however, such as breakfast co- | 
coa, baking powder, spices, canned sardines, etc., | 
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were listed at prices greater than current retail 
prices.” 

These concerns have been cited to appear before 
the Commission early in November and make an- 
swer to the complaints. 

Notwithstanding the decision of the Supreme 
Court in the Colgate case, the Commission is still 
harping on the “unfair competition” of any at- 
tempt at maintaining resale prices. In its latest 
bulletin it summarizes a complaint it has presented 
against the Domestic Engineering Company of 
Dayton, Ohio, manufacturers of the “Delco” elec- 
tric light products, as follows: 


Commission Still Fights Price Maintenance 


it HE complaint alleged that the manufacturing 
company has individual agreements with its 
forty-nine district distributors—the sole distribu- 
tors of “Delco” products in the United States— 
providing for the resale of “Delco goods to re- 
tailers at prices not below a standard scale set by 
the makers; and that, in turn, distributors are in 
agreement with retail dealers providing that prices 
to the public be maintained at a fixed standard.” 
Of course, if written agreements or contracts 
to maintain prices have been employed in this 
case, the Commission will probably be able to 
force their abandonment; otherwise the decision 
in the Colgate case will probably afford all the 
protection these manufacturers need against the 
Commission’s attack. 


Davies Urges Stevens Bill 


OSEPH E. DAVIES, recently chairman of the 

Federal Trade Commission, who is now counsel 

of the American Fair Trade League, is out in an 

appeal to Congress to pass the Stevens bill as a 

practical and effective method of reducing the high 
cost of living. Mr. Davies says: 


“The principle of the Stevens bill is the shortest road 
to the prevention of profiteering. The Stevens bill is a 
guarantee against profiteering in that it prevents a dis- 
tributor from charging a cent more than the standard 
uniform price filed with the Federal Trade Commission just 
_ as well as it prevents a distributor from using such articles 
as advertising bait. 

“The Stevens-Ashurst Bill is a constructive step for- 
ward in that it is a recognition by law of the economic 
benefits flowing from the maintenance of resale prices by 
contract. 

“It is surprising to me to note that a few organizations 
interested in trade-marked goods are inclined to oppose 
the measure. The Colgate decision has of course gone 
| far to establish the right of the manufacturer to maintain 
| prices by refusing to sell to dealers who unfairly cut 
prices, but in practical effect, that decision operates almost 
| entirely to the benefit of the largest manufacturers who, 
by reason of the large consumer demand for their product, 
can compel the dealer to refrain from unfair price-cutting 
merely by refusing to deal with him. The smaller manu- 
facturers whose size make it economical and necessary 
‘for them to distribute through the wholesaler and who are 
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fighting to establish a good will for their trade-marked 
products need protection far more than the large manu- 
facturer from excessive price cutting. They cannot control 
the situation by refusing to sell their product. 


In the Interest of the Small Manufacturer 


“It is unfortunate that any organization should take 
the selfish and unfair attitude of opposing the Stevens Bill 
which corrects this situation. The Stevens Bill places 
the small manufacturer on an equal basis with the larger 
manufacturer by authorizing any manufacturer of trade- 
marked articles to make binding, lawful contracts prescrib- 
ing the uniform price at which his article shall be sold. 

“The bill does not relate in any way to the exercise of 
the right to refuse to sell; it does not encroach in the 
slightest degree upon the Colgate decision . It places 
all manufacturers on an equal competitive basis, enabling 
them all to make price-maintenance contracts, protecting 
themselves from the recognized injury following from un- 
fair price-cuttingy and merely preserves to the Federal 
Trade Commission the right to require the termination or 
change of a contract, if its terms are against public 
interest. 

“There could be no more desirable time for the enact- 
ment of this legislation than now. To give to the manu- 
facturer the right to maintain prices by contract under 
proper Governmental supervision would aid in the pre- 
vention of profiteering by enabling the manufacturer to 
control the price down to the ultimate consumer. The 
Stevens Bill gives the manufacturer this power, protecting 
the public and the legitimate merchant and at the same 
time protecting the manufacturer from unjust accusations 
for the existence of unreasonable prices for which he may 
be in no way responsible but which react to injure his 
business and reputation.” 


Congress might do worse than to pass the Stev- 
ens bill at the present session but, although I am 
not the son of a prophet, I will wager a snug sum 
that in the helter-skelter chase after methods of 
cutting living costs this measure will be over- 
looked, at least so far as the present session is 
concerned. 


Roper Rules on Child Labor Law 


HERE are some provisions in the new child 

labor law that should be carefully examined 

by merchants and manufacturers in order that 

they shall not be penalized for doing in good faith 

some of the things which this extraordinary stat- 
ute is designed to restrict or prohibit. 


After the Supreme Court had declared the origi- 
nal child labor law to be unconstitutional, Con- 
gress, in the War Revenue Act of 1919, sought to 
overcome the legal difficulties pointed out by the 
Court, by imposing a tax of 10 per cent on the 
entire net profits of any manufacturing establish- 
ment, mine or quarry in which children under 14 
are employed or permitted to work, or in which 
children between 14 and 16 are employed or per- 
mitted to work for more than eight hours a day 
or six days a week or before 6 a.m., or after 7 p.m. 

Even this ingenious plan was not accepted by 
the courts as a constitutional provision, and down 
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in North Carolina it has already been declared in- 
valid by a United States District Judge. 


Will Not Follow Inferior Courts 


HE Commissioner of Internal Revenue, how- 

ever, takes the position that he is not bound 

to obey the mandates of inferior courts and an- 

nounces that until the United States Supreme 

Court has ruled on the issue, the law will be strict- 
ly enforced, and the taxes collected. 

Fooling with the Internal Revenue Bureau is 
ver ymuch like tinkering with the traditional 
buzz-saw, so it will be well for manufacturers and 
all other interested parties to assume that this 
statute is valid until it is knocked out by the high- 
est legal tribunal in the land. 

According to the regulations just issued by the 
Commissioner, any room or place in which goods 
or products “are manufactured or repaired, 
cleaned, sorted or altered in whole or in part for 
sale or wages” is a workshop, factory or manu- 
facturing establishment within the meaning of 
the child labor tax law. The tax also applies to 
the employment of children in the office force of a 
manufacturing establishment if the offices are lo- 
cated in the same building or on the same premises. 
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If, however, the manufacturing establishment 
maintains a city or district office away from the 
main plant, it may employ children on its office 
force without being subject to the tax; such chil- 
dren not being required or permitted to be in or 
about the manufacturing establishment. 


Children May Work in Stores 


HILDREN may be employed in stores, or tele- 
graph or telephone or express companies not . 
connected with the establishments specified by the 
act without subjecting the operators thereof to 
the tax. 

Another drastic ruling holds that “the presence 
of any child in or about the places specified shall 
be taken as prima facie evidence of its employ- 
ment therein; it is immaterial that the children 
are entirely too young to work or be of service 
there.” 

Another stringent ruling that might work some 
hardship in the cases of boys 14 to 16 years of age, 
provides that in the matter of employment or per- 
mission to work, no distinction is made under the 
law in the case of the owner’s children. This pro- 
vision applies to apprentices following manual 
trades. 


Premiums and Washing Machine Sales 


A Bulletin on the Premium Merchandising Plan of Selling Household Electrical 
Appliances, Especially Washing Machines as Now Employed 
by Public Utility Corporations 
or Central Stations 


By RAYMOND MARSH 
Secretary, American Washing Machine Manufacturers’ 
Association 


— following resolution was adopted by our Associa- 
tion, September 11, 1919: “The Association condemns 
as unfair and not good business the practice of giving 13 
machines for the so-called price of 12; or the practice of 
giving a premium or premiums of any kind or description 
with or for the sale of washing machines.” 

The foregoing resolution expresses definitely and con- 
cretely the attitude of washing machine manufacturers 
on the subject of the premium merchandising plan of 
selling washing machines. Vacuum cleaners and trading 
stamps are now being given as premiums with and for 
the sales of our products. Every legal, legitimate effort 
should be used by members to have the premium practice 
discontinued. No efforts in this respect on the part of the 
manufacturers will be successful, however, unless such 
efforts are based on reason. 

There follows a summary of arguments which may be 
used by members to urge public utility corporations or 
central stations to discontinue the so-called premium plan 
of merchandising our product or any of the products of 
the household electrical devices industry. 

In these days of radical thought and action on the part 
of peoples of all classes and walks of life the privately 
owned public utility corporation must be extremely care- 
ful to develop a decent, workable relation between itself 
and the people of the community, rural or urban, served. 


There are many cities in this country where the head of ' 
the house is as prejudiced against the public utility corpora- 
tion of his city as the average housewife is prejudiced 
against the public or commercial laundry. Every privately 
owned public utility corporation now has the task before | 
it of developing a policy toward the public it is serving, 
or attempting to serve, by and through which its cus- 
tomers, the public, will gain confidence and faith in it for 
nearly every one of its customers is a voter who may have 
his say as to the relation which will exist between the 
municipality and the public utility corporation. 


Are They Fair and Square? 
ip development and maintenance of such a policy by 
a public utility corporation is no easy jobs and-it re- © 
quieres the serious, thoughtful consideration and delibera- 
tion of investors holding public utility corporation securi- 
ties, of bankers who have financed and sold such securi- 
ties and of those executives who are directly responsible © 
for the management of the corporation and for the atti- | 
tude with which it is regarded by its customers, the public. 
Private ownership and management of public utility cor- « 
porations has got to do more than hold its own in this | 
country. ‘To do so, privately owned public utility corpora- 
tions must convince every one of their customers that they 
are fair and square and worthy of confidence. 
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Electrical household appliances and electrical household 
labor-saving devices, properly merchandised, offer to public 
utility corporations or central stations a channel or a 
means of developing a decent relation between themselvés 
and their customers, the public. Electric ironing machines, 
washers, toasters and ranges offer a means of satisfaction, 
comfort and happiness to their users which may and 
should be used by the public utility corporations to develop 
the right sort of confidence in them. 


Public utility corporations and central stations have 
never been large distributors of the products of our in- 
dustry. By far, the largest percentage of the production 
of our industry is distributed through the electrical spe- 
cialty dealer, hardware dealer, etc. 

Today there is a question in the minds of the execu- 
tives of the public utility corporations and of the central 
stations and in the minds of the executives of their na- 
tional associations as to the future of the public utility 
corporation as merchandisers of electrical devices. In the 
early days—not so far distant at that—the public utility 
corporations gave away electrical devices at any old price 
in order to obtain the revenue from the sale of current 
to operate them. No effort was made to really sell elec- 
trical devices on their own merit and on a legitimate mer- 
chandising basis or plane. The idea was to get the devices 
in use, no matter how, so that additional current would be 
used and paid for by the public. The results of such so- 
called sales policy have been twofold. 


What Do You Say, Dealers? 


Feist electrical specialty dealers, hardware stores, de- 
partment and furniture stores were hampered in their 
sales of electrical devices because they could not do busi- 
ness without a profit. This class of dealers—many of them 
real merchandisers— resented the sales policies of the 
public utility corporation and, when they did install an 
electrical device, they never failed to tell the purchaser 
how much satisfaction she was going to get out of it but 
what a shame it was that the current to run the device had 
to be purchased from the robbing public utility corporation. 
A good class of retail merchants—live business men—sell- 
ing a class of products which increased the revenue of the 
public utility corporation were thus forced into a fight 
with the corporation simply and solely because the corpora- 
tion did not or would not merchandise electrical devices. 
Second—Manufacturers producing electrical devices have 
been forced to seek channels of distribution other than the 
public utility corporation because that corporation would 
not merchandise their products on a legitimate basis. The 
result has been that many public utility corporations are 
now losing the opportunity to develop confidence in them 
by the selling of good electrical devices. 


Information now comes to hand that many of the public 
utility corporations have decided on a new policy as to 
sales of household electrical appliances. Some of them 
are employing real merchandisers to sell these devices on 
the right sort of basis. Such public utility corporations 
will probably develop into real distributors of washing 
machines the sales records of which will equal those of 
some of the best specialty dealers in the country. Mem- 
bers should court the business of those public utility cor- 
porations which have adopted the new sales policy. 

Other public utility corporations are still, practically, 
giving away electrical devices or premiums with them. 
Their argument for this policy is about as follows: 

“The giving away of a premium with the device or the 
sale of the device below current market price reduces our 
profit per unit but it whips up our volume of sales so 
that the bulk profit—including revenue from increase of 
sales of current—is greater. We are in business to make 
money. We are making it and more of it. Therefore, 
our policy justifies itself from the money point of view.” 


Hardware Age 


T= executives of a public utility corporation using the 
premium plan for merchandising electrical devices and 
justifying that plan by the foregoing argument have lost 
sight of several facts. And facts are what count. 

(a) Some years ago the premium plan of selling goods 
was quite the fashion. Almost every dealer gave trading 
stamps with purchases. Every housewife and every to- 
bacco user was saving stamps or coupons under the belief 
that they were going to get something for nothing. Then 
the savers of stamps and coupons began to wonder where 
the fortunes came from which the owners of stamp and 
coupon corporations were displaying; and it dawned upon 
them, that, after all, they were paying for the stamps 
they saved, that, in addition, some one was making a nice 
profit out of their stamp saving proclivities and that this 
old world hadn’t changed at all—one never gets something 
for nothing. The reaction came and is here; and it hit 
the dealers who gave the stamps and the coupons. 

(b) In the second place, these executives have lost sight 
of the fact of the extremely rapid development of the 
whole household electrical devices industry. They have 
lost sight of the enormous increase in the demand for such 
products. How can such executives prove that the in- 
crease in the volume of their sales of household electrical 
devices is due to the premium plan of merchandising? As 
a matter of fact, the increase in their volume of sales of 
household electrical appliances is, probably, due only to 
the enormous increase in the demand all over the country 
for household labor-saving devices, electrically driven or 
otherwise. Washing machine manufacturers need not be 
again informed on this point. They know how great the 
demand is for their product and they know that this de- 
mand has been created by conditions in this coutry which 
are far removed from any premium—lamps, stamps or 
anything else—plan of merchandising. 

Rumor has it that public utility corporations have been 
watching the sales records of those public utility cor- 
porations using the premium plan to sell household elec- 
trical devices. Executives of all public utility corpora- 
tions should be fully informed that they should not use 
the sales records of public utility corporations using the 
premium plan of merchandising electrical devices as a 
basis for judgment on the question as to whether or not 
they should use the premium plan. The sales records and 
increase in revenue from increased sales of current of a 
public utility corporation using the premium plan, now 
do not prove or mean anything as to the merits of the 
premium plan. Such sales records only show whether 
or not the public utility corporation has followed the 
tide in increases of sales of Household electric devices by 
all classes of dealers. 

No Need of Premiums 
HERE isn’t an excuse in the world for any dealer of 
any class giving a premium with a washing machine 
today. All of the manufacturers are behind on orders. 
Practically every live dealer in the country could sell twice 
as many washing machines as he is now selling if he could 
only get deliveries, 

The dealer who gives trading stamps, vacuum cleaners, 
or anything else with the sale of a washing machine is 
only creating trouble for himself which is sure to react 
and for the whole electrical industry. Now is the time, 
if there ever was a time, when the public should be thor- 
oughly educated to tle view that when a household electri- 
cal device is purchas sd no premiums go with it; but that 
the purchaser does gt one hundred cents worth of device 
for every dollar it costs. 

This Association is interested in compiling a “Bible” of 
the good practices of and in the industry. It has decided, 
from the point of view of reason, that the premium plan 
of merchandising is unsound and unfair. It is hoped that 
its members will do ail they can to have this objectionable 
merchandising plan eliminated. 
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THE 
Morning’s Mail 
from the Trade 


Thanks 


Manitowoc, Wis., Oct. 16, 1919. 
Editor HARDWARE AGE: 

With reference to your letter of October 2d, we were 
exceedingly sorry to learn of your labor troubles and we 
are fully in accord with the position that you have taken. 

We are ready to lend every support to crush this radical 
movement and we are in fullest sympathy with your views. 


Yours very truly, | 
ALUMINUM GOODS MFG. CO. 
By C. F. Isselmann. — 














Syracuse, N. Y., Oct. 13, 1919. 
Editor HARDWARE AGE: 

We are naturally missing your publication, but we are 
perfectly willing to forego the enjoyment we always ob- 
tained from reading it, if, by making this sacrifice, it will 
enable you, together with the other publishers who are 
affected, in winning out over the demands made upon you 
by the printers’ strike. 

As we understand the situation, the New York printers 
are extremely radical in their demands, and from our view- 
point cannot see how it would be possible for the publishers 
to concede to them. 

We hope you will pursue the same policy you are now 
following until this matter can be settled along more 
reasonable lines. Yours very truly, 

BURHANS & BLACK, INC. 
(Signed) F. J. . Yoder. 





Sheboygan, Wis., Oct. 13, 1919. 
Editor HARDWARE AGE: 

We note that you have been compelled to suspend issuing 
HARDWARE AGE on account of unreasonable demands 
through the failure of the printers and pressmen to abide 
by their contracts with you. 

The writer feels that, in the general opinion of the pub- 
lic, you would be fittingly condemned if you were to break 
your contract with the union. Where you have lived up 
to your contract and others have violated it, and have 
fought to strike against the judgment of the officials in 
charge, then the writer feels that the same condemnation 
will fall upon the strikers. 

The tattle that you are fighting is our battle and an 
American battle, and in this you have our support under 
these conditions. 

Very truly yours, 
THE VOLLRATH CO. 





Cleveland, Ohio, Oct. 14, 1919. 
Editor HARDWARE AGE: 

You may rest assured that your advertisers in general, 
and ourselves in particular, are squarely behind you in 
the stand you have taken in opposition to the entirely 
unreasonable demands in connection with the trouble 
among New York printers. 

Yours very truly, 
THE STANDARD PARTS COMPANY, 
(Signed) James A. Braden, Advertising Manager. 
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Wellsburg, W. Va., Oct. 21, 1919. 
Editor HARDWARE AGE: 
This is to acknowledge receipt of your letter of the 2d 
informing us of the delay in getting out your October issue. 
We have carefully noted your explanation of this delay 
and wish to assure you that we are in hearty co-operation 
with the stand you are taking, and hope that you will be 
able to win out in the end. 
Do not be annoyed or worried about a slight delay in 
getting out these issues. 
Thanking you for past favors, and with kindest regards 
from the writer, we are 
Very truly yours, , 
EAGLE MANUFACTURING COMPANY, 
(Signed) H. C. Branahl, 
General Sales Manager. 


Hardware Boosters Boost 


‘THE first meeting since last spring of the Hardware 

Boosters Club was held September 27 at the Hard- 
ware Club, 253 Broadway, New York City, and a commit- 
tee of three was appointed by Chief Booster C. C. Dietrich 
to nominate candidates for the offices of chief and junior 
boosters, to be elected by the Club for next year at the 
October meeting. The appointees were: S. N. Sears, 
A. J. Ewald and Harvey Bronner. 

Several applications for membership were received, and 
the report of the treasurer, Geo. W. Eadie, on the Club’s 
outing in July was adopted. 

Plans were discussed for a campaign to help increase 
the efficiency of the retail dealer by means of spreading 
concrete information and soliciting discussion about such 
subjects as the relation of cost to selling prices; the prob- 
lem of the clerk and his wages; new methods of mer- 
chandising and other and sundry matters that vitally 
affect the modern retail hardware dealer. 

The next meeting of the club will be held the last Satur- 
day of October at the Hardware Club at 1:30 P.M. A 
luncheon will be served before the meeting is called. 


Brooklyn Dealers Meet 


_ B. FOLEY, Secretary of the New York State 

Hardware Dealers Association, was the principal guest 
at the regular monthly meeting of the Brooklyn Hardware 
Dealers Association, Inc., held at the organization’s meet- 
ing rooms at the Johnston Building, Fulton and Nevins 
streets, Brooklyn, October 9. 

Mr. Foley spoke about the plans for the state conven- 
tion and exhibition to be held at Syracuse February 17 to 
20, 1920, and called attention to the fact that the Win- 
chester Arms Company intend to enter the hardware field 
on the chain store basis. 

John J. Snyder, President of the State Association and 
a member of the Brooklyn Association, also spoke and 
introduced a resolution condemning the traction policy of 
the city administration. 

President E. C. Harris appointed a committee consisting 
of H. R. L. Rohlfs, R. J. Atkinson and H. A. Cornell to 
make arrangements for a large Brooklyn delegation to at- 
tend the Syracuse Convention. . 

R. J. Atkinson was awarded the prize in the Emblem 
Contest, which will be continued, at the suggestion of Mr. 
Snyder, in an attempt to develop a composite sign as dis- 
tinctly representative of the hardware trade as the retorts 
of colored water are of the drug business. Mr. Atkinson’s 
emblem was a caliper on a black background bearing the 
word “hardware” in gilt letters between the arms of the 
caliper. 

The engrossed resolutions of sympathy and esteem to 
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be presented to the family of the late Thomas R. Duncan 
were signed and Mr. Robert Pearsall was appointed to 
present it to the family of the deceased first president of 
the Brooklyn Association. 

Charles Schneider read a paper on the power of adver- 
tising to the retail dealer. In part Mr. Schneider said: 

“While motoring through New Jersey some time ago 
our car stopped suddenly near the top of a high hill. 
Investigation showed we had no water in the radiator. 
While looking around the neighborhood for water we no- 
ticed a wooden sign on a tree advertising water at 10 cents 
a pail. The farmer told us he sold quite a number of 
pails of water every day. 

“The incident struck home in my own business. Just 
think how many articles we all have in our stores hidden 
away that we could sell if we displayed them with a card 
telling the price of the goods. How many items have 
we in our show cases without price tickets? And do you 
know that those price cards are your Silent Salesmen? 
Another great factor is your show windows. 

“Clean windows and sufficient signs on your goods 
single you out as a live dealer and people like to do 
business with a live dealer. They are almost certain of 
better treatment and expect better values from the dealer 
who is wide awake. They also feel that you have the 
most up-to-date and reliable goods. 

“Literature, which manufacturers furnish ought to find 
its way into every package that leaves your store. It is 
instructive and if it contains your ad it is also fair ad- 
vertising and good business. 

“Quality of goods and their prices. 

“Selling the best quality of goods at fair prices is an- 
other great factor in your business, as it advertises itself. 
Sell a customer a can of good paint or a good tool and 
your goods will be recommended to others. But sell them 
some poor grade merchandise even at cheaper prices and 
you will find nothing but complaints in most cases. Be 
pleasant to women customers if you want their trade, 
otherwise you will get some advertising you are not 
looking for. In conclusion, I wish to re-emphasize the 
fact that the best advertising medium in the world is satis- 
fied customers. Satisfaction, cleanliness and honesty mark 
the road to success.” 


Philadelphia Association Admits Thirty 


6 lamseieie’ applicants were admitted to membership; Wil- 
liam McNulty, Secretary of the Sons of Veterans of 
the State of Pennsylvania, delivered an address on the 
“Unrest of Labor and the Menace of Bolshevism”; sug- 
gestions to change the date of meeting were offered by 
F. J. Featherston; and arrangements were made to receive 
a delegation from the Atlantic Seaboard Hardware Asso- 
ciation in November at the regular monthly meeting of 
the Philadelphia Hardware Association held at the Park- 
way Building, Broad and Cherry streets, October 1st. 

The thirty new members that were enrolled is the first 
result of the campaign to secure 750 new members which 
is being conducted by a committee of twenty-five under 
the direction of T. C. Wimar. It establishes a record for 
members enrolled at any one meeting and augurs well for 
the success of the drive. Cards reading 750-4-1920, Mr. 
Wimar announced, would be mailed to all members of the 
Association to be tacked up in prominent places in their 
stores as a means of exciting curiosity and giving pub- 
licity to the campaign. 

C. Richard Watson, Chairman of the Entertainment Com- 
mittee, introduced Alfred Clymer, a tenor, who sang. 
William McNulty, Secretary of the Sons of Veterans of 
Pennsylvania, spoke on the present unrest of labor and 
the menace of the Bolshevik propaganda which accompa- 
nies it. His address was a vigorous and ringing appeal for 
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100 per cent red-blooded Americanism and it was received 
with whole-hearted enthusiasm. 

President Harry Kaiser directed F. J. Featherston to 
present resolutions at the November meeting, introducing 
a tentative change of date for the regular meeting, in 
order to assure greater convenience to the majority of 
members. 

A delegation of the Atlantic Seaboard Hardware Asso- 
ciation will attend the next meeting of the Philadelphia 
Association to formulate plans for the Hardware Exhibit 
to be held at Philadelphia February 10th to 13th, 1920. 
President Kaiser directed both the Business and Reception 
Committees to meet the visiting delegations in a body 
on November 5th. 

A buffet luncheon was served ‘at the conclusion of the 
meeting. 


Spicer General Sales Manager 
HE Thermoid Rubber Company announces the appoint- 
ment of Mr. John T. Spicer as general sales manager, 
with offices at the factory, at Trenton, N. J. Mr. Spicer 
has been associated with the company for some time past 
in the capacity of advertising manager, and will assume 
his new duties immediately. 


Mason Building Additions 


A* a result of the directors and stockholders voting for 
an increase of capital to $7,500,000.00, the Mason Tire 

& Rubber Company has started building additions to their 
factory which it is estimated will make this company fifth 
in production among the tire companies of the Akron dis- 
trict. 

The additions not only are for the factory, but are for 
the general and factory offices, garages and restaurant. 

In the same yard the contractors are finishing the third 
and last floor of the main building of the Mason cotton 
fabrics mill. The combination of these two factories makes 
one of the best layouts of any of the rubber factories. 


Hobbs Holds Convention 


agree Hobbs Manufacturing Company of Worcester, Mass., 

has just closed a two-day convention of its sales force 
on paper box machinery at the New York office. The 
entire country was represented. Harry E. Sherwin, direc- 
tor of sales, who has recently joined the company, was 
in charge of the meetings, and Arlington Moore, general 
manager, came down from Worcester and gave the boys 
a synopsis of the improvements recently made in the plant 
which would permit larger production. Mr. Moore an- 
nounced that the company was now in position to increase 
its business materially, and a live campaign to secure it 
has been inaugurated, a vital factor in it being the sales 
convention just ended. 


Mellgren Organizes Company 

RIC MELLGREN, importer of Swedish cutlery and 

edge tools, 114 West Thirty-ninth street, New York, 
announces that owing to the rapid growth of his business 
he has organized Eric Mellgren and Company. The of- 
ficers of the new company are: Eric Gunnar Mellgren, 
president; Nelson S. Odmann, vice-president; and Harry 
L. Kruger, secretary and treasurer. 


Passes Quarter Century Mark 
HE Three-in-One Oil Company, 165 Broadway, New 
York City, celebrates this month the twenty-fifth an- 
niversary of its existence. This company started a quar- 
ter of a century ago at Rahway, N. J., near the site of its 
present main factory, which now embraces 15,000-square + 
feet of floor space. 
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Walden-Worcester Enlarges 


ALDEN-WORCESTER, Inc., Worcester, Mass., man- 

ufacturers of the Walden-Worcester wrenches, are 
building a new factory in Worcester which will occupy 
three acres of floor space for the exclusive manufacture of 
these wrenches. The new factory will be ready for occu- 
pancy January 1, 1920. 


Coleman Opens Los Angeles Branch 


Slay Coleman Lamp Company of Wichita, Kansas, has 
opened a sales and distributing branch at 120 South 
Los Angeles street, Los Angeles, California. 

This Pacific Coast representation was made through the 
purchase by the Coleman interests of the Cole Light & 
Sales Company. 

For a number of years this company has been dis- 
tributing Coleman products on the coast and has always 
enjoyed a prosperous business. The union of the two 
institutions was effected because of the enlarged activities 
in the west of both companies. 

The states included in the Los Angeles sales district 
are California, Arizona and Nevada. All business from 
these states is handled under the direction of Mr. F. Cole, 
formerly head of the company which bore his name. He 
is in charge of the Coleman Los Angeles branch which 
includes both sales offices and display rooms, as well as 
a pressure tank factory in the wholesale district of the 
Southern California metropolis. 


Diener Buys Business 


EORGE W. DIENER MANUFACTURING COMPANY, 

400-420 North Monticello Avenue, Chicago, IIl., has 
purchased the entire Buddington humidifier business from 
the Reid-Geisler Manufacturing Company, 326 West Madi- 
son street, Chicago, Ill. The Buddington humidifier is a 
scientific device for adding moisture to the air in arti- 
ficially heated rooms and was described in detail in the 
New Goods Department of HARDWARE AGE when it was 
first placed on the market. 


Hedges in Europe 


W T. HEDGES, sales manager of the Pyrex division 
eof the Corning Glass Works, has sailed for Europe 
on an extended trade investigation. During his trip Mr. 
Hedges will visit the industrial centers of Europe, gather- 
ing information from manufacturers and retailers which 
will be utilized in the further development and extension 
of the sale of Pyrex transparent oven ware. 


Pexto Insures Employees 


) ferme $1,000,000 in life insurance is being taken out 

for its 1,200 employees by the Peck, Stow and Wilcox 
Co., in celebration of its centennial anniversary being cele- 
brated this week in Southington, Conn. 

Announcement of this was made Friday by President 
Lyman H. Treadway, following his presentation of gold and 
silver service medals to employees who have been with 
the company 25 years or more. 

The insurance, which is retroactive, will go into effect 
October Ist. 

The plan is to provide a policy of $500 for every em- 
ployee after he or she has been with the company for 
three months; $600 after one year’s employment; $700 after 
two years; $800 after three years; $900 after four years; 
and $1,000 for every one who has been with the concern 
for five years or more. There may be slight modifications 
in the working out of this but they will be only minor. 
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To Increase Production 


T= Cannon Oiler Company of Keithsburg, Ill., manu- 
facturer of pump and tractor oilers, is building a new 

additional plant, which it announces will enable it to 

greatly increase its production and facilitate deliveries. 


More Mirro Factories 


HE new plant of the Aluminum Goods Manufacturing 

Co., at Newark, N. J., has recently been completed, 
and three more factories are in the process of erection at 
Manitowoc and Two Rivers, Wisconsin. 

Work on these is being rushed to completion as rapidly 
as possible. The new buildings are all of the most mod- 
ern construction, made entirely of steel, concrete, and 
brick, and will have many features such as cafeterias for 
employes, washed air for ventilation, and extra large win- 
dows admitting an abundance of light. 

The three news plants will increase present capacity of 
the Aluminum Goods Manufacturing Co. by more than 
100 per cent and add 2,500 employes to its payroll. 


Boyce Buys Erwin Patent 


EGOTIATIONS have recently been completed whereby 

Harrison H. Boyce of the Moto-Meter Company, Inc., 
becomes sole owner of the fundamental Erwin Patent, 
long recognized in the fire extinguisher field as basically 
covering automatic means of extinguishing fires under 
the engine hood of passenger cars, trucks and tractors. 

It is reported that Mr. Boyce is contemplating forming 
a new company for the exploitation of this invention, de- 
tails of which will shortly appear in this magazine. 

It is stated, by good authority, that the new fire ex- 
tinguisher will have many important advantages over 
those already on the market, and will sell at a popular 
price. 


Brief Notes of the Trades 


HE Sandusky Mfg. Co., Sandusky, Ohio, has purchased 
the Gim Motor plant in that city and will install equip- 
ment for the manufacture of automobile rims. 

The Latex Tire Co., Fond du Lac, Wis., has broken 
ground for the first unit of its new plant, to manufacture 
pneumatic tires and tubes. The first building is 60 x 150 
ft., one story, costing $50,000 with machinery. F. S. 
Dannenberg is president and chief engineer. 

The Master Tire & Rubber Co., Dayton, Ohio, will soon 
commence work on a six-story brick and reinforced con- 
crete building to have a floor space of 300,000 sq. ft. W.N. 
Ruston is president and general manager. 

The White Cross Auto Repair & Tire Co., Columbus, 
Ohio, has been incorporated with $25,000 capital stock by 
E. R. Tweedle and others. 

The Wheeling Stamping Co., Wheeling, W. Va., manu- 
facturer of stamped metal specialties, has awarded a con- 
tract to R. R. Kitchen & Co., Wheeling, for extensions and 
improvements in an existing building for increased opera- 
tions, to cost about $29,000. 

The Moore Plow & Implement Co., Greenville, Mich., has 
increased its capital stock from $75,000 to $200,000. 

The Paris Mfg. & Engraving Co., Paris, Ill., has been 
incorporated with $30,000 capital stock to manufacture 
automobile parts. The incorporators include Horace Link, © 
R. S. Lloyd and Alan Jay Parrish. 

The McElrath Tire & Rubber Co., Cleveland, Ohio, an- | 
nounces that it will build a new plant in Ravenna, Ohio. - 
R. Paul McElrath is president and Miles E. Evans is sec- , 
retary. . 

The Champion Ignition Co., Flint, Mich., will expend | 
$1,000,000 for additions, machine tool equipment and other 
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extensions. Present production is said to be about 80,000 
spark plugs a day, which is expected to be increased to 
about 200,000 a day. The feature of the new plant will 
be the establishment of a continuous assembly system, 
along the lines of the Ford Motor Co. 

The Premier Tire & Rubber Co., Kansas City, Mo., is in 
the market for motors, transformers, hydraulic boiler feed 
pumps, air compressors, mills, presses, gages, buffers, etc. 
L. E. McKenna is manager. 

The Detroit Spark Plug Mfg. Co., Detroit, Mich., has 
been organized by Philip E. Moody, Chauncey P. Watson 
and Paul B. Moody, with a capital stock of $10,000. Spark 
plugs and accessories for automobiles will be manufac- 
tured. 

The United Auto Products Co., Wilkes-Barre, Pa., has 
been incorporated with a capital of $10,000 to manufacture 
automobile parts, equipment, etc. Edgar A. Conroy heads 
the company. 

The Silver City Rubber Co., Meriden, Conn., has been 
incorporated with a capital of $10,000 by F. A. Ferguson, 
Meriden; S. T. Whitaker and E. J. Todd, New Haven, to 
manufacture rubber specialties. 

The Inner Expansion Piston Ring Co., Washington, 
D. C., has been incorporated in Delaware with capital of 
$100,000 by W. J. and Robert W. McGinnis, and Henry 
M. T. Cunningham, to manufacture piston rings and kin- 
dred products. 

The Fuller Brush Co., Hartford, Conn., has filed plans 
for the erection of an addition to its plant on Collins Street 
to cost about $17,300. 

Landers, Frary & Clark, New Britain, Conn., manufac- 
turers of electric heating and cooking appliances, metal 
products, etc., are taking bids for the construction of a 
six-story addition, 50x 160 ft. 

The M. N. F. Auto Mfg. Corporation, New York, has 
been incorporated with a capital of $25,000 by M. Moses, 
H. Newman and J. Friedman, 956 Second Avenue, to man- 
ufacture automobile equipment, parts, etc. 

Hammacher, Schlemmer & Co., 183 Fourth Avenue, New 
York, manufacturer of hardware, etc., have been incor- 
porated in Delaware with capital of $1,800,000 to manu- 
facture tools, machinery, cutlery and other metal products. 
George F. Bentley, Francis T. Sargent and Hulon Capshaw 
are the incorporators. 

The New Toy Co., Inc., 200 Fifth Avenue, New York, 
has acquired property at Central Avenue and Lock Street, 
Newark, 75 x 215 ft., for the erection of a new plant, con- 
sisting of a main factory, with three adjoining buildings, 
and providing a total of 70,000 sq. ft. It is estimated to 
cost close to $200,000, and this is expected to be ready for 
‘ occupancy by the end of the year. 

The Syracuse Auto Specialty Co., Syracuse, N. Y., has 
been incorporated with a capital of $25,000 by G. M. Black- 
man, G. E. Scherrer and J. M. Griswold, to manufacture 
automotile parts, equipment, etc. 

The Kelly-Springfield Tire Co., Akron, Ohio, has awarded 
contract for the erection of the complete plant at Cum- 
berland, Md., aside from the operating machinery, to the 
Hunkin-Conkey Co., Cleveland. The entire plant is esti- 
mated to cost several million dollars. 

The Percival Plow & Stove Co., Ltd., Merrickville, Ont., 
is negotiating with the Town Council for property on 
which to build a new molding shop and machine shop. 

The Barcalo Mfg. Co., 225 Louisiana Avenue, Buffalo, 
N. Y., manufacturer of brass and metal beds, has secured 
property near Front and Poplar Streets, Philadelphia, for 
the establishment of a new branch plant to be devoted 
primarily to assembling work. 

The Rochester Folding Box Co., Rochester, N. Y., Henry 
C. Stevenson, secretary and treasurer, is having plans 
drawn for a two-story addition, 140 x 223 ft., to be erected 
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at Elizabeth Avenue and the New York Central Railroad, 
at an estimated cost of $75,000. 

The Francis Metal Door & Window Corporation, Roches- 
ter, N. Y., has been incorporated with a capital stock of 
$25,000 by I. M., A. W. and G. D. Francis, to manufacture: 
metal doors, sashes, etc. 

The Mobilex Accessory Co., Jamestown, N. Y., has been 
incorporated with a capital stock of $25,000 by A. Fred 
Tunberg, Albert Wedeborg and W. Ernest Tiffany, 43 
Blanchard Street, to manufacture automobile equipment. 

The E. T. Fraim Lock Co., Park Avenue, Lancaster, Pa., 
manufacturer of locks, safes, etc., has had plans prepared 
for a one-story machine shop addition, 44 x 82 ft. 


Coming Conventions 


AUTOMOBILE ACCESSORIES BRANCH OF THE NATIONAL 
HARDWARE ASSOCIATION CONVENTION, Hotel Sherman, Chi- 
cago, Ill., Dec. 8 and 9, 1919. A. H. Nichols, chairman, 
Detroit, Mich. 

OKLAHOMA HARDWARE AND IMPLEMENT ASSOCIATION 
CONVENTION AND EXHIBITION, Oklahoma City, Dec. 9, 10, 
11, 1919. W. B. Porch, secretary-treasurer, Oklahoma 
City. 

PaciFIC NORTHWEST HARDWARE AND IMPLEMENT ASSO- 
CIATION CONVENTION, Davenport Hotel, Spokane, Wash., 
Jan. 20, 21, 22, 28, 1920. E. E. Lucas, secretary, Hutton 
Building, Spokane, Wash. 

OREGON RETAIL HARDWARE AND IMPLEMENT DEALERS’ 
ASSOCIATION CONVENTION, Imperial Hotel, Portland, Ore., 
Jan. 27, 28, 29, 30, 1920. E, E. Lucas, secretary, Hutton 
Building, Spokane, Wash. 

NEBRASKA RETAIL HARDWARE ASSOCIATION CONVENTION 
AND EXHIBITION, Lincoln, Feb. 3, 4, 5, 6, 1920. Nathan 
Roberts, secretary, Lincoln. 

WISCONSIN RETAIL HARDWARE ASSOCIATION CONVENTION 
AND EXHIBITION, Milwaukee Auditorium, Milwaukee, Feb. 
4, 5, 6, 1920. P. J. Jacobs, secretary-treasurer, Stevens 
Point. 

MICHIGAN RETAIL HARDWARE ASSOCIATION CONVENTION 
AND EXHIBIT at Grand Rapids, Feb. 10, 11, 12 and 13, 1920. 
Headquarters, Hotel Pantlind. Exhibit at the Furniture 
Exhibition Building. A. J. Scott, secretary, Marine City. 
Karl S. Judson, exhibit manager, 248 Morris Avenue, 
Grand Rapids. 

THE PENNSYLVANIA AND ATLANTIC SEABOARD HARDWARE 
ASSOCIATION, INC., CONVENTION AND EXHIBITION, Phila- 
delphia Commercial Museum, Feb. 10, 11, 12 and 18, 1929. 
Hotel headquarters, Bellevue-Stratford. Sharon E. Jones, 
secretary, 1314 Fulton Building, Pittsburgh, Pa. 

MissourRI RETAIL HARDWARE ASSOCIATION CONVENTION 
AND EXHIBITION, St. Joseph Auditorium, St. Joseph, Feb. 
17, 18, 19, 1920. F. X. Becherer, secretary, 5136 North 
Broadway, St. Louis. 

New York STATE RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Syracuse, Feb. 17, 18, 19, 20, 
1920. Headquarters, Onondaga Hotel. Exhibition, State 
Armory, Jefferson Street. John B. Foley, secretary, 607 
City Bank Building, Syracuse. 

MINNESOTA RETAIL HARDWARE ASSOCIATION CONVENTION, 
St. Paul Auditorium, St. Paul, Minn., Feb. 17, 18, 19, 20, 
1920. H. O. Roberts, 1030 Metropolitan Life Building, 
Minneapolis, Minn. 

NEw ENGLAND HARDWARE DEALERS’ ASSOCIATION CON- 
VENTION AND EXHIBITION, Mechanics’ Building, Boston, 
Mass., Feb. 28, 24, 25, 1920. George A. Fiel, secretary, 
10 High Street, Boston, Mass. 

OHIO HARDWARE ASSOCIATION CONVENTION, Hotel Gib- 
son, Cincinnati, Feb. 24, 25, 26, 27, 1920. James B. Carson, 
secretary, Dayton. 
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EDITOR’S NOTE—Owing to the fact that it has been impossible to cover 
the paint and cutlery markets in the brief emergency bulletins which we have 
been forced to mail you during the past two weeks we here include a descrip- 
tion of conditions and record of prices as of October 3. Other iron, steel 
and hardware prices have been noted in the special bulletins. 
issue we will be able to resume complete, up-to-the-minute market news service. 


Chicago Paint Market 


Office of HARDWARE AGE, 

Chicago, Oct. 3, 1919. 
ch. resumption of building operations in Chicago and 
suburbs, after a dead-lock of over ten weeks, has had 
a stimulating effect on the local paint market. Dealers, 
anticipating a heavier fall demand, have been placing or- 
ders freely. However, dealers and jobbers are finding it 
more or less difficult to get adequate stocks, as the better 
grade of paint manufacturers are sold ahead for several 

months. 

During the past week the flaxseed market has shown 
some weakness, due probably to the marketing of the new 
crop. However, this was to be expected, as there is usually 
a decline when the new crop comes onto the market. There 
is a possibility that seed prices may go still lower, but 
there are many who think the market will settle at present 
figures. The American seed crop is decidedly short, and 
while there is plenty of seed in Argentina, in that market 
American crushers are forced to bid against buyers from 
all over the world. The demand for oil is great, and it 
does not seem probable that linseed oil prices will go much 
below present quotations. There have been no changes in 
local oil quotations. ; 

The up and down movement of the turpentine market 
continues. Whenever the pressure is removed the price 
immediately creeps upward and is now up to $2 per gallon 
in single barrel lots. This is an advance of 10c. per gallon 
over our last quotation. The foreign demand for turpentine 
continues, but local buyers are purchasing only to meet im- 
mediate requirements. 

The shellac market is unchanged. All grades of shel- 
lac are scarce and most shipments are sold before arrival. 
There is reported to be an easing up on price in the primary 
market, but this will not affect the local market, as there 
are no supplies available. 

Labor troubles among consumers have somewhat cut the 
demand for glues, but the makers are still busy on back 
orders. While the looked for advance has failed to appear, 
big is nothing to indicate declines and the market seems 

rm. 

The dry color market is steady, with a good business on 
practically all colors. Indications point more toward ad- 
vances than declines. 

Mixed Paints.—There is an exceptionally good demand 
for ready mixed paints this fall, coming from practically 
all parts of this territory. Much of this demand is due to 
the fact that many buildings were left unpainted during 
the past two years and now must be painted or they will 
deteriorate. The high price of new buildings is also a fac- 
tor in encouraging the owner to paint those he already has. 
Paint manufacturers are behind with their orders and the 
paint market is very firm. 

Brushes.—No change in brush conditions has appeared 
during the past week. The brush manufacturers declare 
that the cost of production is increasing, but they have not 
as yet made any price advances. The market appears to 
have an upward tendency, however. Local brush sales are 
very fair, but dealers are not buying in quantity. 

Linseed Oil.—Carload prices for oil for delivery from 
November to April dropped 4c. per gallon under the former 
level during the past week. However, jobbing quotations 
have not been affected. The principal reasons for the de- 


79 


In an early 



































cline are the marketing of the new crop and general labo1 
sonditions. The demand for oil is great and the domestic 
supply of flax seed is very limited. Crushers, both here 
and in Canada, will have to depend largely on Argentine 
seed during the coming year and will be compelled to bic 
against buyers of other countries. Under these conditions 
it does not seem probable that oil prices will be materially 
lower than they are at this time and they may go highe1 
before spring. 

We quote from jobbers’ stocks, f.o.b. Chicago: Strictly 
pure linseed oil, in barrels, 1 to 4 bbls., one delivery, raw 
$2.37 per gal.; boiled, $2.39 per gal.; 5 to 9 bbls., one deliv 
ery, raw, $2.25 per gal.; boiled, $2.27 per gal.; 10 bbls. o1 
over, one delivery, raw, $2.13 per gal.; boiled, $2.15 per gal 
Terms, 30 days net, or less 1 per cent if paid within 1( 
days from date of invoice. 

Turpentine.—Turpentine shows an advance of 10c. pei 
gallon in quotations of local jobbers. The market continue: 
to fluctuate, first up and then down, although it appears t« 
be gradually creeping back to the high level of a month o: 
so ago. The foreign demand is said to be heavy, and som: 
large dealers are warning customers that they will be wisi 
to pay attention to the market to avoid being caught with 
out supplies. 

We quote from jobbers’ stocks, f.o.b. Chicago: Strictly 
pure gum spirits of turpentine, in barrels, $2 per gallon. 

Denatured Alcohol.—The market on denatured alcoho 
shows no change and the price is firm at the figures quoter 
last week. There is a good demand for all grades fron 
both domestic and foreign users. 

We quote from jobbers’ stocks, f.o.b. Chicago: 180 deg 
denatured alcohol, in barrels, 61c. per gal.; 5 and 10 gal 
cans, 20c., and one gal, cans, 25c. more per gal., whicl 
prices include container. Where sold in bulk in less thai 
barrel lots the price is 10c. per gal. higher, with extr: 
charge for containers. 

White Lead.—The white lead market continues about th 
same from week to week. The demand is heavy enough t: 
keep the makers busy and this condition bids fair to con 
tinue for some time to come. There is no mention of ad 
vances, and certainly none of declines at this time, so i 
seems very probable that present prices will continue fo 
the balance of the year. 

We quote from jobbers’ stocks, f.o.b. Chicago: 100-It 
kegs, 13c. per bl.; 50-Ib. kegs, 13%c. per lb.; single kegs 
$6.75 each; 25-lb. kegs, 13%4c. per lb.; single kegs, $3.4 
each; 12%-lb. kegs, 13%4c. per Ib.; single kegs, $1.80 eact 

Shellac.—Shellac continues scarce, the quantity for sal 
depending entirely on the amounts left over after the shir 
ments which arrive are distributed to cover sales alread 
made. The primary market is reported to be easing u 
somewhat, but this can hardly affect the loca] market wher 
there is not enough shellac to meet the demand. 

We quote from jobbers’ stocks, f.o.b. Chicago: Strict] 
pure shellac (4-lb. goods), in gallon cans, white, $5.75 pe 
gal.; yellow, $5.50 per gal. 

Dry Colors.—The dry color market is very steady with 
good demand for practically all colors. Prices are higl 
but the tendency of the market is still upward rather tha 
downward. 

We quote from jobbers’ stocks, f.o.b. Chicago: New Yor 
plaster of paris, in barrels, $3.50 per bbl.; gilders’ whiting 
in barrels, $2 to $2.75 per cwt.; English Venetian red, i 
barrels, $2.50 to $5 per cwt. 








Boston Paint Market 


Office of HARDWARE AGE, 
Boston, Oct. 3, 1919. 


F ep eet fy toes general weather conditions during the past 
week have been more favorable for the consumption 
ot mixed paints, they have not been anything to brag 
about. Strange as it may seem, however, weather condi- 
tions apparently made little difference in the movement of 
paints. This condition of trade can be traced directly to 
the increase in construction throughout New England, 
coupled with the neglect of house owners to apply paint to 
their homes during war days. Possibly 65 per cent of the 
latter have at last become convinced that paint is not to 
be cheaper for some time and therefore it is time to act. 
Havinz decided to act, they have discovered that paints 
are by no means plentiful and that it is often difficult to 
secure just the thing desired. As is always the case in 
such instances, when the public finds that any staple com- 
modity is scarce they all rush in and try to buy. 

The mixed paint supply situation is no better, serious 
delays of goods in transit and the inability of manufactur- 
ers to get raw materials being experienced since last re- 
‘ports. The situation, in this respect, seems likely to trail 
talong until snow flies. Under such conditions the manage- 
tments of paint houses will be obliged to defer their con- 
‘templated winter trip to Florida, for it will be necessary 
for everybody to stay on the job so that customers’ wants 
jcan be met a3 nearly as possible. Because of market con- 
‘ditions a paint house can make or drop friends, the public 
trend of thought these days being such that it is a com- 
‘paratively easy matter to offend old standby customers. It 
‘sometimes is difficult to convince an old-time customer that 
paint is scarce and that you are doing your best to supply 
his wants. That is why the managements of various paint 
concerns are sticking so close to the desk these days. 

Brushes.—There apparently is something doing in 
brushes all the time, but the market can hardly be called 
active. A brush is one of the things that a painter can 
economize on, and in 99 cases out of 100 he is doing so, 
because he is holding out against hope that prices will be 
lower. Some day it will be necessary for painters to buy, 
and when that time comes the manufacturers and hard- 
ware jobbers will have some job supplying wants. In the 
meantime raw materials are by no means plentiful and 
prices for same continue very firm, which would indicate 
no reduction in prices the balance of 1919 at least. 
| Drv Colors.—All dry colors available are selling in a 
saticfactory manner. Some colors are in light supply and 
difficult to get, according to advices here. Up to date no 
foreivn made goods have made their appearance on this 
market, the good old American kind being perfectly satis- 
goed to everybody concerned. 

Barrel Lots.—Placter of paris, $4 to $4.25 per bbl.; whit- 
ing (commercial bolted), 2c. per lb.; whitingilders, 2%4c. 
_ Ib.: dry zinc (American), 20c. per lb.; lamp black, bulk, 
5e. per th.: lamp black, in 1-lb. packages, 19c.: raw and 
ournt umber. 9c. to 12c. lb.; raw and burnt sienna, 15c. to 
17c. Prince’s metallic brown, 3%c.; yellow ochre, 3%c.; 
Venetian red, 2%c. lb. 

Pound Lots.—Paris green, in 1-lb. packages. 50c. lb.: in 
4-lb. packages. 51c. lb.; in %4-lb. packages, 52c. lb.; ultra 
mar‘ne blue, 24c. Ib. 
| Glue.—The local glue market continues quiet and with- 
put special feature otherwise. No change in prices is re- 
dorted and none is contemplated. 

Glue. ground, 14c. per Ib.; plate, 35c. per Ib.; clear bon- 
het. 37c. Th. 

T.ead —No let-un in the demand for lead is noted. Be- 
vause of the streneth of the pig lead market moct every- 
oodv is convinced that prices for paint leads will not be 
ower. which, in a large measure, accounts for the present 
puving nower. Some houses are still runnine close to 
aothine in cunplies, while others appear to be a little better 
ff *n this recnect. 

White. in oi] and drv, 12%-Ib. kegs, 13%c. Ib.; 25 and 50- 
b. kers, 13%¢.: 100-Ib. kees and larger. 13c.: for 500-Ib. 
ots and over deduct 5 to 10 per cent. Dry red lead and 
itharge. 1914-lh. kees, 13%c. lb.; 25 and 50-lb. kegs, 
18%c.: 100-Ib. kegs and larger, 13c.: red lead. in oil, 12%4- 
b. kegs. 14¢.; 25 and 50-lb. kegs. 13% c.: 100-Ib. kegs and 
arger. 12%c. th. Orange mineral. 12%-lb. kegs, 13%c. 
a 25 and 50-lb. kegs, 13%c.; 100-lb. kegs and larger, 
B8iue, 





O's. Ete.—A further advance in local turnentine prices 
sas heen made since last reports. this time 5c. per gallon, 
ringing the market up to a $2.06 one gallon basis, which 
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constitutes a new high record for this movement. Linseed 
oil has remained unchanged in price, a fact that is causing 
more or less comment in paint circles in view of the recent 
slump in flaxseed quotations. One of the reasons advanced 
for the stability of prices is that the available supplies of © 
oil in this country are still so much smaller than the de- 
mands that crushers feel justified in maintaining the mar- 
ket. Lard oil is 20c. per gallon higher. ; 

Castor oil, $2.30 per gal.; cylinder oil, 50c. gal.; gasoline, 
50 gal. or more, 25%4c. per gal.; kerosene, 50 gal. or more, 
17¢c. gal; lard oil, $2 gal.; alcohol, denatured, 57c. gal.; 
wood, $1.42 gal.; linseed, raw, in barrel lots, $2.26 gal.; in 
10-gal. lots, $2.86; in 5-gal. lots, $2.41; in gal. lots, $2.46; 
neatsfoot, $1.85 gal.; sperm, $2.30 gal.; paraffin, 35c. yal.; 
floor oils, 50c. gal.; turpentine, $1.94 gal. in barre] lots; in 
10-gal. lots, $2.01; in 5-gal. lots, $2.04; in 1-gal. lots, $2.06. 

Shellac.—The shellac gum supply situation appears to 
be a shade easier, offerings of supplies at $1.30 per pound 
being more liberal. In some quarters it is understood that 
gums can be bought for less money. Notwithstanding the 
high prices, the demand for gums holds up remarkably 
well. 

Sundries.—Putty, floor waxes, paint removers and the 
many other things that go to make up the sundries market 
continue to sell in normal quantities and prices hold very 
steady. Sponges and chamois skins are having a little 
better call than heretofore. These two articles are among 
the few on which prices did not change a great deal durinz 
the war. It is still possible to obtain good Rock Island 
sheep’s wool sponges at an average price of $5 per pound. 
A fair sized chamois skin, say a 28 by 82-inch one, can be 
had for $2 the skin, which price compares very favorably 
with those quoted before the war. 

Putty (best), in 125-lb. drum;, 8c. lb.; commercial putty 
(in drums), 6c.; floor waxes, 45c. per lb.; paraffin wax in 
225-lb. cases, 118-20 melting, 9%c. lb.; 123-25 melting, 
914¢.; 128-30 melting, 10%4¢.; crude wax, 7c. per lb.; paint 
remover, $2.50 list; oxalic acid, 35c. per lb. 

Varnishes.—The demand for varnishes keeps pace with 
supplies and the market is in a well cleaned up, healthy, 
strong position. Prices are unchanged. 


Chicago Cutlery Market 


Office of HARDWARE AGE, 
Chicago, Oct. 3, 1919. 


"ge ecg in the cutlery market reflect very little 
change, except for the constantly growing shortages 
of pocket knives, scissors, shears and similar items. Re- 
ports from the East indicate that the strike of the cutlery 
employes is still on, with little prospect of any immediate 
settlement. There is hardly a jobber, retailer or cutlery 
specialty house in this territory with anything like an 
adequate stock. 

Local jobbers are daily turning down good orders be- 
cause they simply cannot get the goods to fill them. They 
placed orders themselves early in the season, but have been 
unable to get deliveries. Now, with the strike on, there is 
little hope of getting their stocks in shape before some 
time next year. In fact, if the strikes were to be settled 
at once, it would take until next summer to get the back 
orders of the factories ready for shipment. 

Dealers are buying anything they can get in the form 
of pocket cutlery. Razors continue in good demand, and 
the supply is somewhat better than that of pocket cutlery 
or shears. There is a particularly good demand for safety 
razors and blades, and there are rumors of advances; in 
some types of safety razors. Despite this fact, some 
places in this city are selling Gillette razors and blades at 
cut prices. 

The demand for plated table cutlery is exceptionally 
heavy at this time, as many dealers are buying for the 
coming holiday season. Prices in all cutlery lines are very 
firm with a decided upward tendency. 

Butcher Knives.—Standard beech handle, American made 
butcher knives, “fully guaranteed,” three brass saw screw 
rivets in handles, 6-in., $4 per doz.; 7-in., $4.65 per doz.; 
8-in., $5.65 per doz.; Standard pattern kitchen knives, $1 
to $2.50 per doz. All prices net, f.o.b. Chicago. 

Jack Knives—American two-blade standard gauge 
pocket knives, length 3% inches, stage or wood handles, 
$6.75 per dozen net, f.o.b. Chicago. Above are steel lined 
and black inside, and with steel bolsters and no cap. 

Length, 35% inches, stag or wood handles, $11.50 per 
dozen net, f.0.b. Chicago. Above are brass lined with nickel 
silver bolsters, caps and shields and clean inside. 

Length 3% inches, stag or wood handles, $17.75 per 
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dozen net, f.o.b. Chicago. Above have two cutting blades 
and one patented punch blade. They are brass lined with 
nickel silver bolsters, caps and shields. 

Length 3% inches, stag handles, “Boy Scout” pattern 
pockec knives, $19.80 per dozen net, f.o.b. Chicago. Above 
have one cutting blade, one patented punch blade, one can 
opener blade, and one combination screwdriver and bottle 
cap opener blade. 

Toiiet Clippers.—Khedive, $1.55 per pair net, f.o.b. Chi- 
cago; Success, No. 1, $1.80 per pair net, f.o.b. Chicago; 
Success, No. 0, $1.90 per pair net, t.o.b. Chicago; Brown & 
Sharpe, No. 000, list per pair, $4, less 25 per cent discount; 
brown & Sharpe, No. 00, list per pair, $4, less 25 per cent 
discount; Brown & Sharpe, No. 0, list per pair, $4, less 25 
per cent di.count; Brown & Sharpe, No. 1, list per pair, 
$4, less 25 per cent discount. 

Razors.—Old style open blade type, with rubber handle, 
full hollow ground, %4-in., %-in., %-in., $21 per doz. net, 
f.o.b. Chicago. ‘Three-quarter hollow ground, -in., %-in., 
%-in., $18 per dozen net, f.o.b. Chicago. MHaif hollow 
ground, %-in., 5¢-in., %-in., $14 per doz. net, f.o.b. Chicago. 

Safety Razors.—Gillette Standard and vest pocket edi- 
tion, list $60 per dozen. 

Auto-strop sianuard and army edition, list $60 per doz. 
Above takes a dicount of 25 per cent f.o.b. Chicago. 

Extra blades for above, 6’s, 50c., and 12’s, $1, less 25 
per cent discount per package. 

Gem Damaxkeene saiety razors, 1 dozen lots, $8.40 per 
dozen net, f.o.b. Chicago; 3 dozen lots, $8 per doz. net, 
f.o.b. Chicago; 12 dozen lots, $7.50 per dozen net, f.o.b. 
Chicago. Gem extra blades, lots of 1 dozen packages, $4.20 
per dozen packages; 12 dozen packages, $3.84 per dozen 
packages; 86 dozen packages, $3.60 per dozen packages. 

Evei-reudy sa.ety 1az015, 1 dozen lots, $8.40 per dozen 
net, f.o.b. Chicago; 3 dozen lots, $8 per dozen net, f.o.b. 
Chicago. Ever-Ready extra blades, standard package of 6 
blades, lots of 1 dozen packages, $3.36 per dozen packages; 
per card of 2 dozen packages, $6.72 per dozen; lots of 5 
ecards in one shipment, $6.24 per card. 

Table Ware.—Oneida Community teaspoons, per dozen 
net, f.o.b. Chicago, $4.75; Oneida Community tablespoons, 
$9.52 per dozen net, f.o.b. Chicago; Oneida Community des- 
sert spoons, $8.92 per dozen net, f.o.b. Chicago; Oneida 
Community hollow handle knives and forks, $14.30 per set 
of 6 knives and 6 forks, net f.o.b. Chicago; solid flat handle 
medium knives and forks, Oneida Community, $9.41 per 
set of 6 knives and 6 forks, net f.o.b. Chicago. 

Table Cutlery.—“Gross Goods,” standard makes and pat- 
terns, cocoa, ebonv and white bone handles, $11 to $33 per 
gross net, f.o.b. Chicago. 

Silverware.—1847 Rogers flatware, new list prices dated 
July 15, 1919. On basis $11 per doz. for teaspoons, on 
basis $22 per doz. for tablespoons, less 50-10-5 per cent 
discount. 

Nickel Silverware.—Teaspoons, $13.40 per gross net, 
f.o.b. Chicago. Tablespoons, $26.86 per gross net, f.o.b. 
Chicago. Medium knives and forks, six knives and six 
forks in a set, $3.50 per set net, f.o.b. Chicago. 

Shears.—Nickel plated straight trimmers, regular pat- 
tern, 6-in., $11.20 per doz.; 7-in., $12.90 per doz.; 8-in., 
$14.20 per doz.; japanned straight trimmers, regular pat- 
tern, 6-in., $9.60 per doz.; 7-in., $10.80 per doz.; 8-in., $12 
per doz.: barber shears, nickel plated, regular patterns, 
7-in., $12.80 per doz.; 8-in., $14.20 per doz. All prices net, 
f.o.b. Chicago. 


Boston Cutlery Market 


Office of HARDWARE AGE, 

Boston, Oct. 3, 1919. 
HE one big cry among the retail trade in this section 
of the country is “lack of cutlery.” It comes from the 
big and little fellow alike. Three more days will see the 
end of the third quarter of the year, which means approx- 
imately three months to Christmas and the days when 
sales of scissors, shears, pocket knives, etc., mean so much 

to the retail dealer. 

Possibly the retail dealer can get a grain of comfort 
from the information that the labor situation in the plants 
of the manufacturers of high-grade scissors and shears is 
better; the production of these plants is about 50 per cent 
of normal; that if everything goes well the managements 
expect, or rather hope, to have their plants producing at 
capacity by the end of another month. 

But if the retail dealer does get any comfort from this 
information it necessarily must be of small proportions. 
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Under the very best of conditions it is extremely doubtful 
if these manufacturers will have completely caught up with 
their business until Christmas, 1921. By their business we 
mean their back orders, their normal month to month de- 
liveries to regular line customers, and a continuously steady 
normal production at capacity. 

They feel this way notwithstanding what part German 
imports of cutlery play in our industrial and commercial 
lite between now and 1921. These manutacturers know 
human nature. They expect that German goods will be 
bought in this country. In one of the Boston colleges, we 
are told, the entering German classes this year are larger 
than any previous ones since 1914, the year the war began. 
These German scholars come from all parts of the United 
States. lf young people want to learn the Ge:man lan- 
guage, it stands to reason that there will be a ceriain num- 
ber of older people in this country of ours who will be 
satisfied with German cutlery. 

On the other hand, there will be so many who want 
American cutlery, it will take many months of hard work 
and steady application for our manuiacturers to catch up 
with theiv business. For that reason it really looks as 
though the available supply of cutlery of all kinds, and 
especially high-grade goods, in the nands of the New 
Eng.and retail hardware trade for the holidays will be 
exceptionally small. 

The American people are still demanding the best their 
money can buy. This demand for the best is not contined 
to hardware; it applies to everything, it’s in the air. ror. 
instance, the fellow who deals in $16 per pair boots cannot 
get enough of them. Every big department store in the 
country is advertising in the daily papers women’s dresses 
at $35 and higher, with plenty at $15 to $150 each. And 
they are getting away with a lot of those $150 dresses. 

We hear of a woman, who runs a little shop at a summer 
resort, who has had no difficulty the past season in getting 
$2 per loaf for nut bread. This bread figures out at about 
10c. per slice. Does a girl working in the city give up ice 
cream sodas just because they cost 22c. each, whereas she 
formerly bought them for 10c.? Not many of them. It’s 
the same story in practically all lines of business where 
the general public has a chance to spend its money. 

With everybody wanting cutlery there are no dull mo- 
ments for people handling same. The variety of styles and 
the displays of cutlery in the average retail establishment 
in this section of the country is poorer than it has been 
before at this season in years. Some firms have so little 
cutlery they are almost ashamed to talk about the subject. 
One would naturally suppose that prices might skyrocket 
under such conditions, but so far as we have been able to 
discover values are firm but as heretofore reported. 

Snips.—Tinners’, No. 12, $1.10 each; No. 10, $1.75; No. 9, 
$1.94; No. 8, $2.19; No. 7, $2.75. Dental snips, No. 0, $10.90 
per doz.; No 1, $11.90. 

Scissors.—Heinisch and Wiss goods, standard embroidery 
(two sharp points), 3-in., $10 list per doz.; 34%4-in., $10.40; 
4-in., $10.80. Standard ladies’ (one round and one sharp 
point), 4-in., $10.60 list per doz.; 5-in., $11.40; 6-in., $12.80. 
Pocket (two round points), 4-in., $10 list per doz.; 4%4-in., 
$10.40; 5-in., $10.80. Buttonhole, 4%-in., $12.80 per doz. 
Manicure, 3%-in., $14.20 per doz. Nail, 3%-in., $14.20 list 
per doz. 

Shears.— High-grade japanned, 6-in., $9.60 per doz.; 614- 
in., $10.20; 7-in., $10.80; 7%4-in., $11.40; 8-in., $12; 8%-in., 
$12.60; 9-in., $15; 10-in., $18.50; 11-in., $21; 12-in., $22.70; 
13-in., $25.20. Nickel plated, 6-in., $11.20 per doz.; 6%-in., 
$12.10; 7-in., $12.90; 714-in., $13.50; 8-in., $14.20; 8%-in., 
$15; 9-in., $17.80. 

Knives.—Butcher, beech handles, standard makes, 6-in., 
$3.85 per doz.; 7-in., $4.40; 8-in., $5.70; 10-in., $8.50; 12-in., 
$12. Ebony handles, standard makes, 6-in., $6.60 per doz.; 
7-in., $7.75; 8-in., $9; 16-in., $12; 12-in., $15. 

Pocket Knives.—Standard two-blade, cap, bolster and 
shield, brass lined, desirable sizes, $10 per doz.; less desir- 
able kinds, bolster and shield, $9; steel lined, 3%4-in., two 
blades, $5.75; less desirable kinds as low as $4.20. 

Clippers.—F exible horse clippers, No. 1, $12.75; No. 2, 
$16, list. 

Hair Cutters.—Popular kinds, plain cases, 75c. and $1.50 
each. Fancy cases cost more. 

Safety Razors.—Gillette, regular sets, $5; traveling sets, 
$16 to $27, less 25 per cent discount; Auto-Strop, regular 
sets, $5, less 25 per cent discount; Gem, 21 sets, $8.40 in 
dozen and $9 in less than dozen lots; Ever-Ready sets, $8.40 
in dozen and $9 in less than dozen lots. 














Publicity fer the Retailer 





The Approach of Winter Brings Forth Some Good Stove, Oil Heaters and Lamp 
Ads—Attractive Housefurnishing Goods Ad—Other Interesting 
Hardware Publicity 
By Burt J. PARIS 


Featuring Tungsten Lamps 
No.1 (3 cols. x 5 in.) 


HIS ad was sent us by Irving Van Voris of 
Cobleskill, N. Y. Mr. Van Voris wants to 
know what we think of it. At the time of the ap- 
pearance of the ad, circulars regarding the excel- 
lence and low cost of the lamps were mailed to a 
selected list. 
We think this ad a very creditable effort and 
the novel top headline is bound to attract atten- 
tion. This is an ideal season of the year to push 











Short Days Are Coming 


Wherever 

Good 4 and with them Long Evenings. This means that more light will 
Light MN ic—<«£E 
is needed 

Hygrade Lamps HYGRADE TUNGSTEN LAMPS 


are ready to give it. which we have so successfully sold for a number of years. We 
- sell these lamps with a Guarantee of Satisfactory Service. You 

os buy a bulb that we guarantee to give good service—a replacement 

if not. 

Another feature—we can still sell these guaranteed lamps at 

, reasonable prices: 

10, 15, 25 and 40 Watt lamps.............0..+.eeeeeeeeeee $ 33 

60 Watt 





Also all-frosted and half-frosted in 25 and 40 Watt size. 


veer COMPARE OUR PRICES WITH OTHERS. FILL YOUR EMPTY 
SOCKETS WITH HYGRADE TUNGSTENS. 


LVANVORIS, = 


1—Effective presentation of lamps 














lamps. During the summer, lamp purchases were 
put off and with the arrival of the short evenings, 
the householder may find a shortage of bulbs. 
The points made in the text are excellent. The 
fact that the lamps have been sold by the firm 
for a number of years inspires confidence and, 
together with the guarantee of service, makes a 
convincing appeal. With the addition of reason- 
able prices which note are quoted on the differ- 


ent lamps, the reader has little about which to 
inquire. 

The use of the single column ready-made ad on 
the left is a happy thought and adds much to the 
general pulling power of the ad. 


For the Chilly Mornings 
No. 2 (2 cols. x 4 in.) 
HE Foster-Farrar Company of Northampton, 
Mass., sent us this ad and Adman W. W. 
Darby has certainly said much in little space. The 





These Chilly Mornings 


can be made nice and comfortable 
if you have 


A Perfection Oil Heater 


in your home. It is not cold enough 
to start the furnace and yet you feel 
the need of some heat and a Perfec- 
tion Heater will give to any room a 
nice, comfortable, cosy heat. 





FOSTER-FARRAR CO. 


felephone 11 168 Main Strect 
Open Saturday Evers Opposite Drape: Hote) 











2—Featuring a present need for the oil heater 


heading brings home to the reader an actual fact 
and the copy argument is sound and the best rea- 
son in the world for investing in an oil heater. 
Later on, the advantage of the oil heater in heat- 
ing the spare room or the room that is hard to 
heat or which has no radiator should be brought 
out in the text. 
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This ad is exceptionally well displayed, which 
makes it easy to read. It is an example of very 
effective use of small space. 


A Housefurnishing Special 
No. 8 (8 cols. x 9 in.) 
E. ROSE of the Barker, Rose & Clinton Co., 
J e Elmira, N. Y., sent us this ad and wants to 
know what we think of it. 

To begin with, it is attractively displayed, the 
cuts being well placed and snappy in printing 
qualities. The trade mark of the firm, “Ox Yoke,” 
is combined in the main heading and, while strong, 
does not interfere with the legibility of the head- 
lines. 








* - Remember that on Thursday you will find some extra values in our House Purnishing 
Elevator to Third Floor. 




















Department. Take 
FROM 9-11-30 A. M. ONLY ALL DAY THURSDAY 
While They Last Clothes Dryers at Special Pricer. 
Two Grades of Wall Dryers 
House Brooms 50c $1 Special at ...... 670 
ies Mania tak: Ce Gait $2 Special at ....$1.48 
our $1.35 grade. They are, how- Cabbage, Slew and Kreat 
ever, good stock, worth about Bho. Cuuers, 450 to $2.25. 
No caomens orders filled. 
EDITORIAL TORRINGTON ELECTRIC VAC. CLEANERS 


Afternoon of Gladness 


yoy Lot a yo and afternoons for maida Afternoons 
for reading. f dren, for ¢pert, for visiting. ‘win & clean, bright. 
dustiess: seus te i wiad A 8. 

De such afternoons? baghdad dag Meer nage roe 
Citnton,” and cam them 00 ont @ “Torrington 


Remember, there te ne exeuse for trying to keep house these days 
without one 


| ee 


WAIT FOR THESE OFFERS NEXT WEEK 


Oak Splint Baskets for picking fruit, extra strong, fine 
for market days. Drop handles, value 50c ........ 2c 


c=s"| NAILS sane, 
Barker, Rose & Clinton Co. 


38—Speciais on housefurnishing goods 























The brooms are an interesting special as broom 
prices are up and going higher. It is this kind of 
a special item that convinces readers that your 
announcement is worth the reading. 

The editorial at the left is well worded and this 
ad, itself, proves that the points are well taken 
and absolutely correct. 


On Getting Ready for Fall and Winter 
No. 4 (8 cols. x 15 in.) 


ERE’S a very fine ad from the Central Hard- 
ware & Stove Company, Akron, O. The 
heading and opening talk bring home the realiza- 
tion that winter will soon be upon us and the 
need for immediate preparation. 

The stove department of the firm is first feat- 
ured as a whole and then special emphasis is given 
one make which is specially suitable for old houses. 

Painting is another great Fall and Winter need 


4—A combination ad on Fall and Winter needs 


Getting Ready For Fall 


Now is the tirae to prepare for the Fall and Winter 
months—while stocks are large and the lines complete. 
Tomorrow is the first day of September and that means 
that Pa should get 4 home ready for cold weather— 
BOTH OUTSIDE AND IN 


Now Is The Time To Have Us Look After 
Your Heating Stove Wants 


All the good ones are here in our 
‘big second floor stove department— 
both coal or gas and combination. 
Estate Coal Ranges will be ideal in 
your kitchen when the weather be- 
gins to get cold. 

We also sell the Estate Single 
Register Furnace—the ideal 
heating system for old houses 
or where pipe systems are im- 
practical. Let us show you 

















firmer hold. 

Insects are not nearly so numer- 
ous and your home needs more pro- 
tection in winter than at any other 
time, 

Don't allow your 
= home to go through 
this winter without 
the protection of a 
§ good coat of paint— 

and see that the 

aint is the best—Lowe Bros. High 
penne for years the standard 
paint of the world: 





how it works, 
Paint In The Fall For | Make Your Own 
The Best Results | iter This Fal 
The heat of summer has brought 
all the moisture out and all surfaces At Home 
are thoroughly dry, ailowing the | with one of these 
paint to penetrate better and get a | Eagle Cider Mills, or 


presses. A size to 
suit every require- 
ment—we have the 
mils in large, mre- 
dium and small sizes, 
with double tub 
presses, and the ju- 
nior size with single 
tub only. Also three 
sizes of presses with- 
out the mill or hop- 
per. 

Mills, $23, $30, $40 
Single Tub, $15 
Press Without Mills, 
$12, $16, $21 








CENTRAL BARDWanE 


200-202 SOU SOUTH MAIN STREET. 























and the panel on paint is veiy well worked out. 

The cider mill ad is also specially appealing at 
this time and there is no question that many men 
will welcome cider as a prohibition drink with 
more appealing taste than the majority of soft 
concoctions. 

Altogether, we think the Central Hardware & 
Stove Co. have here a first-rate announcement. 


Here is a “‘Business Stimulator” 
No. 5 (2 cols. x8 in.) 


AVID DANIELS of the Simon Daniels store, 
Corsicana, Texas, sent us this ad, which is a 
bargain list of merchandise which they are using 
as a business stimulator. 
A very attractive list we would say and excep- 








5—A list of attractively priced merchandise 


Mark Down 
These 
Words 








957,50 S22 Se 
87 58 Fon Soe 
$52.50 sitay 


Sulkky Plow 




















$77.50 Py bosey 
$24.50 Sriorence 


Oil Stove 





These prices have 





been marked down 
to a lower level than 
you can buy the same 








class of merchandise 


; Gold Medal elsewhere. 
, 5 Folding Cots 


$1 4, 5 ar ia 


j Art Square 


Look this Bargain 
List over. Maybe 








you will find some ar- 
ticle in it that you are 








in need of. 


IMON DANIEL 


Hardware, Implements, Furniture 
. 322-324326 North Beaton tea 
Phone CORSICANA 979 

















tionally well arranged. The prices tell the story 
and the briefly worded copy confirms the buying 
opportunity which is presented. 


ee i 


Obituary 


Eric ALFRED ERICSSON, vice-president of the Westchester 
County Hardware Dealers’ Association, died at his home 
' at Port Chester, N. Y., October 8th, from pneumonia. Mr. 
Ericsson was in his fifty-ninth year. He was one of the 
leading retail hardware dealers in Westchester County, 
and was prominent as one of the leading organizers and 
workers in the Westchester County Hardware Dealers’ 
| Association. He was a thirty-second degree Mason, a 
- charter member of the Port Chester Lodge of Elks, and 
‘ a trustee of the First Church of Christ, Scientist, at Mount 
. Vernon, N. Y. He was also a director of the Port Chester 
Chamber of Commerce, and a former president and director 
of the Port Chester Y. M. C. A. During the war he was 
‘ active in the Red Cross and Liberty Loan drives, and 
| throughout his life took an active part in various philan- 
. thropic and charitable works. The sickness that resulted 
, in his death was of only a few weeks’ duration. He is 
survived by his widow, a son, two sisters and a brother. 

GEORGE W. KLEINSCHMIDT, treasurer of the Kruse Hard- 
ware Co., Cincinnati, died at his residence in that city Sep- 
tember 30th, after an illness of several weeks’ duration. 
' Aged 47 years. He was born in Cincinnati, and at the 

' age of 17 entered the employ of the J. L. Wayne Hardware 
Co., and later went with the Kruse & Bahlman Hardware 
' Co., serving from errand boy, bookkeeper, cashier, road 
} salesman, and then buyer and member of the firm. In 
1901, he, with Charles, Louis and William Kruse, disposed 
} 
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Hardware Age 


of their interests in the Kruse & Bahlman Hardware Co. 
Shortly afterward these four purchased an interest in the 
Bode Hardware Co., and with Otto Burger, of that com- 
pany, formed the Kruse Hardware Co. Mr. Kleinschmidt 
had a number of large outside interests, being a large 
stockholder in the Wessling Bros. Foundry Co., Cincin- 
nati, and the Eastern Oregon Hardware Co., Baker, Ore. 
He was a prominent Mason and member of several civic 
and social organizations. He is survived by two daughters 
and one son. 

GEORGE A. WILCox, president of the Wilcox Hardware 
Company, Adrian, Mich., died there recently. He had been 
engaged in the hardware business since 1873. 

Henry H. Haynes, 59 years old, a hardware merchant 
of Emporia, Kan., died recently at Albuquerque, N. M., 
where he had gone in search of his health. He had been 
a resident of Emporia the greater part of his life. 

JOSEPH JOSHUA HOGAN died at his home in Greenwich, 
Conn., recently. He was 84 years of age. In his early life 
he was a partner in the firm of Hogan, Clarke & Sleeper. 
In 1873 he became associated with a cousin, Charles Hamil- 
ton, in the firm of Rogers & Hamilton, silverware mer- 
chants. About fifteen years ago he retired. Since the 
early eighties he had lived most of his time in New York. 
He is survived by two sons, George B. C. Hogan and Ad- 
dison C. Hogan. 

CHARLES L. BETTLER, a resident of Wapello, Iowa, for 
many years, died recently following a three monthg’ illness. 
He was in his sixty-third year, and is survived by a widow, 
one daughter and two sons. 

FRANK FIELMEYER, a former hardware merchant of Lake 
View, Iowa, died recently. He was in his thirty-fourth 
year, and is survived by a widow and two sons. 

B. F. WAUuGH, a retired implement dealer of Homer, II1., 
died there recently. He was 55 years old, and had retired 
from business on account of ill health. 

JOHN G. LAIRD, who had formerly conducted a hard- 
ware business at McGregor, Iowa, died there recently. 
He is survived by a widow, three sons and two daugh- 
ters. 

WILLIAM B. BUTLER, treasurer of the Phillips Hardware 
Company, and well known in Phillips, Maine, died at his 
home recently in his sixty-first year. In 1892 he became 
a partner with Thomas M. and Cheney E. Parker under 
the present firm name. He is survived by a widow, one 
son and daughter. 

JOSEPH BELL, a hardware merchant of Hillsboro, Ohio, 
died at his home recently following several months’ ill- 
ness. He was 51 years of age, and had been a resident 
of Hillsboro for many years. 

CHARLES M. Norton, a hardware dealer of 111 South 
Washington Avenue, Lansing, Mich., died at his home 
there, following a year’s illness. 

IRA P. ADAms died at his home in Manchester, Iowa, re- 
cently in his eighty-seventh year. He was one of the 
oldest hardware merchants, having formed a partnership in 
1865 with his brother. He had been connected with the 
firm of Adams Bros. until a few years ago. 

JAMES MONROE BLACKWOOD, aged 79, senior member of 
the firm of Blackwood & Green Hardware Company, Co- 
lumbus, Ohio, died at his home recently following ‘a two 
months’ illness from heart trouble. He is survived by 
a widow, three daughters and two sons. 

HENRY WARD MACOMBER, a former hardware merchant 
of Carroll, Iowa, died at the home of his daughter in 
Fresno, Cal., recently in his seventy-ninth year. He is 
survived by a widow, two sons and one daughter. 

GUSTAVE VOELKEL, 56 years old, president of Voelkel 
Bros. Hardware Company, Belleville, Ill., died suddenly 
at his home. He was a member of several fraternal or- 
ganizations. 


Reading matter continues on page 86 
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McKINNEY HARDWARE 


for sliding doors 























Farmers know a good hanger 
when they see tt 


That’s why the PITTSBURGH Number Fifty sells 
so easily—farmers like the strong, sturdy lines of this 
adjustable trolley hanger, and being a McKinney product 
they are assured of complete satisfaction for years to 
come. 


Sliding-door troubles disappear when the PITTS- 
BURGH is put to work—the heaviest door rolls easily 
and smoothly in all kinds of weather without sticking or 
balking. It’s the farmers’ friend. 


May we send you a copy of this new slid- 
ing-door hardware book—you'll find it 
a valuable little reference book when 
confronted with sliding-door equipment 


problems. 





Mc KINNEY MANUFACTURING GOMPANY 


WROUGHBT STEEL \ock/ BUILDERS’ HARDWARE 


PrrTsBURGH, PA. 














Products Being Placed on the Market by Ilardware Manufacturers 


Aluminum Griddle 


The Aluminum Goods Manufacturing 
Company, of Manitowoc, Wis., is manu- 
‘facturing an aluminum griddle of supe- 
rior quality and design which is being 
‘offered to the trade throughout the 
country. 

This griddle is extremely light in 
iweight and very durable and compact, 
‘which is both an advantage in the 
‘kitcen and a practical necessity for 
.campers and hunters. The sanitary 





j Aluminum Griddle 
features of an aluminum cooking uten- 
isil of this kind are too obvious to need 
Imore than mere mention. It will not 
‘rust, of course, and is much easier to 
‘keep clean than the ordinary griddle or 
‘frying pan. 

' Another feature is that the handle 
ycovering is wood, shaped and smoothed 
ito fit the hand, which prevents any dan- 
wer of burning or blistering the hands 
‘and which also makes it convenient and 
zomfortable to handle. 


' New Remington Automatic 


1 A new model, known as No. 51 Rem- 
“ngton automatic pistol has been placed 
jon the market by the Remington Arms 
'nion Metallic Cartridge Company, 233 
‘Broadway, New York, and has already 
‘attracted favorable attention becuse of 
.ts design, and because the sights are 
mounted on a flat sighting plane which 
» the first of its kind to appear on a 
rocket arm. This pistol combines light- 
hess of weight and compactness with 
meveral new and improved features 
jvorthy of comment. 

} General specifications cre: Caliber 
1380; takes the .380 rimless standard 
netal-cased or soft-pointed automatic 
ae cartridges obtainable anywhere. 
Vapacity of magazine, 7 cartridges; an 
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New Remington 
Automatic 





additional cartridge can pe carried in 
the chamber ready to fire instantly 
when the safety lever is forward. This 
is two more cartridges that can be car- 
r:ed in any revolver of similar caliber. 
Length is 6% inches; width or thick- 
ness, 9/10 inch; weight unloaded, 21 
cunces; finish, browned (durabie duil 
black) ; stocks, hard rubber. 

Each time the trigger is pulled, the 
pistol fires one shot, automatically ejects 
the empty shell, and reloads ready to 
fire. The breech remains positively 
locked until the bullet has left the muz- 
zle, the action not being the blow-back 
type. This. prevents shell-head blow- 
outs and breech escape of powder gas. 

The action is “hammerless,” the ham- 
mer being completely enclosed in a typi- 
cal Remington solid breech, insuring 
safety. Ejection is at the side, an- 
other safety feature. An automatic 
grip safety prevents firing unless han- 
dle is grasped and trigger pulled; this 
permits carrying the pistol fully cocked 
with entire safety. A thumb-operated 
safety lever on the left side adds addi- 
tional safety when the pistol is carried 
or is laid away and also serves as an 
indicator. If the safety lever is in the 
forward position and cannot be raised, 
the hammer is down, but if it can be 
raised the hammer is cocked; if the 
grip safety ‘is depressed, the hammer 
is down, but if it is out in its rearward 
position the hammer is cocked. Thus 
the position of the hammer can in- 
stantly be determined by sight or sense 
of touch. 

These 


safety features, valuable 
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though they are, however are not in 
themselves sufficient to make a pistol 
completely safe, and the new Reming- 
ton has in addition a special automatic 
sear lock which is actuated by removal 
of the magazine. Taking out the mag- 
azine automatically locks the sear, so 
that if a live cartridge has been left 
in the chamber it cannot possibly be 
fired. 

It is not easy to decide which of the 
two outstanding features of this pistol 
is the most important—its complete 
safety or its self-aiming design. Pistol 
owners who make a practice of using a 
pistol for pleasure, instead of simply 
keeping it in the house for protection, 
will find much pleasure in shooting this 
pistol without deliberate aim. Espe- 
cially will this be so in repeating, for 
with other automatic pistols the sec- 
ond, third, and remaining shots in the 
magazine are difficult to place accurate- 
ly in rapid fire and the aim often gets 
more erratic as firing continues. This 
pistol, however, is designed to over- 
come this and it is possible to shoot 
it in rapid fire with nearly as good ac- 
curacy as if but one shot were fired. 

The low thrust of recoil reduces the 
tendency to kick up, and the correct 
fit to the shooter’s hand enables accurate 
pointing without consciously taking 
aim. Great attention given to secur- 
ing perfection of balance and especially 
to getting exactly the RIGHT shane of 
handle—by making a great many hand- 
grasp impressions in wax—and the 
handle pitched at the RIGHT angle with 
relation to the line of the barrel and 
NATURAL POSITION of the hand and 
wrist when aiming correctly, resulted 
in a pistol which may be said to be 
“ready aimed.” Another advantage, 
aside from the sighting, is the fact that 
there is ample room to grasp the han- 
dle, due to the trigger and guard being 
higher than in other designs, owing to 
the action spring being located around 
the barrel instead of below it. 












RICHARDS -WILCOX 


Tried and True Trolley Track 


Every length bears the R-W Trade Mark. None genuine without it. 





Suitable for many styles of doorway equipment—one of which is 


bao ENTED 
R-W No. 435 


; One set of ‘‘Slidetite’’ in- 
! stalled in your community 
will sell many other sets. 
; ang. oss Every garage owner who 
she al = (ihe dat sees ‘‘Slidetite”” in use wants 
. it in his garage. Every user 
of ‘‘Slidetite’’ recommends 
it to his neighbors and 
friends. It needs only to be 


demonstrated to sell. 





, MADE FOR PRIVATE OR PUBLIC GARAGES 
, SLIDE TITE”’ gives satisfaction to the user and profit to the dealer. 











Write for 
Particular 
Information . 
and Prices 






Benches & Vises 
Door Checks & Hinges 





Sets packed complete 
in wood box, less track. 


and locking bolts. 
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LOS ANGELES MINNEAPOLIS 
WHILADELPHIA — LONDON.ONT. - SAN FRANCISCO 


Catalog 
No. 16 


shows hangers for 
doorways ot all kinds. 





You should have a copy. 
Write new. 


Richards-Wilcox Mf 


“A Haneer forany Door that Slides. 
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Hydrate Cell Tester 


A hydrate cell tester of recognized 
merit has been placed on the market by 
the Service Station Supply Company, 
80-32 E. Larned Street, Detroit, Mich., 
and has already attracted considerable 
attention because of its utility. 

This tester consists of two hexagon 
special steel prods, 3 inches apart at the 
points, with their upper ends mounted 
in a handle. A special patented nickel- 
chronium resistance of .01 ohm con- 





Hydrate Cell Tester 


nects the prods. Suspended on props 
between the prods is a voltmeter with 
a 2-0-2 volt scale. 

The particular feature about this 
patented nickel-chronium is that it re- 
sists oxidation and corrosion, and 
miaintains the same resistance regard- 
less of temperature changes. It is thus 
possible to discharge a cell at a high 
rate and keep the current flow propor- 
tioned to the size of the battery under 
test. 

The resistance is so mounted that in 
case the battery tester is used a certain 
length of time so that the resistance 
becomes red hot the instrument can be 
laid down on any wooden bench with- 
out danger of fire, because the resist- 
ance cannot come in contact with the 
bench. 

The voltmeter is of the moving coil 
type of rugged construction and of the 
highest grade obtainable, and it is so 
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placed that it does not in any way in- 
terfere or make the instrument un- 
wieldly. 

With this device each separate cell 
of a storage battery can be thoroughly 
tested to determine its approximate con- 
dition as compared with the other cells. 
And under the high discharge rate of 
this tester any trouble is indicated im- 
mediately. 


A New Iron Cement 


A new product known as the Nor- 
wesco Iron Cement, which will repair 
cracks, blemishes and sand holes in iron 
and steel castings; leaks in radiators 
and boilers; steam, hot and cold water 
pipes; threaded joints, etc., has been 
placed on the market by The Northwest- 
ern Chemical Company, of Marietta, 
Ohio. 

Norwesco Iron Cement is made in 
powder form and is claimed to be man- 
ufactured under strict laboratory super- 
vision which insures a standard qual- 
ity thoroughly consistent in every par- 
ticular. This cement was used by the 
United States government throughout 
the war. 

It is packed in three sizes—6 ounces, 


NTLY pepains Fi 
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New Iron Cement 
and 1 and 5-pound cans. When mixed 
with water, and applied according to 
directions, very desirable repairs can 
be made at small expense. 


New Tire Pump Hose 


J. H. Haney & Company, of Hastings, 
Neb., has placed on the market a tire 
pump hose for replacement purposes, 
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New Tire Pump Hose 
constructed so as to fit nearly every tire 
pump made. This hose is 24 inches 
long, of 5-ply fabric, with a ¥ of an 
inch hole. One end fitted with the reg- 
ular No. 1 connection and the other 
end with hose band. 

The hose is packed 6 in a carton and 
6 cartons to the case. It can be attached 
in about two minutes with the aid of 
a screwdriver. 


Metalglas 


It has always been necessary in the 
past to buy a different polish for dif- 
ferent metals. A polish that would 
clean badly tarnished brass would not 
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An All-Purpose Polish 


work on nickel and would be far too 
strong for silver, and likewise a good 
silver polish would not be suitable for 
brass. 

A polish suitable for any cleansing 
and brightening purpose is claimed to 
have been produced, after years of re- 
search and experimentation, by the 
Eclipse Manufacturing Company, of 
Indianapolis, Ind. This product, known 
as “Metalglas,” is now being offered to 
the trade, and is said to be efficacious 
for polishing any sort of metal or glass. 
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As original equipment they lead 
the field. 


For replacements they are gaining 


every day. 


Dealers Write 
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Notes of the Retail Hardware Trade 


EORIA, ARIZ.—The Akin Mercantile Company has been 

succeeded by the Peoria Mercantile Company. 

Lonc BeacH, Cat.—Horace W. Green & Sons have 
taken over the business of the Bennett Hardware Com- 
pany. 

Fr. CoLttins, Cot.—Marshall Moore has sold his half 
interest in the Lowell-Moore Hardware Company to Charles 
L. Lowell. 

CHAMPAIGN, ILL.—Roths Hardware is the new owner of 
the stock of Karl D. Knapp. 

SAVANNAH, ILL.—J. T. Soenksen has succeeded George 
R. Wartield as manager of the Savannah Plumbing, Heat- 
ing & Hardware Company. 

ELNorA, INpD.—The hardware stock of S. E. Poulton has 
been damaged by fire. 

CLARENCE, IlowA.—Phelps & Engelking have discontinued 
business. 

Hampurc, Iowa.—I. B. Dinwiddie is purchaser of the 
stock of Dinwiddie & Son. 

HiawaTHa, KAN.—R. D. Corken has bought the hard- 
ware stock of Frank Case. 

JAMESTOWN, KAN.—Green & Son have succeeded B. F. 
Banker & Co. : ; 

VALLEY Fats, KAN.—W. F. Grove has disposed of his 
interest in the Grove Hardware Company to C. B. Gillis- 
pie. The Gillispie Hardware Company is the new name 
of the concern. 

Newport, Ky.—The Brauntz-Seibert Company, 623 York 
street, has been incorporated to conduct both a wholesale 
and retail business in the fellowing lines: Automobile ac- 
cessories, bathroom fixtures, building paper, churns, cut- 
lery, dairy supplies, electrical household specialties, kitchen 
cabinets, kitchen housefurnishings, lubricating oils, me- 
chanics’ tools, paints, oils, varnishes and glass, poultry 
supplies, prepared roofing, ranges and cook stoves, refrig- 
erators, shelf hardware, silverware and washing machines. 
The incorporators are Theodore A. Seibert, Ruie M. Sei- 
bert, L. R. Brauntz and Ida M. brauntz. Catalogs re- 
quested. 

RICHMOND, Ky.—lhe Richmond-Welch Company has 
been incorporated for $40,000 to deal in hardware and 
implements. 

SPRINGFIELD, Mass.—Hall’s Hardware, Inc., has been in- 
corporated with a capital of $35,000. The incorporators 
are Charles H. Gardner, Henry S. Johnson and John D. 
Naylor. 

MARDELA SPRINGS, Mp.—The Mardela Hardware Com- 
pany is the new owner of the stock of Seabrease Bros. 

West CoNcorD, MINN.—Race & Thornrose have sold 
their hardware stock to Nelson Brothers. 

ADVANCE, Mo.—The Advance Store Company has been 
incorporated to deal in hardware and implements. The 
capital stock is $15,000, and G. Herrin, D. S. True and 
L. M. Wigdor are the incorporators. 

OscEOLA, NEB.—The hardware and implement stock of 
the Osceola Implement Company has been sold to O. F. 
Branting & Sons. 

SEWARD, NEB.—J. P. Crouse has sold his implement stock. 

BERGENFIELD, N. J.—John Roeben has purchased the 
stock of Henry Hepp. 

KATONAH, N. Y.—Kellogg & Lawrence, Inc., have suc- 
ceeded Kellogg & Mead. 

MasPetH, N. Y.—L. B. Myers has opened a hardware 
store here. 

New HartTrorD, N. Y.—John Charmoille, purchaser of 
the hardware stock of Marcus Failing, requests catalogs on 
baseball goods, bathroom fixtures, builder’s hardware, 
building paper, children’s vehicles, dairy supplies, elec- 
trical household specialties, fishing tackle, heating stoves, 
heavy farm implements, heavy hardware, linoleum, lubri- 
cating oils, mechanics ’tools, paints, oils, varnishes and 
glass, prepared roofing, pumps, refrigerators, shelf hard- 
ware, sporting goods and washing machines. 

RICHARDTON, N. D.—The stock of the Western Supply 
Company has been damaged by fire. 

BROOKVILLE, OHI0.—W. E. Oliver has bought the hard- 
ware store conducted by the Jacob Wentz Estate. 

CoLuUMBUs, OHIO.—W. J. Lehner, 280 South Fourth ave- 
nue, recently suffered a fire loss. 

MADISONVILLE, OHIO.—M. A. Griffith has sold his stock. 
Sprague & Easton are the purchasers. 

MANSFIELD, OHIO.—Mr. Goetz has disposed of his in- 


terest in the Strater & Goetz Hardware Company. The 
Strater Hardware Company is the new name of the’ con- 
cern, whose business is both wholesale and retail. 

NEW CARLISLE, OHIO.—John W. Knoop has sold his hard- 
ware store and stock to O. R. Beebe. 

STEUBENVILLE, OHIO.—The Steubenville Hardware & 
Supply Company, doing both a wholesale and retail busi- 
ness, has increased its capital stock from $75,000 to $175,- 
000. 


Bristow. OKLA.—H. L. House & Son are erecting an 
addition to their store. 

WaTONGA, OKLA.—The Edward Talbot Hardware Com- 
pany is putting in new shelving and store fixtures, and 
requests catalogs on a general line of hardware. 

Carrick, Pa.—S. M. Hazelbart, who has been engaged 
in the nardware business for a number of years, has 
erected a new store building. He requests catalogs on 
automobile accessories, baseball goods, bathroom fixtures, 
belting and packing, bicycles, builder’s hardware, building 
paper, children’s vehicles, dog collars, electrical household 
specialties, heating stoves, mechanics’ tools, paints, oils, 
varnishes and glass, plumbing department, poultry sup- 
plies, prepared roofing, pumps, ranges and cook stoves, 
refrigerators, shelf hardware, silverware, sporting goods, 
wagons, buggies and washing machines. 

CONNEAUT LAKE, PA.—F. J. McLaughlin has taken over 
the stock of W. D. First. : 
ELLWoop City, Pa.—The Cartwright-Miller Hardware 
Company, composed of Paul Cartwright, W. O. Miller and 
David Cartwright, has been organized to deal in automo- 
bile accesories, baseball goods, bathroom fixtures, buggy 
whips, builder’s hardware, building paper, children’s ve- 
hicles, churns, crockery and glass, cutlery, dairy supplies, 
dog collars, dynamite, electrical household specialties, fish- 
ing tackle, galvanized and tin sheets, harness, heating 
stoves, heavy farm implements, kitchen housefurnishings, 
lubricating oils, mechanics’ tools, paints, oils, varnishes 
and glass, poultry supplies, prepared roofing, pumps, 
ranges and cook stoves, refrigerators, shelf hardware, 
silverware, sporting goods and washing machines. Cata- 

logs requested. 

JERSEY SHORE, Pa.—E. J. Stenner requests catalogs on 
automobile accessories, baseball goods, bathroom fixtures, 
buggy whips, builders’ hardware, building paper, children’s 
vehicles, cutlery, dog collars, electrical household special- 
ties, fishing tackle, hammocks and tents, heating stoves, 
heavy hardware, home barbers’ supplies, linoleum, lubri- 
cating oils, mechanics’ tools, oil cloth, paints, oils, var- 
nishes and glass, plumbing department, prepared roofing, 
pumps, ranges and cook stoves, refrigerators, shelf hard- 
ware, sporting goods, toys, games and washing machines. 

NEw KENSINGTON, Pa.—John Springer has sold his in- 
terest in the hardware business to Masters, Goodenow & 
Bell, Inc. 

PITTSBURGH, Pa.—John ‘A. Presy Company has opened 
a store at 6302 Frankstown avenue. In addition to a 
complete line of hardware, electrical supplies will be car- 
ried. Catalogs requested. 

SINTON, TEX.—The Star Hardware & Furniture Com- 
peony has increased its capital stock from $7,000 to $10,- 

TEAGUE, TEX.—The Bennett Hardware Company has 
been incorporated with a capital stock of $20,000, as suc- 
cessors to S. E. Tucker. The incorporators are B. M. Hud- 
son, L. A. Hillmark and S. J. Bennett. 

Baraboo, Wis.—E. S. Erswell has retired from the firm 
of Erswell, Blackburn & Scheible, and the name of the 
firm has been changed to Blackburn, Scheible & Dyrud. 
Catalogs requested on furniture. 

BELOIT, Wis.—George Vosbrugh has opened a store here 
under the name of Vosbrugh Hardware, carrying a com- 
plete stock of bathroom fixtures, builder’s hardware, churns, 
dairy supplies, dog collars, fishing tackle, furnaces, heating 
stoves, lubricating oils, mechanics’ tools, paints, oils, var- 
nishes and glass, prepared roofing, ranges and cook stoves, 
refrigerators, shelf hardware, sporting goods, tin shop 
and washing machines. Catalogs requested on mechanics’ 
tools and builder’s hardware. 

FLAGSTAFF, ARIz.—The Western Mercantile Company, 
composed of R. G. Stevenson and G. C. Baker, has been 
organized to deal in hardware, etc., on which catalogs are 
requested. 
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5—A list of attractively priced merchandise 


Mark Down 
These 
Words 








657,50 Boo. es: 








7 5 Wood Wheel 
1 Farm Truck 
Racine- 
i) Jj Sattly 


Sulky Plow 














17 Rubber Tire 
5 Parry Buggy 





These prices have 


$24 5 Four Burner been marked down 
5 Florence to a lower level thar 
Oil Stove east ” 


i] Gold Medal 
1 Folding Cots 
14 0 Congoleum 


Art Square 





you can buy the same 





class of merchandise 





elsewhere, 


Look this Bargain 








List over. Maybe 
you will find some ar- 


ticle in it that you are 








in need of. 


IMON DANIEL 


Hardware, Implements, Furniture 
322-324-326 North Beaton Street 
Phone TORSICANA 979 

















tionally well arranged. The prices tell the story 
and the briefly worded copy confirms the buying 
opportunity which is presented. 


Obituary 


Eric ALFRED ERICSSON, vice-president of the Westchester 
County Hardware Dealers’ Association, died at his home 
at Port Chester, N. Y., October 8th, from pneumonia. Mr. 
Ericsson was in his fifty-ninth year. He was one of the 
leading retail] hardware dealers in Westchester County, 
and was prominent as one of the leading organizers and 
workers in the Westchester County Hardware Dealers’ 
Association. He was a thirty-second degree Mason, a 
charter member of the Port Chester Lodge of Elks, and 
a trustee of the First Church of Christ, Scientist, at Mount 
Vernon, N. Y. He was also a director of the Port Chester 
Chamber of Commerce, and a former president and director 
of the Port Chester Y. M. C. A. During the war he was 
active in the Red Cross and Liberty Loan drives, and 
throughout his life took an active part in various philan- 
thropic and charitable works. The sickness that resulted 
in his death was of only a few weeks’ duration. He is 
survived by his widow, a son, two sisters.and a brother. 

GEORGE W. KLEINSCHMIDT, treasurer of the Kruse Hard- 
ware Co., Cincinnati, died at his residence in that city Sep- 
tember 30th, after an illness of several weeks’ duration. 
Aged 47 years. He was born in Cincinnati, and at the 
age of 17 entered the employ of the J. L. Wayne Hardware 
Co., and later went with the Kruse & Bahlman Hardware 
Co., serving from errand boy, bookkeeper, cashier, road 
salesman, and then buyer and member of the firm. In 
1901, he, with Charles, Louis and William Kruse, disposed 
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of their interests in the Kruse & Bahlman Hardware (po, 
Shortly afterward these four purchased an interest in the 
Bode Hardware Co., and with Otto Burger, of that com. 
pany, formed the Kruse Hardware Co. Mr. Kleinschmidt 
had a number of large outside interests, being a large 
stockholder in the Wessling Bros. Foundry Co., Cineijn. 
nati, and the Eastern Oregon Hardware Co., Baker, Ore, 
He was a prominent Mason and member of several civic 
and social organizations. He is survived by two daughters 
and one son. 

GEORGE A. WILCOX, president of the Wilcox Hardware 
Company, Adrian, Mich., died there recently. He had been 
engaged in the hardware business since 1873. 

Henry H. HAYNES, 59 years old, a hardware merchant 
of Emporia, Kan., died recently at Albuquerque, N, M,, 
where he had gone in search of his health. He had been 
a resident of Emporia the greater part of his life. 

JOSEPH JOSHUA HOGAN died at his home in Greenwich, 
Conn., recently. He was 84 years of age. In his early life 
he was a partner in the firm of Hogan, Clarke & Sleeper, 
In 1873 he became associated with a cousin, Charles Hamil. 
ton, in the firm of Rogers & Hamilton, silverware mer- 
chants. About fifteen years ago he retired. Since the 
early eighties he had lived most of his time in New York. 
He is survived by two sons, George B. C. Hogan and Ad- 
dison C. Hogan. 

CHARLES L. BETTLER, a resident of Wapello, Iowa, for 
many years, died recently following a three months’ illness, 
He was in his sixty-third year, and is survived by a widow, 
one daughter and two sons. 

FRANK FIELMEYER, a former hardware merchant of Lake 
View, Iowa, died recently. He was in his thirty-fourth 
year, and is survived by a widow and two sons. 

B. F. WAUGH, a retired implement dealer of Homer, III, 
died there recently. He was 55 years old, and had retired 
from business on account of ill health. 

JOHN G. LairD, who had formerly conducted a hard- 
ware business at McGregor, Iowa, died there recently. 
He is survived by a widow, three sons and two daugh- 
ters. 

WILLIAM B. BUTLER, treasurer of the Phillips Hardware 
Company, and well known in Phillips, Maine, died at his 
home recently in his sixty-first year. In 1892 he became 
a partner with Thomas M. and Cheney E. Parker under 
the present firm name. He is survived by a widow, one 
son and daughter. 

JosEPH BELL, a hardware merchant of Hillsboro, Ohio, 
died at his home recently following several months’ ill- 
ness. He was 51 years of age, and had been a resident 
of Hillsboro for many years. 

CHARLES M. Norton, a hardware dealer of 111 South 
Washington Avenue, Lansing, Mich., died at his home 
there, following a year’s illness. 

IRA P. ADAMS died at his home in Manchester, Iowa, re- 
cently in his eighty-seventh year. He was one of the 
oldest hardware merchants, having formed a partnership in 
1865 with his brother. He had been connected with the 
firm of Adams Bros. until a few years ago. 

JAMES MONROE BLACKWoop, aged 79, senior member of 
the firm of Blackwood & Green Hardware Company, ©o- 
lumbus, Ohio, died at his home recently following a two 
months’ illness from heart trouble. He is survived by 
a widow, three daughters and two sons. 

Henry Warp MAcomper, a former hardware merchant 
of Carroll, Iowa, died at the home of his daughter 
Fresno, Cal., recently in his seventy-ninth year. He is 
survived by a widow, two sons and one daughter. 

GuSTAVE VOELKEL, 56 years old, president of Voelkel 
Bros. Hardware Company, Belleville, Ill., died suddenly 
at his home. He was a member of several fraternal or- 
ganizations. 
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McKINNEY HARDWARE 


for sliding doors 




















Farmers know a good hanger 


when they see it 


That’s why the PITTSBURGH Number Fifty sells 
so easily—farmers like the strong, sturdy lines of this 
adjustable trolley hanger, and being a McKinney product 
they are assured of complete satisfaction for years to 
come. 

Sliding-door troubles disappear when the PITTS- 
BURGH is put to work—the -heaviest door rolls easily 
and smoothly in all kinds of weather without sticking or’ 
balking. It’s the farmers’ friend. 


May we send you a copy of this new slid- 
ing-door hardware book—you'll find it 
a valuable little reference book when 
confronted with sliding-door equipment 


problems. 





Mc KINNEY MANUFACTURING COMPANY 


WROUGHT STEEL \ Me K/ BUILDERS’ HARDWARE 





PITTSBURGH, PA. 





Products Being Placed on the Market by Ilardware Manufacturers 


Aluminum Griddle 


The Aluminum Goods Manufacturing 
Company, of Manitowoc, Wis., is manu- 
facturing an aluminum griddle of supe- 
rior quality and design which is being 
offered to the trade throughout the 
country. 

This griddle is extremely light in 
weight and very durable and compact, 
which is both an advantage in the 
kitcen and a practical necessity for 
campers and hunters. The sanitary 


Aluminum Griddle 
features of an aluminum cooking uten- 
sil of this kind are too obvious to need 
more than mere mention. It will not 
rust, of course, and is much easier to 
keep clean than the ordinary griddle or 
frying pan. 

Another feature is that the handle 
covering is wood, shaped and smoothed 
to fit the hand, which prevents any dan- 
ger of burning or blistering the hands 
and which also makes it convenient and 
comfortable to handle. 


New Remington Automatic 

A new model, known as No. 51 Rem- 
ington automatie pistol has been placed 
on the market by the Remington Arms 
Union Metallic Cartridge Company, 233 
Broadway, New York, and has already 
attracted favorable attention becuse of 
its design, and because the sights are 
mounted on a flat sighting plane which 
iv the first of its kind to appear on a 
pocket arm. This pistol combines light- 
ness of weight and compactness with 
several new and improved features 
worthy of comment. 

General specifications are: Caliber 
.880; takes the .380 rimless standard 
metal-cased or soft-pointed automatic 
pistol cartridges obtainable anywhere. 
Capacity of magazine, 7 cartridges; an 


New Remington 
Automatic 


additional cartridge can pe carried in 
the chamber ready to fire instantly 
when the safety lever is forward. This 
is two more cartridges that can be car- 
ried in any revolver of similar caliber. 
Length is 654 inches; width or thick- 
ness, 9/10 inch; weight unloaded, 21 
cunces; finish, browned (durabie duil 
black) ; stocks, hard rubber. 

Each time the trigger is pulled, the 
pistol fires one shot, automatically ejects 
the empty shell, and reloads ready to 
fire. The breech remains positively 
locked until the bullet has left the muz- 
zle, the action not being the blow-back 
type. This prevents shell-head blow- 
outs and breech escape of powder gas. 

The action is “hammerless,” the ham- 
mer being completely enclosed in a typi- 
cal Remington solid breech, insuring 
safety. Ejection is at the side, an- 
other safety feature. An automatic 
grip safety prevents firing unless han- 
dle is grasped and trigger pulled; this 
permits carrying the pistol fully cocked 
with entire safety. A thumb-operated 
safety lever on the left side adds addi- 
tional safety when the pistol is carried 
or is laid away and also serves as an 
indicator. If the safety lever is in the 
forward position and cannot be raised, 
the hammer is down, but if it can be 
raised the hammer js cocked; if the 
grip safety is depressed, the hammer 
is down, but if it is out in its rearward 
position the hammer is cocked. Thus 
the position of the hammer can in- 
stantly be determined by sight or sense 
of touch. 

These 


features, valuable 
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safety 
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though they are, however are not in 
themselves sufficient to make a pistol 
completely safe, and the new Reming- 
ton has in addition a special automatic 
sear lock which is actuated by removal 
of the magazine. Taking out the mag- 
azine automatically locks the sear, so 
that if a live cartridge has been left 
in the chamber it cannot possibly be 
fired. 

It is not easy to decide which of the 
two outstanding features of this pistol 
is the most important—its complete 
safety or its self-aiming design. Pistol 
owners who make a practice of using a 
pistol for pleasure, instead of simply 
keeping it in the house for protection, 
will find much pleasure in shooting this 
pistol without deliberate aim. Espe- 
cially will this be so in repeating, for 
with other automatic pistols the sec- 
ond, third, and remaining shots in the 
magazine are difficult to place accurate- 
ly in rapid fire and the aim often gets 
more erratic as firing continues. This 
pistol, however, is designed to over- 
come this and it is possible to shoot 
it in rapid fire with nearly as good ac- 
curacy as if but one shot were fired. 

The low thrust of recoil reduces the 
tendency to kick up, and the correct 
fit to the shooter’s hand enables accurate 
pointing without consciously taking 
aim. Great attention given to secur- 
ing perfection of balance and especially 
to getting exactly the RIGHT shane of 
handle—by making a great many hand- 
grasp impressions in wax—and the 
handle pitched at the RIGHT angle with 
relation to the line of the barrel and 
NATURAL POSITION of the hand and 
wrist when aiming correctly, resulted 
in a pistol which may be said to be 
“ready aimed.” Another advantage, 
aside from the sighting, is the fact that 
there is ample room to grasp the han- 
dle, due to the trigger and guard being 
higher than in other designs, owing to 
the action spring being located around 
the barrel instead of below it. 








RICHARDS -WILCOX 


Tried and True Trolley Track 


Every length bears the R-W Trade Mark. None genuine without it. 


Suitable for many styles of doorway equipment—one of which is 


“Taneerae 
R-W No. 435 
e 


One set of ‘‘Slidetite”’ in- 
stalled in your community 
will sell many other sets. 

; gag aes Every garage owner who 
tee dul. sees *Slidetite’’ in use wants 

it in his garage. Every user 

of “‘Slidetite’’ recommends 

it to his neighbors and 

friends. It needs only to be 


demonstrated to sell. 


MADE FOR PRIVATE OR PUBLIC GARAGES ; 
, “SLIDE TITE”’ gives satisfaction to the user and profit to the dealer. 


Write for 
Particular 
Information 


and Prices 


Catalog , Sets packed complete 
No. 16 to in wood box, less track. 
‘ and locking bolts. 








shows hangers for 
doorways ot all kinds. 
You should have a copy. 


Write now. 


Richards Wilcox Mfs. (0. 


“A Hanger for any Door that Slides.’ 
‘BOSTON 


CHICAGO ( 
Stroms AURORA, ILLINOIS,U.S.A.’ New york 
LOS ANGELES MINNEAPOLIS 
WHILADELPHIA =< LONDON.ONT = SAN FRANCISCO 


























Hydrate Cell Tester 


A hydrate cell tester of recognized 
merit has been placed on the market by 
the Service Station Supply Company, 
30-32 E. Larned Street, Detroit, Mich., 
and has already attracted considerable 
attention because of its utility. 

This tester consists of two hexagon 
special steel prods, 3 inches apart at the 
points, with their upper ends mounted 
in a handle. A special patented nickel- 
chronium resistance of .01 ohm con- 


Hydrate Cell Tester 


nects the prods. Suspended on props 
between the prods is a voltmeter with 
a 2-0-2 volt scale. 

The particular feature about this 
patented nickel-chronium is that it re- 
oxidation and corrosion, and 
maintains the same resistance regard- 
less of temperature changes. It is thus 
- possible to discharge a cell at a high 
rate and keep the current flow propor- 
tioned to the size of the battery under 
test. 

The resistance is so mounted that in 
case the battery tester is used a certain 
length of time so that the resistance 
becomes red hot the instrument can be 
laid down on any wooden bench with- 
out danger of fire, because the resist- 
ance cannot come in contact with the 


sists 


bench. 

The voltmeter is of the 
type of rugged construction and of the 
highest grade obtainable, and it is so 


moving coil 


placed that it does not in any way in- 
terfere or make the instrument un- 
wieldly. 

With this device each separate cell 
of a storage battery can be thoroughly 
tested to determine its approximate con- 
dition as compared with the other cells. 
And under the high discharge rate of 
this tester any trouble is indicated im- 
mediately. 


A New Iron Cement 


A new product known as the Nor- 
wesco Iron Cement, which will repair 
cracks, blemishes and sand holes in iron 
and steel castings; leaks in radiators 
and boilers; steam, hot and cold water 
pipes; threaded joints, etc., has been 
placed on the market by The Northwest- 
ern Chemical Company, of Marietta, 
Ohio. 

Norwesco Iron Cement is made in 
powder form and is claimed to be man- 
ufactured under strict laboratory super- 
vision which insures a standard qual- 
ity thoroughly consistent in every par- 
ticular. This cement was used by the 
United States government throughout 
the war. D 

It is packed in three sizes—6 ounces, 





New Iron Cement 
and 1 and 5-pound cans. When mixed 
with water, and applied according to 
directions, very desirable repairs can 
be made at small expense. 


New Tire Pump Hose 


J. H. Haney & Company, of Hastings, 


Neb., has placed on the market a tire 
pump hose for replacement purposes, 
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New Tire Pump Hvose 
constructed so as to fit nearly every tire 
pump made. This hose is 24 inches 
long, of 5-ply fabric, with a ¥% of an 
inch hole. One end fitted with the reg- 
ular No. 1 connection and the other 
end with hose band. 

The hose is packed 6 in a carton and 
6 cartons to the case. It can be attached 
in about two minutes with the aid of 
a screwdriver. 


Metalglas 


It has always been necessary in the 
past to buy a different polish for dif- 
ferent metals. A polish that would 
clean badly tarnished brass would not 


“THE ALGL, 
F787 4, CLASS, 
NICKEL, BRASS 


JHE ECLIPSE MFG. €O, 
INDIANAPOLIS. USAe@ g@ 


° 


An All-Purpose Polish 


work on nickel and would be far too 
strong for silver, and likewise a good 
silver polish would not be suitable for 
brass. 

A polish suitable for any cleansing 
and brightening purpose is claimed to 
have been produced, after years of re- 
search and experimentation, by the 
Eclipse Manufacturing Company, of 
Indianapolis, Ind. This product, known 
as “Metalglas,” is now being offered to 
the trade, and is said to be efficacious 
for polishing any sort of metal or glass. 


Reading matter continues on page 90 
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TRADE MARK 


SPRINGS 


As original equipment they lead 
the field. 


For replacements they are gaining 


every day. 


Dealers Write 


Jobbing Division Cleveland, Ohio 


























Notes of the Retail Hardware ‘Trade 


EORIA, ARIZ.—The Akin Mercantile Company has been 

succeeded by the Peoria Mercantile Company. 

Lonc BeacH, CaL.—Horace W. Green & Sons have 
taken over the business of the Bennett Hardware Com- 
pany. 

Fr. CoLLtins, Cot.—Marshall Moore has sold his half 
interest in the Lowell-Moore Hardware Company to Charles 
L. Lowell. 

CHAMPAIGN, ILL.—Roths Hardware is the new owner of 
the stock of Karl D. Knapp. 

SAVANNAH, ILL.—J. T. Soenksen has succeeded George 
R. Wartield as manager of the Savannah Plumbing, Heat- 
ing & Hardware Company. 

ELNorA, IND.—The hardware stock of S. E. Poulton has 
been damaged by fire. 

CLARENCE, lowa.—Phelps & Engelking have discontinued 
business. 

HamBurc, Iowa.—I. B. Dinwiddie is purchaser of the 
stock of Dinwiddie & Son. 

H1awaTHA, Kan.—R. D. Corken has bought the hard- 
ware stock of Frank Case. 

JAMESTOWN, KAN.—Green & Son have succeeded B. F. 
Banker & Co. ; 

VALLEY FaLts, KAN.—W. F. Grove has disposed of his 
interest in the Grove Hardware Company to C. B. Gillis- 
pie. The Gillispie Hardware Company is the new name 
of the concern. 

Newport, Ky.—The Brauntz-Seibert Company, 623 York 
street, has been incorporated to conduct both a wholesale 
and retail business in the following lines: Automobile ac- 
cessories, bathroom fixtures, building paper, churns, cut- 
lery, dairy supplies, electrical household specialties, kitchen 
cabinets, kitchen housefurnishings, lubricating oils, me- 
chanics’ tools, paints, oils, varnishes and glass, poultry 
supplies, prepared roofing, ranges and cook stoves, refrig- 
erators, shelf hardware, silverware and washing machines. 
The incorporators are Theodore A. Seibert, Ruie M. Sei- 
bert, L. R. Brauntz and Ida M. brauntz. Catalogs re- 


quested. 

RICHMOND, Ky.— The Richmond-Welch Company has 
been incorporated for $40,000 to deal in hardware and 
implements. 

SPRINGFIELD, Mass.—Hall’s Hardware, Inc., has been in- 


corporated with a capital of $35,000. The incorporators 
are Charles H. Gardner, Henry S. Johnson and John D. 
Naylor. 

MARDELA SPRINGS, Mp.—The Mardela Hardware Com- 
pany is the new owner of the stock of Seabrease Bros, 

West CONCORD, MINN.—Race & Thornrose have sold 
their hardware stock to Nelson Brothers. 

ADVANCE, Mo.—The Advance Store Company has been 
incorporated to deal in hardware and implements. The 
capital stock is $15,000, and G. Herrin, D. S. True and 
L. M. Wigdor are the incorporators. 

OscEoLa, NesB.—The hardware and implement stock of 
the Osceola Implement Company has been sold to O. F. 
Branting & Sons, 

SEWARD, NEB.—J. P. Crouse has sold his implement stock. 

BERGENFIELD, N. J.—John Roeben has purchased the 
stock of Henry Hepp. 

KATONAH, N. Y.—Kellogg & Lawrence, Inc., have suc- 
ceeded Kellogg & Mead. 

MAsPeTH, N. Y.—L. B. Myers has opened a hardware 
store here. 

New HartrorD, N. Y.—John Charmoille, purchaser of 
the hardware stock of Marcus Failing, requests catalogs on 
baseball goods, bathroom fixtures, builder’s hardware, 
building paper, children’s vehicles, dairy supplies, elec- 
trical household specialties, fishing tackle, heating stoves, 
heavy farm implements, heavy hardware, linoleum, lubri- 
cating oils, mechanics ’tools, paints, oils, varnishes and 
glass, prepared roofing, pumps, refrigerators, shelf hard- 
ware, sporting goods and washing machines. 

RICHARDTON, N. D.—The stock of the Western Supply 
Company has been damaged by fire. 

BROOKVILLE, OHIO.—W. E. Oliver has bought the hard- 
ware store conducted by the Jacob Wentz Estate. 

CoLumBus, OHI0.—W. J. Lehner, 280 South Fourth ave- 
nue, recently suffered a fire loss. 

MADISONVILLE, OHI0O.—M. A. Griffith has sold his stock. 
Sprague & Easton are the purchasers. 

MANSFIELD, OHIO.—Mr. Goetz has disposed of his in- 


terest in the Strater & Goetz Hardware Company, The 
Strater Hardware Company is the new name of the cop. 
cern, whose business is both wholesale and retail. 

NEW CARLISLE, OHIO.—John W. Knoop has sold his hard. 
ware store and stock to O. R. Beebe. 

STEUBENVILLE, OHIO.—The Steubenville Hardware & 
Supply Company, doing both a wholesale and retail busi. 
ness, has increased its capital stock from $75,000 to $175, 
000. 

Bristow. OKLA.—H. L. House & Son are erecting an 
addition to their store. 

WaTONGA, OKLA.—The Edward Talbot Hardware Com. 
pany is putting in new shelving and store fixtures, and 
requests catalogs on a general line of hardware, 

Carrick, Pa.—S. M. Hazelbart, who has been engaged 
in the nardware business for a number of years, has 
erected a new store building. He requests catalogs on 
automobile accessories, baseball goods, bathroom fixtures, 
belting and packing, bicycles, builder’s hardware, building 
paper, children’s vehicles, dog collars, electrical household 
specialties, heating stoves, mechanics’ tools, paints, oils, 
varnishes and glass, plumbing department, poultry sup- 
plies, prepared roofing, pumps, ranges and cook stoves, 
refrigerators, shelf hardware, silverware, sporting goods, 
wagons, buggies and washing machines. 

CONNEAUT LAKE, PA.—F. J. McLaughlin has taken over 
the stock of W. D. First. 

ELLwoop City, Pa.—The Cartwright-Miller Hardware 
Company, composed of Paul Cartwright, W. O. Miller and 
David Cartwright, has been organized to deal in automo- 
bile accesories, baseball goods, bathroom fixtures, buggy 
whips, builder’s hardware, building paper, children’s ve- 
hicles, churns, crockery and glass, cutlery, dairy supplies, 
dog collars, dynamite, electrical household specialties, fish- 
ing tackle, galvanized and tin sheets, harness, heating 
stoves, heavy farm implements, kitchen housefurnishings, 
lubricating oils, mechanics’ tools, paints, oils, varnishes 
and glass, poultry supplies, prepared roofing, pumps, 
ranges and cook stoves, refrigerators, shelf hardware, 
silverware, sporting goods and washing machines. Cata- 
logs requested. 

JERSEY SHORE, Pa.—E. J. Stenner requests catalogs on 
automobile accessories, baseball goods, bathroom fixtures, 
buggy whips, builders’ hardware, building paper, children’s 
vehicles, cutlery, dog collars, electrical household special- 
ties, fishing tackle, hammocks and tents, heating stoves, 
heavy hardware, home barbers’ supplies, linoleum, lubri- 
cating oils, mechanics’ tools, oil cloth, paints, oils, var- 
nishes and glass, plumbing department, prepared roofing, 
pumps, ranges and cook stoves, refrigerators, shelf hard- 
ware, sporting goods, toys, games and washing machines. 

New KENSINGTON, Pa.—John Springer has sold his in- 
terest in the hardware business to Masters, Goodenow & 
Bell, Inc. 

PITTSBURGH, Pa.—John A. Presy Company has opened 
a store at 6302 Frankstown avenue. In addition to 
complete line of hardware, electrical supplies will be car- 
ried. Catalogs requested. 

Sinton, TEX.—The Star Hardware & Furniture Com- 
pov has increased its capital stock from $7,000 to $10, 

TEAGUE, TEX.—The Bennett Hardware Company has 
been incorporated with a capital stock of $20,000, as suc- 
cessors to S. E. Tucker. The incorporators are B. M. Hud- 
son, L. A. Hillmark and S. J. Bennett. 

Barapoo, Wis.—E. S. Erswell has retired from the firm 
of Erswell, Blackburn & Scheible, and the name of the 
firm has been changed to Blackburn, Scheible & Dyrud. 
Catalogs requested on furniture. 

BELoit, Wis.—George Vosbrugh has opened a store here 
under the name of Vosbrugh Hardware, carrying a com- 
plete stock of bathroom fixtures, builder’s hardware, churns, 
dairy supplies, dog collars, fishing tackle, furnaces, heating 
stoves, lubricating oils, mechanics’ tools, paints, oils, Val 
nishes and glass, prepared roofing, ranges and cook stoves, 
refrigerators, shelf hardware, sporting goods, tin shor 
and washing machines. Catalogs requested on mechanics 
tools and builder’s hardware. 

FLAGSTAFF, ARIZ.—The Western Mercantile Company, 
composed of R. G. Stevenson and G. C. Baker, has been 
organized to deal in hardware, etc., on which catalogs 4ré 
requested. , 
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guaranteed for fifty years 


of satisfactory service and 


backed by our trademark, 
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Cashing in on 
‘Carborundum ° 
Displays 





Carborundum Booklets and Circulars 
lene Carborundum Company 
spends thousands of dollars in 
supplying the dealers with real trade 
helps. 


As a matter of good business you 


should cash in on out investment. 


Put Carborundum Displays to work 
attracting sales. Put Carborundum 
booklets and circulars in your daily 





mail or hand them to your patrons 





Carborundum Advertising is 
Your Advertising 


We want to help you and 
every other hardware dealer 
to stimulate sales. Carborun- 


dum Displays and advertising 
materials will do just that if you 
will but give them the chance. 


These trade helps are sent free. Sup- 
pose you write to-day for the details. 


The 
Carborundum Company 
Niagara Falls, N. Y. 














i i Stand 
The Four-Drawer : Niagara Grinder Sean 
Display Case 





Pocket Hone Metal Display 
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A Shock Absorber 
A Tire and Bead Spreader 


A Sprayer Cleaner 


Each one a leader, and each one backed by all the resources of the Nemours Trading i 
Corporation. A shock absorber easy to install, efficient in operation, and low in price. A i 
tire and bead spreader for the tremendously stiff beads of any size tire. A spray cleaner 


which cleans a car in fifteen minutes. 
VICTORY 
SHOCK ABSORBERS 


FOR FORD CARS 
PATENTED MAY 13, 1919. N@. 1303816 t 
7 


$250 


Victory Shock Absorbers eliminate ex- 
cessive spring recoil, vibration and side- 
sway in the Ford. Applied in fifteen 
minutes without any drilling or fitting. 
As easy to sell as they are to apply. 























WOODWORTH 


TIRE“ BEAD SPREADER 
Passenger Car Size - $1.50 
Truck Size - - 5.00 

Woodworth Tire and Bead Spreader— 


as useful for the car owner, chauffeur 
and motor truck driver as it is for the 
professional repair man. In the truck } 
size, its double-lever arrangement will 
spread the toughest, hardest, weightiest 
tire made. 


WONDER-MI 
35¢ to $3.00 


% PINTS to GALLONS 





























Wonder-Mist, the original sprayer pol- 
ish, appeals to the owner of every car, 







large or small. Cleans the largest car ! 
in fifteen minutes. Toughens and im- 
proves the finish. Contains no acid, j 






alkali, grease or wax. 






Our other well-known products are the 
E. Z. Fill Grease Gun, McCulloch 
Timer and King Crank Holder for Ford 
Cars. 


These products are all so well known 
that your own jobber undoubtedly car- 
ries them. If not, write us and we wiil 
see that you are supplied. 


NEMOURS TRADING CORP. 
151 Fifth Avenue New York, N. Y. 
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“Gentlemen, I had to laugh the other day, my 
Boy who has got the new Hardware Store I said 
to him, Boy your hands are altogether too clean 
and white for getting along with plumbers and 
such, are you dealing only with kitchen 
mechanics? And he says Dad, the best place 
for grease is in your head not on your fingers. 


Well; he’s got the grease all right. He don't 
know about fitting pipe unions the way I do, but 
he knows like a hawk the minute any job is to 
be pulled off and he don’t wait for people to 
remember he’s in business, no sir. 


He just shows up smiling when they are figuring 
on a job and he tells them just what they are 
going to need and he has it ready for them. 








In that way he sells more good tools like Moore's 
Stillson Wrenches in this one town than | 
thought anybody could sell in the whole county. 
Son's idea is that the man who borrows a tool is 
lending too much of his own time, and also it 
isn’t fair to use old or poor tools on any job, if 
you want it to lead to better jobs later on. 


He says Soldiers don’t borrow guns so why 
“ Oo” should mechanics borrow their Moore's Stillson? 
ORCO A good idea, too. Yours truly, Mart.” 





Trade Mark Regrsterea 








Dealers know that a manufacturer can’t afford to guarantee 
a wrench sold all over the country in immense quantities if the 


“Money Back” command had to be obeyed. 


Moore’s guarantee means that the Moore’s Money-Back Stillson 
Wrench super-tests to assured service. 


Your Jobber knows the Moore. See him, today. 


MOORE DROP FORGING COMPANY 


SPRINGFIELD MASSACHUSETTS 


SALES REPRESENTATIVES: 


Surpless, Dunn & Co., 76 Murray St., New York City, and 
34 North Clinton St., Chicago, Ill. 
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PREPARE (FOR WINTER ICE 


= 


During the long winter months, the neighborhood milkman 
absolutely depends on NON-SLIPPING HORSESHOES and 
CALKS to deliver his vitally important milk supply. 


Not only milkmen, but many large manufacturers, and 


companies of all kinds, depend on HORSESHOES and CALKS. 
NEVERSLIP RED TIP SHOES and CALKS have proven 


to be almost the unanimous choice of these horseowners and of 
blacksmiths, because of their surer grip on wet, icy and slushy 
streets. 


It but remains for you as a hardware dealer to take 
advantage of the already created NEVERSLIP RED TIP 


demands and resultant profits. 


Order them through your jobber, or write direct to us. 


STEEL HIND |); 


The Neverslip Works Q°""s 


Main Office: 


New Brunswick, N. J. 
Montreal Chicago New York 
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Asbestos 


and its allied products 
JOHNS-MANVILLE 


Serves in Conservation 
Heat Ingulations, High 
Temperature Cements, 
Asbestos sRoofings, 
Packings, Brake 
Linings, Fire 
Prevention 
Products 





It is no compliment to us that we have long since 
realized the tremendous value of trade good-will. 


Nor are we taking any particular credit for hav- 
ing earned a lot of it by fair dealing. 


We believe, however, that Johns-Manville has 
“gotten across,” as they say, on a sound, 2oth century 
business basis—which is this: 


That never yet have we expected or asked any job- 
ber or dealer to work for us—which is probably why 
there are thousands working and earning along 
with us. 


H. W. JOHNS-MANVILLE CO. 
New York City 


10 Factories—Branches in 63 Large Cities 


JOHNS-~MANVILLE 


AUTOMOTIVE EQUIPMENT 
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612 N. First Street 


but then-we expect ‘ ~ LOUIS, MO. 
this sort of performance, 
from Kaybeslos ~ and more”| 


Mr. M. C. Seydel, a car owner, sends us a Raybestos | 
advertisement with a written nota'ion as reproduced 
above. He believes that our guarantee—strong as it is— 
fails to do justice to Raybestos WEAR. 

We expect Raybestos to outlive and outwear our guar- 
antee. It is built to WEAR. It will WEAR. It is 
guaranteed to WEAR-—and it gives satisfactory service 
to the car owner. 


Which Would You Rather Sell, 
Raybestos That Wears or Ordi- 
nary Brake Lining? Which Will 
Build the Most Profits for You, 
Mr. Dealer? 


The Raybestos Company, Bridgeport, Conn. 
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» SPECIFICATIONS 
Takes any standard .380 
Rimless Pistol Cartridge. 
Capacity, 7 cartridges in 
magazine with one addi- 
tional in chamber. Ham- 
merless, with side ejection. 
Three separate e- fey de~ 
9 lg ye 63 inches. 
Width, 5% inch. Weight, rman oneal 
zi aioe, Hard rubber tEMINGTON : 
stocks. Dull black finish. 











The New Remington 
200 Automatic Pistol 


T HE New Remington 380 Automatic Pistol is the result of several 


years intensive effort to improve upon existing models of pocket 
firearms. It is superior in many ways, particularly 1 in that it is especially 
designed to fit the hand and has a remarkable self-~aiming quality ; but 
above all it is completely safe. 
1. The automatic grip safety prevents firing unless handle is 


grasped and trigger pulled; permits carrying fully cocked 
with entire safety. 


Thumb-operated safety — adds safety when pistol is 
aid away or carried. 


Magazine-removal automatic safety device prevents possi- 
bility of firing if cartridge 1 is left in chamber when mag- 
azine has been removed. 


In addition, this Model 51 1s superior in lightness, compactness and in the 


number (eight) and speed of shots that can be fired from one loading, and 
it shows the usual Remington craftsmanship from butt to muzzle. 


Every dealer will recognize the possibilities of the New Remington .380 
Automatic Pistol as a merchandising proposition. Write us for informa- 


tion on the Model 51. 
ASK YOUR JOBBER 


THE REMINGTON ARMS UNION METALLIC CARTRIDGE COMPANY, Inc. 
Woolworth Building New York City 








~ October 9, 1919 HARDWARE AGE 








py 
2 

WANA TSA 
UICK MOVING! HORSIE-TODDLER has put i , Oristt ~~ 
new meaning into the phrase in thousands of hard- 2005 Sig), BHI: Woy 

rx ‘ 


sie 
ware and other stores all over the country. 2) =004 


4 
0 

o 
z 


The Horsie-Toddler with its clever design, rich coloring and ob- 
vious durability is the greatest trade-builder and trade-holder of 
all wheeled toys. 

Horsie-Toddler advertising reaching more than two million 
Saturday Evening Post readers is pushing sales way ahead of 
even last year’s big record. Order your Horsie-Toddler assort- 
ment now and get your share of this before-holiday profit. 


Order Through Your Jobber. 


The Richards-Scott Company 


200 Fifth Avenue, New York City 


FOUR SIZES 
No. 2—10 months to 114 years. Height of saddle 814 in. 
No. 3—11% years to 3% years. Height o! saddle 19 in. 
No. 4—3)% years to 5 years. Heig! t of saddle 1114 in. How Horsie-Toddlers 
No. 5—5 years to 7 ycars. Height of saddle 1234 in. are shipped. 
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We Have Secured the American and Canadian Rights to Manufacture the 
Joly Spark Plug—A Masterpiece of French Design. Our Large Factory 
at Paterson, New Jersey, Is Now in Full Production 


Every combat plane of England, France, 
Italy, Belgium and Russia depended entirely 
on these plugs during the four years’ war— 
and they held their record to 100% efficiency 
through that period of tremendous activity. 
The Joly factory turned over its entire pro- 
duction to airplane serv- 
ice, during these years. 


The indefinitely - made 
spark plug couldn't be 
trusted in this strenuous 
perilous air fighting. It 
spelled economy and safe- 
ty to equip “‘Joly,”’ 
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70 TO 80 HOURS SERVICE 
was the average life of these marvelous plugs 
cn powerful, high compression engines 
where speed knew no _ variation—where 
hours of constant resistance 
to terrific, sustained heat 
and its plug-destroying func- 


more and then more. 
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EUROPE’S ALTITUDE 
RECORD 


was made in May by Lieu- 
tenant Jean Casale Issy les 


Moulineaux-Villacoublay in France when he 
went nearly six and a half miles high, placing his 
confidence in Joly Spark Plugs ot do their share. 
They did. 


Bug That Fired The Allied 
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And now we offer the car- 
owning public, through the 
trade, absolute immunity 
from spark plug troubles, in- 
cluding carbon forming, com- 
pression leak, short circuit 
and that most annoying evil 
—pre-ignition, 




















The Joly Spark Plug is going into the American market with 
all of the speed and punch that its European record and its 
sturdy, fault-free qualities can accomplish to spread its sales. 
This is but our first announcement to the trade. It will be Showing (right) the ample radi- 
followed by advertising that is bound to make every dealer ating surface of the Joly Integral 
and jobber perfectly satisfied that it is the only plug to sell fi a-} A a a 

: ngers an 1eavy central elec- 
for super-service to the user and profit for the seller. Sa ee 
trode. (Left) ordinary “‘pre- 
ignition”’ type of electrodes, ex- 
hibiting cause of pre-ignition and 


The heavy, integral milled fingers and the over-sized 
central electrode carry a story of heat radiation and 
circular mass spark creation that is worth knowing f pa 
about—and that is but one of many radical design using. 
points. Ask us about this feature and the others. 


GET THIS MESSAGE 
We are out to make Joly the dominating American Spark 
Plug. It deserves that distinction and it is going to achieve 
it, When we tell you why you should join our big selling 
organization, then you will see the sales vision that we already 
see. Let us all help realize it. 
Send for the information. 


LYONS IGNITION COMPANY 


-219 Fourth Ave. New York 
ae oniainas Paterson, N. J. Showing (right) side view of Joly 

Lyons, France, Turin, Italy Plug integral finger—ordinary 
design on left. This comparison 
needs no comment here. 
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“Red Star Timers draw trade” 





NE dealer has said 
() this—thousands are 
finding it so. The 

Red Star trade mark, on ev- 
ery package and every timer 
shell, instantly identifies the 


Red Star quality. 


Ford owners everywhere 
have learned to ask for Red 
Stars instead of “just a 
timer.” Red Star quality 
and Red Star advertising, 
appearing wherever Ford 
cars run, are responsible for 
this great popularity. 


Hardware dealers every- 
where are finding Red Stars 
the fastest selling and most 
profitable timer they can 
handle. Red Stars only have 
to be displayed to be sold. 
Ford owners know they are 
getting more value for their 
money—when they buy 
Red Stars. 


Our Red Star window dis- 
play and counter signs are 
helping dealers to increase 
their timer business. You 
need only a reasonable stock 
to secure their business — 
getting help. 


Ask your jobber about Red 
Stars —if he doesn’t quote 
you promptly, write us. 


$2.00 
in U.S. 


Red Star means “best’’ in 
Ford timers. The roller al- 
ways rolls—doesn’t wear flat 
or angular. It's virtually a 
roller bearing roller. The 
race stays smooth and pol- 
ished. Does not get pitted 
or rough. The roller keeps 
close contact with the race 
at all times, meaning perfect 
timing. In every part, “The 
stuff is there to make it 
wear.” 3 


$2.75 
in Canada 


Con- 
tact roller” 
of pack har 
ened steel. 
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AUTO COMPONENTS, INC. 


56 EAST RANDOLPH STREET CHICAGO 
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7 700 Electrical Xmas Gifts 


Are Illustrated and Described in the October Issue of the 


Electrical Record 


Hardware dealers will find this number invaluable in 
the selection of their Christmas stocks. The days of 
frivolous gifts are past and the reform inaugurated 
during the war, calling for practical presents has come to stay. In 


addition to the 22 page Xmas Section, the progressive dealer will 
find the Tables of Specifications of the greatest usefulness. 


In this compilation we include a// manufacturers of Domestic Electric 
Utilities—Irons, Clothes Washers, Dish Washers, Curling Irons, 
Foot Warmers, Vacuum Cleaners, etc.—together with detailed infor- 
mation as to capacity, size, cost to operate, retail selling price, etc. 
These Tables are a digest of all the important information published 


in manufacturers’ catalogues, classified in such manner that a ready 
comparison of the various products can readily be made. 


Another exclusive feature of the 
ELECTRICAL RECORD is 
the Classifed Index, a compilation 
containing the names of a// man- 
ufacturers of electrical apparatus 
and supplies, grouped according 
to goods made. It is supple- 
mented by a List of Trade Names, 
thereby enabling the reader to 
immediately ascertain the manu- 
facturer of any trade marked 
device. 

Let us enter your subscription 
to begin NOW—price $3.00— 
per year. (Single copies 35c.) 


Electrical Record 
\ 114 Liberty St. New York, N. Y. 
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The Reservoir 


of the Pump 
That Oils Itself 


Here is the biggest sales point in this “Pump of 
Many Features.” Coe-Stapley Dealers put thie 
argument something like this: 


“There is a_ slotted lubricating reservoir sur- 
rounded by a ‘bucket’ or washer, as you might 
call it. This reservoir automatically greases th 
washer, making the action smooth and easy, and 
positively preventing leakage. No drying up vi 


cracking. In all the history of pumpdom there has 
_ never been such a practical improvement made.” 


° + The Whirlwind Insures Quick Inflation 
Whirlwind It Is the Leader in the Single Pump Field 
Tire Pump It Sells More Rapidly Than Any Other Pump 


The Whirlwind Tire Pump 


Is an aggregation of service features that mark Other selling features mark the Whirlwind Pump as 
distinctive. They put it in a class by itself. 


Read them: 


, > we aia s8 ia . Bi An extra heavy barrel, gray enamel baked, with a solid 
owners want—ana are getting—this pump. brass nickel top—positive acting ball stop valve—a sturdy 
plunger with chrome leather “bucket” oversized handle and 
a heavy base. 








it as “different and better.”” Our tremendous sales 
through jobbers and dealers convince us that car 


Get It 


Demonstrate It 


The Whirlwind Tire Pump Sells for pigs - 
\nd it is the biggest $4.co worth of efficien os 


Sell lt deliver to any car owner, You ns make a quic — 


profitable stock item out of this pump when ) 





COE-STAPLEY MANUFACTURING CORP. 
Factories, Bridgeport, Conn. DEALERS 
Executive Offices, 136 Liberty Street, New York If your Jobber, perchance, 


| 
eA ee cannot give you the details 
“we mn we will furnish them. 

















A new class of gun and ammunition buyers 
How to get your share of these new customers 


store. You know how every sportsman who saw it has been irresistibly 
attracted. And you know how many new customers it has always 
brought you. 


Ye know what a Winchester window display has always meant to your 


Here is a Winchester window display that will attract all the sportsmen 1n 
your section—and, in addition, a good slice of the rest of the population. 


An entirely new class of customers comes to the dealer who stocks and dis- 
plays the Winchester Junior Trapshooting Outfit. This is because this novelty 
—this wonderful trapshooting outfit—appeals not only to sportsmén but to 
every outdoor family in the United States. 


The outfit contains all the requisites of a complete new sport—a brand new 
game that everybody can play. It is an entirely new contribution to the out-, 
door life of the nation—and to the business of all dealers in Winchester shot- 
guns, rifles and ammunition. 


An advertising campaign of national scope and dimensions is acquainting 
the American people with this new pastime. Eight million separate advertise- 
ments in the leading general, sporting and trade papers will have been published 
by Christmas time and over 600,000 booklets and pieces of direct mail matter 
circulated. Every one of these advertisements is devoted exclusively to selling 
the Winchester Junior Trapshooting Outfit. 


Feature the Winchester Junior Trapshooting Outfit in your window display 
along with the regular Winchester line. In addition to the regular buyers of 
Winchester shotguns, rifles and ammunition you will “flag” the readers of these 
national advertisements and draw them right into your store. Secure your 
stock early, for the Christmas present trade will be enormous. 


WINCHESTER REPEATING ARMS CO. 
New Haven Conn., U.S.A. 





Multiplying a market 


HE perfection of the new Winchester Junior ‘Trapshooting 
Outfit isan important development that hasa definite effect 
on the business of every dealer in arms and ammunition. 


It means an enormous expansion in the market for firearms. 


The old-line sportsmen and gun enthusiasts in any community 
have been a considerable, but fixed, percentage of the population. 


They have been profitable customers but they have not included, 


as a general rule, more than 
a minority of the people 
who should be interested in 
shooting. 


With the advent of the 
Winchester Junior Trap- 
shooting Outfit every family 
head becomes a prospective 
buyer of sportmen’s neces- 
saries. 


The advertising of the out- 
fit creates a buying desire 
among all who love the out- 
door life—nowadays this in- 
cludes everyone of means. 


Whole groups of people learn to 
shoot—people who probably would 
not have taken up shooting under 
any other circumstances. ‘These 
people are your customers — our 
advertising has sent them to you. 

The Winchester Junior Trap- 
shooting Outfit is just what they 
need to be introduced to the sport 
of shooting. Once they have 
“gotten onto” the little clay tar- 
gets, the sport’s natural appeal has 
made them confirmed shooters. 





Some will go in for club trapshooting with a standard gauge gun. Some 
will discover a latent yearning for hunting that must be gratified. Boys, of 
course, will pull for Winchester .22 rifles with a pressure that it will be hard 
for parents to resist. For what parent who has discovered the pleasures of 
family trapshooting can resist the boy’s appeal for a real Winchester .22? And 
how many parents who have played the Winchester trapshooting game with 
their boys can still believe that firearms are dangerous in the hands of 
intelligent shooters? 


All of the men and women, boys and girls who taste the joy of shooting for 
the first time through the popularization of the Winchester Junior Trapshooting 
Outfit are your logical customers for shotguns, targets, shells, rifles, ammu- 
nition—everything that you sell to your present line of sportsmen. 


They are new sportsmen—that’s what it amounts to. And every one of 
them will come back to you for 
his requirements. 


By increasing the number of users 
of guns and ammunition we are ° 
multiplying your market as well as 
ours—adding a definite percentage 
of permanent new business to your 
accounts. 





Are you going to get the full 
benefit of the sales efforts we are 
making in your behalf? 

A window display featuring the 
Winchester Junior Trapshooting 
Outfit is the “flag” that will bring 
these new shooters into your store. 





by, 


Sturdy 
** Midget"’ 
hand-trap— 
Winchestir- 
made 











The Winchester Junior Trapshooting Outfit compleie 


Who shoots the new outfit P 


|: the average American family practically 
every active member can shoot with the 
new Winchester Junior Trapshooting Outfit. 

The new Winchester .410 caliber shotgun is 
so light and has so little recoil that any girl can 
handle it. Yet neither finish nor accuracy are 
sacrificed in this splendid little gun. In fact, 
it shoots a surprisingly hard, dense and even 
pattern, considering its small gauge. 

The Winchester hand trap is so strong and so 
‘simply constructed that anybody can operate it. 
A young boy or girl can throw the targets with 
perfect ease. 

The targets are specially constructed —Win- 
chester made. The shells for the new shotgun 
have a special trap load which insures splendid 
patterns. Cleaning rod and cleaning prepara- 
tions are included in the outfit. 

The Winchester Junior Trapshooting Outfit 
is, in fact, a complete storchouse of new sport— 
and a creator of new sportsmen. 

If your jobber can not supply you write us 
direct. 

WINCHESTER REPEATING ARMS CO. 

New Haven Conn., U.S.A. 


World Standard Guns and Ammunition 


Rust Remover 
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Why Pay for Adjustments? 


Increased guarantees have put dealers 
in the position where they sell adjustments 
and replace the normal sales profit with a 
ten per cent adjustment margin. 

When tests proved that only one 
Amazon tire in a thousand needed adjust- 
ment, the prices were reduced and the 
limit was taken off the guaranty. Amazon 
tires are unqualifiedly guaranteed to be 
free from defects of material and work- 
manship. The Amazon tire so satisfies 
the user that he returns for more Ama- 
zons. The Amazon dealer makes a profit 
on the user’s good will as well as on the 
good Amazon tire 


The Amazon proposition carries four 
extra benefits to the dealer: 
(1) Better Mileage, More of it, 
(2) Wider margin of profit, 
(3) Repeat. Business, 
(4) Actual Dealer Help. 





The profit that the dealer makes is not 
reduced by subsequent criticisms and 
comebacks. 





If you would prefer not to pay for 
adjustments write for the Amazon 
proposition. 














The Amazon Rubber Company 


1775 E. Market Street 
Akron, O. 
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For Profit— 


and Performance 


United Spark Plugs are big sellers. 


They are good plugs—best heat-treated porcelain, 
unusually accurate machining and careful inspection 
give United Spark Plugs the stamina to fire a sure, 
explosive spark into the heart of the mixture, all of 
the’ time. 


As soon as you show customers a United Spark Plug 
a sale is made—concentrate on United. 


United Spark Plugs are repeaters—Spark Plugs tor 
Profit and Performance—and you make a liberal 
profit on each sale. 


— 


Ask your Jobber for the Plug in the Yellow Checkerboard Box 


ee 








RETAIL PRICES 
Heavy Duty Junior Type 


(for Trucks and Tractors) (for Passenger Cars) 


$1.00 75c 


United Manufacturing & Distributing Co. 


LAKE SHORE DRIVE AND OHIO STREET CHICAGO, ILLINOIS 
EE 


i 
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ry + > ntatives 

Pacific Coast Representative New York Representati\.© 

A. C. RIDDELL GRAY-ANDREWS ¢ ORPO 

Marvin Bldg., San Francisco, Cal. . RATION w York 
Higgins Bldg., Los Angeles, Cal. 73 Warren St., “é 


Made for a Purpose— —Consistent Ignition 


( 
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Mr. J. E. Malone, of the 
Monroe Hardware & Auto 
Supply Company, of Spo- 
kane, Washington, writes: 


‘‘Diamond Tires have now had 
our good will for over two years, 
and since we began selling them we 
have had no other tire in our store 
that has given the excellent satis- 
faction to our customers and our- 
selves as this wonderful tire. 


‘The adjustments have been 
few, but when a tire was due for an 
adjustment we found the Diamond 
people only too willing to do the 
square thing.’’ 


These are only samples of letters which come to us. 


Mr. Floyd Dement, of the 
Bend Hardware Co., of 
Bend, Oregon, is more 
than glad to recommend 
the Diamond line to any- 
one considering a dealer 
or distributors proposi- 
tion. He says in part: 
‘‘During our ten years experi- 
ence we have had many makes 
of tires, much grief, and in the 
end have accumulated some prac- 
tical knowledge of the business 
of selling tires. We are now 


satisfied to remain Diamond Dis- 
tributors.’’ 


Diamond Adjustments 


Fabrics—6,000 Miles 
Cords — 8,000 Miles 


Down in Fort Smith, Ar- 
kansas, the Atkinson- Will- 
iams Hardware Co., is meet- 
ing with great Diamond 
success. Mr. T. C. Gray, 
sales manager, says: 


‘*We have had very little com- 
plaints from gur customers concern- 
ing the guarantee or adjustments 
which are made by you. We feel 
that when we sell our Diamond cas- 


. ings to our trade that we are giving 


them the best that money can buy, 
and we are glad to say that we have 
a line of satisfied customers on this 
line of goods.”’ 


If you are in- 


terested in the Diamond _ proposition, write to any distributor or 
dealer handling Diamond Tires and he will tell you the same story. 


THE DIAMOND RUBBER COMPANY, Ine. 


Diaimon 


SQUEEG 


AKRON, OHIO 





TIRES 
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Soviet 
¢c Advertising 


Soviet government means overthrowing the duly elected 
representatives of a group for the “pure democracy”’ of 
direct action. As direct action is impossible in practice, 
soviet government really means replacing representatives 
who are responsible to the people with representatives 
who are responsible only to themselves. 


Advertising which neglects cus- 
tomary trade channels and es- 
tablished markets for the sake 
of “direct action”’ may fairly be 
called Soviet advertising. 


In every line, the established 
market has been brought about 
through the power and efforts 
of a business paper. 


Hardware Age is the “duly 
elected representative” of the 
better Hardware Merchants of 
America. 


17,000 Hardware Dealers dis- 
tributed East, West, North and 
South, have paid a “poll tax” 
of $2.00 to make possible their re- 
presentation by Hardware Age. 


Hardware Age is therefore re- 
sponsible to these dealers, and 
that its services are appreciated 
fully is proved both by its thor- 


ough circulation and its firmly~ 
established reader influence. 


Well advised manufacturers 
understand the value which 
dealers place upon their own 
representative business paper. 
They understand the value to 
themselves of the business prop- 
aganda these papers enable them 
to carry on continually at little 
cost. They appreciate this op- 
portunity for personal contact 
with a great dealer group 
through the advertising medium 
which gives the most dealer 
service and in which the dealer 
therefore has the closest profes- 
sional interest. 


Hardware Age will present your 
line most attractively and most 
convincingly to the 17,000 re- 
sponsible Dealers and Jobbers 
who comprise the elite of the 
Hardware Trade of America. 


Hardware Age 


239 West Thirty-ninth Street, New York City, N. Y. 
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this Solder 


does its own 


Fluxing 


That is why every user of solder 
wants it. It eliminates the bother 
of a separate flux. 


Kester 
Acid-Core 


Wire Solder 


Can be used for ail purposes—automotive, 
household, electrical, tinsmithing, plumb- 
ing, etc. It has a core of little pockets 
full of flux. When solder melts off every 
drop carries flux with it. 


YIELDS BIG PROFIT 


It is very profitable and sells with little ef- 
fort because of its self-fluxing feature. 
Costs you little more than ordinary solder. 
Is sold in one pound cartons and on one, 
five and ten pound spools. 


Order from your Supply House 
or Direct from Us 


Ask for a FREE sample 
CHICAGO SOLDER COMPANY 


Manufacturers 
218 No. Union Ave., Chicago 
Pacific Coast Distributors 
Sierra Electric Co. 
San Francisco, Cal. 
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Collision-Proof 
Bumpers 


Why They Are 
Easy to Sell 


Any motorist can see at a glance that the new 
Gemco Spring Bumpers are the most. sensible 
bumpers he can put on his car. The curved springs 
of these coilision-proof bumpers take up all the 
shock, protecting both car and bumper from in 
jury Perfected Gemco attachments make rattling 
impossible. 
lere are three Gemco Spring Bumpers that have 
been swelling the sales of thousands of enterpris- 
ing dealers.. Have you been overlooking this 
opportunity for profit? 


SPRING CHANNEL 
BUMPER 


For standard cars. front and 

rear. ke are high- 

grade -tempered flat steel 

springs Bumper bar, 2-inch 

channel, finished in hard 
rubber, black enamel or nickel. Retail 
prices, Nickel Finish, $10.54; Black 
Finish, $9.48. 


GEMCO SPRING 
BUMPER 


Fits standard cars, front 
and rear Made of two 
heavy, high-carbon, oil- 
tempered steel springs, 
with looped ends. Springs 
overlap for adjustment 
and strength Reinforced 
and secured by front 
plate of spring steel. Re- 
tail prices, Nickel Finish, 
$14.00; Black Finish, 
$12.50. 


GEMCO FENDER 
PAN BUMPER 


For those who prefer en- 
closed springs. Easily at- 
taches to front or rear of 
standard cars Does not 
interfere with splash 
pans or fenders. Diamond 
or channel bar. Retail 
prices, from $9.00 to 
$12.50. 

If you are not stocked 
these popular bump 
asl your obber or 

te direct to us 


GEMCO MFG. CO. 


672 So. Pierce St., 
Milwaukee, Wis. 
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Observe how smartly this Campbell Engine and 
Radiator Cover lays over the hood of this Buick 


A Way to Ward off the Winter Lull 


Usually the sale of motor supplies and 
accessories begins to fall off at this sea- 
son of the year—unless you take pre- 
cautionary measures. 


One of the most effective sales-stimu- 
lators for the fall and winter seasons is 
a line of Campbell Radiator and Engine 
Covers. 

These have a double value for the dealer. 
First, they are an accessory for which 
there is a heavy fall and winter demand. 
Second, every motorist to whom you 
sell one of these covers becomes a winter 
automobile fan—a twelve months’ cus- 
tomer instead of merely a six or eight 
months’ patron. 


These covers are their own best adver- 
tisement. They fit with a comely snug- 


ness that retains all the lines of the hood 
and radiator. There is no bagging or 
sagging. You will notice this when you 
seé a Campbell equipped car. 


Campbell Radiator and Engine Covers 
are made of the best pebble-grain mate- 
rial outside, with warm kersey cloth for 
lining, and asbestos in between if de- 
sired. They keep the engine humming 
in the coldest weather. 


Incidentally, an unusually cold winter is 
predicted. This means a big rush before 
long—so do not be caught short of stock 
—order now and be ready. Send us a 
sample order at the time you write for 
prices and dealer helps, and see the de- 
tails of these covers that make for 100 
per cent value. 


The Perkins-Campbell Company 


622 Broadway 


am 


6 bel / Cincinnati, Ohio 


ESTABLISHED 1879 


RADIATOR AND ENGINE COVERS 


CAMPBELL 


Here is the accessory whose 
sale is stimulated by cold 
weather—Campbell’s Detach- 
able Upholstery for closed 
cars, 


adds more to the 
charm of the sedan, coupé, 
or limousine than a set of 
these faultlessly fitting seat 
covers —the Aristocrats of 
Motordom. There is a two- 
fold advantage in having 
them—not only do they give 
a smart touch to the car's 
interior, but they also serve 
to protect evening gowns 


Nothing 


DETACHABLE 


UPHOLSTERY 


and dainty dresses from seat 
dust and stains, and cold, 
clammy leather cushions. 


There are twenty-two mate- 
rials to chose from — fancy 
stripes, Wear-ever Cloths, 
Bedfords, DeLuxe, Motor 
Ducks and several beautiful 
tapestries. 


Your profit from this acces- 
sory is large. Moreover, you 
are not required to carry any 
stock. Selling is done en- 
tirely from a swatch booklet. 
Write us for full particulars. 
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| X ] h have so many racing drivers 
‘ turned to Mason Cords this 


year? 





they have come to know 
Because their absolute dependability 


of construction and certainty of satisfac- 
tory service. 





Mason Tires are made so well that they 
are guaranteed against defects of 
workmanship or material until they 
actually wear out. That means just one 
result—the utmost in tire satisfaction. 


That’s some guarantee for you, Mr. Dealer. 
Why sell ordinary tires, when you can se- 
cure the exclusive agency for a tire backed 
by such a guarantee? Write us today. 


MEANS 
MORE MILEAGE 


The Mason Tire & Rubber Co. 


Factory and Home Office, Kent, O. 
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1,500,000 


Rose Tire Pumps 


IN USE TODAY 


Mr. Dealer: 


When your Jobber offers you a Rose 
Tire Pump he is paying a compliment 
to your good judgment. He believes 
you will appreciate an article that will 
form a lasting friendship between you 
and your customers. 

More Rose Tire Pumps sold through 
the Jobber and Dealer than any other 
tire pump in the world. 


Manufactured and Guaranteed by 


J. H. HANEY & COMPANY 
HASTINGS, NEBR. 
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Newest Type 
“Brown” Spotlight 


Distinctive features: 
1—Quick adjustable 
focus in handle. 2— 
Positive key switch in 
handle. 3—Equipped 
with waterproof cord 
for attaching to light- 
ing system of car. 
4—Can be used for 
both driving purposes 
and to examine signs, 
guide posts, etc, by 
merely changing 
focus adjustment. It 


Throws Light Anywhere 


5—Fitted with condensing mirror on side of lamp. 
6—Has strong, heavy, malleable bracket—tits any 
shield—sure grip—can be adjusted in any position. 
7—Silver plated Parabolic Reflector. 8—One-piece 
heavy steel body. 9—Bayonet type door nickel plated 
—teasy access to interior. 


The most reasonable priced lamp on the market. 
Possesses all the good features of higher priced 
lamps. Write for quotations. 


The John W. Brown Mfg. Co. 


COLUMBUS, OHIO 
Detroit Office: Suite 411, Union Trust Building 
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Dixon’s Graphite 


Waterproof Grease 
The best out-of-doors lubricant ob- 
tainable. For use on wire ropes, 
gears, chains, fire hydrants, eleva- 
tors, and machinery of all kinds. 
This is one of the most valuable of 
graphite products made for generé al 
use—it is a good seller for dealers. 


Write NOW for details and Booklet 
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ty the Experienced Ford Owner | 
Wants a Precisely Made Timer 


The ordinary timer usually wears out quickly, causing missing 
Milwaukee Guardian Bumpers have and uneven pulling, so the Ford owner has learned when he 
many exclusive protective features, buys a replacement timer to ask for the most durable and 
efficient timer on the market—the 


Timer Shell: Contact 

M | LWALE KE E points imbedded and 

supported on three 

sides. Race and con- 

riIMER~FORDS tacts lathe-turned — 

; seven operations—to a 

perfect bearing  sur- 
face. 





This timer is a beautifully made article. Working parts 
machined, hardened, ground and polished, insuring absolute 
accuracy Of operation. Roller always bears squarely on con- 
tacts, insuring a@ strong, hot spark and entirely eliminating Bruch Assembly: Guar- 
missing. Each part is carefully tested with gauges for ac ‘ 

curacy and then the assembled timer is tested and rigidly 

inspected, both mechanically and electrically 





Trufit Bumper: Clamps hold under 

any condition, Fits E sex and 

a Buick, also great many other Interchangeable with stock timer. Also fits Fordson Tractor. 

Retall Price... ...cccccccces $2.25 

Dealers: Write for attractive dealer proposition. You will find Roller Pin: Machined, 
this one of the best-selling Ford items on the market. hardened, ground and 

Owners: If your dealer does not handle it we will see that polished. 

you are supplied. Send retail price 


Milwaukee Auto Engine & Supply Co. i" 3.85 Babar 
ing. Perfect bearing 


Dept. 708, Milwaukee, Wis. surface 


W aukee Bumper: One-piece brack- 
ets. Simple method of attachment. 
Fits great many cars, 

Write for Catalog. 
































Roamer 6000 Miles 
Olympian 6000 Miles 
Capitol 5000 Miles 


For a number of select Distributors we have an exceedingly 
Profitable Proposition for the jobbing territories open at this time. 


PPT eTeTT TTT Tre rrr ttt rrr 
Nationa] Tire & Rubber Co., 
242 Hamilton Ave., 


East Palestine, Ohio. 


Detach and mail to-day the coupon which will 


; 


quickly bring you full particulars. 


The National 


Tire & Rubber 
Company 


East Palestine, Ohio. 


Gentlemen: 


Without obligation on our part, send us full 
particulars about your proposition. 


Address 
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OLD SOL 
SPOTLIGHTS 


“OLD SOL” 
No. 76 Liberty Searchlight. Price $5.50 


Combined Push Button switch and focusiac vor- 
trol in handie. Wing out on bracket for i:spection 
lamp. Double clamp bracket. Duplex wire to bat- 
tery. 

Three-inch mirror integral with lamp body, extra 
large silver plated reflector. Special high candle 
power bulb. Black enamel finish only. 

Diameter of lamp front, 7”. Weight, packed in 
914x64%4x6¥% carton, 4 Ibs. 


Made and Distributed by 
THE HAWTHORNE CO. 
BRIDGEPORT, CONN. 


Grassmere Avenue 





October 9, 1919 





FOR EVERY MOTOR NECESSITY 


SEND FOR CATALOG No 500 
WALDEN-WORCESTER.INC WORCESTER. MAss 

















BETTER 
SPRINGS 








a “BETTER” 
type B SPRINGS 


The reason for the popalarity of our low priced Springs lies in 
the fact that they are perfectly tempered over their whole 
length, and properly annealed, to add toughness to their 
temper. 

Your customers driving all makes of cars will not b° satisfied 
with eating else, once they have tried this TOUGHEST 
SPRING. 

EVERY SPRING IS GUARANTEED AGAINST SAGGING OR 
BREAKING AND WILL BE REPLACED FREE OF 
CHARGE, IF SHIPPING COSTS TO AND FROM THE 
FACTORY ARE PAID. 

YOUR CUSTOMERS WILL APPRECIATE THIS, and YOU 
WILL PROFIT FROM THIS POPULARITY. 


New Era Spring & Specialty Company 


1156 Hamilton Ave., GRAND RAPIDS, MICHIGAN 
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AUTO MIRRORS 


Our Ball Joint permits im- 
mediate adjustment to any 
angle without the use of any 
tool. A style for every car. 
Jobbers, dealers send for 
illustrated catalog and prop- 


osition. USA 
KALES STAMPING COMPANY 


450 West Lafayette Blvd., 


Style A DETROIT, U. S. A. 

















NEVER-siuP 


Three popular-priced types—for Ford cars, 
for Dodge cars and Fordson tractors, and a 
Universal which fits 90% of all cars. 


Literature and dealer's proposition sent 
on request, 


The Loomis-Beardsley Mfg. Co. 


1121 Mt. Vernon Ave. Columbus, Ohio 








ae EMPRESS 
ZW GREASE“ OIL CUPS 


antennae CAN BE USED ON ALL, 
ARE USED ON MOST 


AUTOMOBILES, MOTOR TRUCKS, TRAC- 
TORS, FARM IMPLEMENTS, AND ON ANY 
TYPE OF MACHINERY NOW IN USE. 


YOUR ACCESSORY STOCK IS NOT COMPLETE 
WITHOUT THEM. 
SEND FOR CATALOGUE “‘L”” TODAY 


BOWEN PRODUCTS CORP. 


Auburn Div., Auburn, N. Y. Winkiey Div., Detroit, Mich. 
Zerk Div., Cleveland, Ohio Minneapolis Div., Minneapolis, Mina. 
Canadian Factory -Canadian Winkley Co., Ltd , Windsor, Ont. 











Fits all types and 
sizes of  cross-split 
Rime—particularly the 
Keleey. Write for 10- 
day trial proposition, 


THE GREB CO. 
304 State St. 
Boston 



































Lock for Fords 
Oxifior 
Boatmeter 
Tachometer 
Gasoline Gage 
Gasoline Meter 


MASTERS MANUFACTURING CO. 


69 WOOLSEY SQUARE, JAMAICA PLAIN, BOSTON, MASS, 


AUTOMOTIVE ACCESSORIES 
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Place It Where It Can Be Seen 


Place this cabinet with its array of 
Forstner Auger Bits where your carpen- 
ter and woodworking customers can see 
it, then sit back, or rather, stand alive 
and watch them stop and bite. 

Forstner Bits bore their way through 
hard, knotty, cross-grained wood, leaving 
a smooth hole and polished surface. They 
are the only bits not dependent on a 
center level to guide them. They cut 
from the outer rim, the entire surface is 














at work all the time; no jagged ends. 
You can use them as gouges ocr chisels; 
you can do scalloping, fancy scroll twist 
columns, newels, rib- 
bon moulding, etc. 
Let us send you de- 
tails on this free display 
cabinet. 








Progressive Manufacturing Co. 
Torrington, Conn., U. S. A. 














SERVICE : 


The Corbin watchword—the tning that makes complete 
the national preference for 


i 


! 


Corbin Automatic Screw 
Machine Products 


Siinddhuhinal 


Always backing up their utter uniformity, exceptional 
quality, reliable efficiency. 


eideiagteeeilid 


PARTS FOR 


Automobiles Tools Spark Plugs 
Carburetors Motorcycles Electrical Instruments 
Magnetos Bicycles Hardware 


We welcome an opportunity of promptly furnishing 
quotations on individual specifications, samples, or 
blue-prints. 


CORBIN SCREW CORPORATION 


American Hardware Corporation, Successor 


NEW BRITAIN, CONN. 
Branches: New York Chicago Philadelphia 


quel ASPatany, 
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PRODUCTS THAT GIVE SATISFACTION 








STOVE BOLTS 
CAP SCREWS RIVETS —_ BURRS 
SET SCREWS | NUTS BOLTS 


SPECIAL SCREWS SPECIAL FINISHES 








REED & PRINCE MFG. CO. 
WORCESTER, MASSACHUSETTS, U. S. A. 
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“Greyhound” 
Overleaps All 


Competition 


“TRADE MARK 


The “Greyhound” 

—a saw with a 

thousand endorse- 

ments—made of the 

finest steel. It has fast, easy-cutting 

qualities. Its hang and balance suit 

the most exacting. See one—examine 

it. You’ll want it in your stock. 

Hardware Dealers are the only firms 
with which we trade. 
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Bishop Hand Saw Division 


The Ohlen Bishop Company 


COLUMBUS, O. LAWRENCEBURG, IND. 
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Endless Profits in Weldless 
Chain Assortments 


The Market Exists = 


Are you getting your share? 















The Profits are Attractive 


when you carry the right line. 





The Business is Yours 


if you send in your trial order today and 







display one of our beautiful racks and 






assortments. 







Our dealers’ proposition—Ask about it, 





THs CHAM PROVUETS £9 
Tormerly The Clevelond Galvanizing 
Works Co. 


Ohio 










Cleveland, 






Sales Offices in all p 
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Pearl Braided Sash Cord Roseland 


A trade-marked brand in general use for years : 

—a product of uniform satisfaction a Cotton Wrapping and 
of fine Cotton Yarn. It is durable and can be - ° 

had in all standard sizes. Sewing Twines 


put up to meet your requirements. 
We will be glad to send 
samples and prices. 


Ask us to put you on mailing list for 
“HOUSE OF KELLEY”, a monthly 
bulletin of useful information. 


PEARL |, 
- oe ° z 
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SASH CORD Ge 
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Henry C. KELLEY Co. — > CORDAGE 


BLISHED 1868) New York Atlanta 


The choice wherever quality is desired. 
For years it has filled the demand of 
particular users. Made in any p‘y and 
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“Early or Late?” 


If we cold foretell just how much Poultry Netting we would be 
called upon to manufacture to supply the trade next season— 








If we were sure that we would have no difficulty in obtaining all 
the raw materials necessary— 


If we knew just how labor conditions in general were going to 
work out— 


If we could only assure you that shipments by both rail and boat 


would be made without delay—then we would say: ‘Take your 
time and order your Wire Products when ready for them.” 


But—well, you know the situation in regard to coal, sugar, meats 
and other commodities and we'll let you draw your own conclu- 
sions and order ‘Early or Late?” 


But—Remember: It is better to Order Early and get the goods, 
than to be Late and lose sales. 


Your Jobber will appreciate action now. 


LUDLOW-SAYLOR WIRE CO,, St. Louis, Mo. 























CRONK’S HEART SHAPE HOES 
Steel tang. Polished blade. 


WHERE QUALITY IS FOUND IN THE PRODUCT 


The Cronk and Carrier idea of making Weeding Hoes and other Garden 
Tools is to make them very strong and serviceable. 

Customers always remember Garden Tools that satisfy them in every par- 
ticular. That is why they stick to Cronk’s Tools year after year. 

Take Cronk’s Heart Shape Hoes for example. They are made with a 
Steel Tang and Polished | lade and while lower in price than expected for Hoes 
of such quality they are thoroughly dependable. 

Cronk’s No. 11 Weeding Hoes should be given first consideration by every 
dealer who wants a live selling lire. The steel tang in all our weeding hoes 
goes entirely through the blade giving them extra strength where it is most needed. 
Patented Steel Tang and Polished | lades. Shaped just right for easy weeding. 

Send for Catalog of Hardware Specialties that sell and satisfy. 


The Cronk & Carrier 


No. 11, CRONK’S WEEDING HOES Mf Co 
Patented steel shank. Polished blade. g. ” 
ELMIRA, N. Y. 
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“THE RECOGNIZED LEADER” 


The trade knows that GALVANOID will come up to all our claims for its supe- 

riority. This is shown by the constant increase in its popularity. 

GALVANOID is heavily zincked after weaving by our modern electric process. 
en a transparent covering of varnish is baked on, which adds to its firmness 

and durability. 

Order thru your jobber. If he cannot furnish, advise us and we will see that 

you are supplied. 

We also make PAINTED, GALVANIZED, AMERICAN BRONZE, COPPER, and 


wire cloth for many other requirements. 


AMERICAN WIRE FABRICS CO. 
Main Offices: Chicago, Ill. 
Factories: Clinton, Ia., Mt. Wolf, Pa., Niles, Mich. New York Office: 160 Broadway 
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A GOOD REFLECTION 


A Good Reflection occurring to the 
careful Dealer is this: That while the 
importance of superior Hardware in- a | 
variably arises in connéction with build- , 
ing the new home, it is frequently over- } 
looked as an essential factor in improv- 
ing the old. 


GRIFFIN 


‘*The Door Butt of America” 


“The Door Butt of America” is a sales suggestion often even more 
timely to the householder than paint. 

A Griffin hinge adds that note of sheer integrity to the entrance which 
every man and woman desires to symbolize the entire house. A Griffin hinge improvc> the al 
service as well as the appearance of the door. Its effect is not superficial but fundamental. 
To charm of pleasing design, it adds the character of permanent strength. You will compli- 
ment your customer by recommending Griffin. + / 

We carry out the entire manufacturing process in our own mills. 

e also wrap and pack every set of hinges so as to insure ultimate delivery in perfect 
condition. 

A Griffin Catalog will suggest to you many sales possibilities. Our price list is right. 
Why not have both today? 
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The Griffin Mfg. Conny Erie, Pa. 


45 Warren Street, New York. 17 E. Lake Street, Chicago 
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‘MYERS FOR. 


DEPENDABLE SERVICE 


If there is any one improvement in home building that has eclipsed ail 
others in recent years, it is the water supply. 








If there is any one pump that can be depended upon to furnish the water 
for these homes better than many other pumps on the market today it 


™ MYERS “Honor-Bilt” 
Self-Oiling Electric House Pump 


Here is a safe, quiet, dependable, economical Pump, strong and compactly 
built, that occupies small space, is simple in construction, easy to install, 
operates with any current—either service wires or private power and 
lighting systems, can be automatically controlled if desired, is SELF- 
OILING, has all working parts enclosed, and requires but little or no 
attention from one week's end to the next. It is a Myers ‘“Honor-Bilt”’ 
Quality Product and one that will please your customers first, last and all 
the time. 


MYERS HAND and POWER PUMPS have long been trade builders and 
money makers for dealers. Backed by Myers Reputation for Quality 
and the liberal Myers Advertising Policy, their sale continues to increase 
until today the demand equals a daily production of nearly three finished 
pumps every minute during working hours. 





Ask for copy of our catalog and get started with the MYERS LINE today. 


F, E. MYERS & BRO, “orto.” 


Manufacturers of 


MYERS “HONOR-BILT” PUMPS—HAY TOOLS—DOOR HANGERS 
\ y, 




















“Pittsburgh Perfect’? Open Hearth 


STEEL 4x2. WIRE PRODUCTS 


“PITTSBURGH PERFECT” ELECTRICALLY WELDED 


WIRE FENCING 


For FARM, POULTRY YARD and GARDEN, ORNAMENTAL and PLAIN LAWN FENCING, 
GATES 


“COLUMBIA” HINGE JOINT FARM FENCING 


Bright Wire Barbed Wire Wire Nails 

Annealed Wire Bale Ties Fence Staples 

Galvanized Wire Cotton Ties Poultry Netting Staples 
Steel Hoops Steel Bands 


Manufactured by 


PITTSBURGH STEEL CO. 


GENERAL OFFICES: 


PITTSBURGH, PA. 


New York Chicago 


San Francisco Memphis 
Dallas 


Warehouse at Houston, Texas 


Export Department 
Equitable Bldg., New York, U.S. A. 
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ANEW CORCO provuct 


REGUS Par OFF- 


The FRIAR Line 


EXTRA HEAVY STEEL SKILLETS 


SMOOTH EVENLY POLISHED UNBREAKABLE 











MADE IN FIVE SIZES 


No. 7 8 9 10 II 
SIZE 9 Inches 10 Inches 11 Inches 12 Inches 13 Inches 


WHITAKER-GLESSNER COMPANY 


WHEELING CORRUGATING DEPARTMENT 
MAIN OFFICE AND WORKS, WHEELING, W. VA. 


NEW YORK CHICAGO ST. LOUIS KANSAS CITY 
PHILADELPHIA RICHMOND CHATTANOOGA MINNEAPOLIS 











“The Last Rose of Summer 
is faded and gone” 


Yes, Summer with its balmy atmosphere, its blooming 


flowers, its grand out-doors, its picnics, its fishing and 
bathing, and a thousand other 
pleasures, is now left behind us, but 
Winter has no terrors for those who 
prepare for it by procuring 





Ironton Bunsen Burner Heaters 


Irontons make “Glorious Summer” when woods and fields are bound in snow 
and ice. 

Laboratory tests show that, with a given quantity of gas, they produce 3254‘ 
heat than the best competitive type upon the market, when operated upon natural 
8as, and 65 5/23% upon artificial gas. But more important is the fact that they 
Produce no soot, no odor, no smoke, and no poisonous gases. 

True the season is far advanced, but it’s never too late to make a move in the 
right direction, and if you have not stocked the Ironton, send a sample order to the 
factory today. 

Catalog free. 


The Ironton Stove & Mfg. Co. 


IRONTON OHIO 


% more 
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The OSCILLATOR 
DOES NOT WASH IN SPOTS 


This four-compartment vacuum 
dasher completely covers the entire 
surface of all the clothes. Also ad- 
justs itself automatically to any 
amount of material the tub contains. 
These exclusive features make the 
Oscillator the most rapid and efficient 
of all washers. 

The Oscillator Vacuum Washer gives 
perfect results on,every kind of fabric. 
Washes heavy blankets and rugs. 
Cannot injure the most delicate pieces 
because it has 


NO DISCS TO WEAR 
NO PEGS TO TEAR 


Swinging wringer adjustable to five 
positions. Both hand and_ foot 
wringer control, also wringer release. 
Washer and wringer operated at the 
same time or independently as 
desired. 


To dealers looking for an exclusive 
agency for a_ better-than-ordinary 
washer at a popular price, we have a 
very attractive proposition. Ask us 
about it. 


AMERICAN GAS MACHINE CO. 


ALBERT LEA, MINN. 
Eastern Office: 78 Reade Street, New York, N. Y. 








An enormous demand exists right now 
for a quality washing machine that sells 
at a moderate price. And no other washer 
fills this double bill like Wayne Washers 
—with 10 years’ performance record be- 
hind them. Even the _highest-priced 
machines don’t do the work any better 
than the Wayne. It’s a real washing 
machine. And—it’s moderately priced. 
What’s more, you make a good profit on 
each machine in addition to the rapid- 
turnover feature. 


WAYNE 
WASHERS 


For Either Electric or Engine Drive 


No. 51M—Wayne Vacuum No. 54 M—Wayne Peg Type 


Does a washing easily, quickly. Simple in construction and opera 
thoroughly. ‘Tub strongly made of tion. Same construction and equi: 
carefully selected Cypress, — thor- ment as the Wayne Vacuum. @ 
oughly kiln-dried. Finished in gray strong but light gear rack or ng 
enamel, trimmed in gold bronze—a on top of tub controls the ord 
most handsome effect. Swinging re- ment of the dolly or washer i and 
versible wringer is adjustable to Swinging wringer. But two . o 
three positions, and has quick-re- to control entire operation © Byer 
lease device. List price. Electric, chine and wringer. List Drive, 
$85,00; Engine Drive, $52.00. cose $85.00; Engine rive, 

52.00. 


Immediate Shipments Guaranteed 
Write for Jobbers’ and Dealers’ Prices 


Wayne Manufacturing Co. 
105 Sidney St. ST. LOUIS, MO. 


C3954 








36 Inches Wide 


Scientific Sterling 


The Compact (36-in. wide) two-fuel 
Single Oven Range which insures a 
cool kitchen in Summer and a warm 
kitchen in Winter. 


70 years of stove and range manufac- 
turing experience is back of the Scien- 
tific Sterling, that’s why it is a really 
successful combination range; that’s 
why dealers everywhere find that it 
really satisfies their customers. 


If you are in a position to handle a thor- 
oughly high grade product it will pay 
you to investigate the Scientific Sterling 
and the Sales Helps furnished Sterling 
Dealers. Now is the time to start. 


Simply write for facts. 


SILL STOVE WORKS 


ROCHESTER, N. Y. 
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Ask the 
Youngsters About 


Sky pstil 


It requires a youngster to recognize 
the merits of a toy. And the ap- 
proval of every boy or girl who sees 
this one is instantaneous. ‘They in- 
spect its staunch construction, give 
one lively spin to its self-contained 
ball bearing wheels, take one glance 
at its attractive finish—and register 
the stamp of approval. 


“A Real Coaster Toy for Real Boys 
and Girls’—that’s just what the 
SKYPALONG is. There’s genuine 
speed in the self-contained ball bear- 
ing wheels. Red-blooded young 
Americans are instantly attracted to 
this strong, smooth-running, easily 
propelled, fast-going coaster. 


Dealers: Get in touch with us con- 
cerning this fast selling toy. We can 
show you where it will open up a 
field of larger profits for you. 


Fhe 


BERTY PRESSED METAL 
COMPANY 
$ Kokomo. Indiana.U.S.A. 





Successors to Conron-McNeal Company 
New York Office—Bush Terminal Sales 
Building 
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“A Shine In Every Drop” 


Use it on your sample stoves and recommend 
it to your customers. 


5-Ilb. cans for dealers’ use Domestic 
pkgs. to retail. Buy thru your jobber 





Black Silk Stove Polish Works Sterling, III. 
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What Do You Want? 


All the trade—the best—or both. 


If the greater part of your trade does not demand ‘‘The best in the 


house”’ Schuhe there is a cable that will profitably meet 
their requirements. It’s called achard $e. 


By no means an inferior cable but a cable that will successfully 


meet all ordinary demands. Send for Sample today. 
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WARREN 
DISTRICT OFFICES : 


DETROIT ATLANTA SAN FRANCISCO SEATTLE KANSAS CITY CHICAGO NEW YORE 
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When Biggest Means Best 


Lovell Manufacturing Company, makers of Anchor 
Brand, are known throughout the trade as the larg- 
est manufacturers of clothes wringers in the world. 











In itself, this fact is not a conclusive reason why a 
on * BR = 
SCENES SNE careful dealer should sell only Anchor Brand. 


RD Oceans He F 


But among housewives East and West, Anchor 
Brand Wringers are known as the best Wringer in 
the market. 


Biggest only means best when best means biggest. 


That’s the sound argument impelling careful deal- 
ers to sell only Anchor Brand. 


Anchor Brand Wringers sell ‘‘biggest and best.” 


Anchor Brand 
Clothes Wringers 


LOVELL MANUFACTURING CO.,_ - Erie, Pa. 


Largest Manufacturers of Clothes Wringers in the World 
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The “ENTERPRISE” Has Chopped 
Its Way To Popularity 


And when we say chopped, we're speaking 

literally, for the keen, four-bladed steel knife 

with its perfect contact against the perforated 

steel plate, really does chop the food into small, 

easily digested bits—cutting it just as cleanly 

as though it were done with a pair of sharp 

shears. Not a bit of the rich, nourishing, meat 

juice is lost. Naturally this superiority in chop- 

ping is appreciated by the housewife, because it 

enables her to prepare more appetizing dishes 

than would be possible with inferior choppers or “grinders,” that 

mangle and tear the meat, making it dry and stringy. 
This is one of the reasons, why, for over fifty years 


“ENTERPRISE” Meat-and-Food Choppers 


have been so widely acclaimed by housewives. And it’s one reason 
too, why they sell readily, adding noticeably to the profits of the 
dealer who sells them. 


“ENTERPRISE” 
Sausage Stuffer, Lard and Fruit Press 


An efficient article that’s absolutely indispensable to the 
farmer who slaughters his own hogs. Enables him to extract 
every bit of lard, with the least waste of time and effort. Made 
in 2 to 8 quart sizes. 

Made in 72 styles 


“ENTERPRISE” literature furnished any dealer on request. anal and sizes 


sf THE ENTERPRISE MFG. CO. of PA. 


4 Qt. Size, Japanned, $12.25 29 Murray St- “Philadelphia, U.S.A. Joris 


No. 5 Family Size 
$3.50 


No. 10 Large Size 
$5.50 
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Are You Getting Your Carbide Profits? 


Many suburban homes, stores, hotels and boarding houses have 
acetylene gas lighting outfits. Do you realize the demand there 
is for Carbide? These owners are naturally interested in a de- 
pendable Carbide that will give them a strong light and “MORE 
GAS PER POUND?” than they are now getting and save real 
money for them. 

Canadian Carbide will do it. Besides home lighting, Canadian 
Carbide is a ready seller for Welding, for Acetylene Gas Bi- 
cycle Lamps, for Mining Lamps and kindred uses. 

Canadian Carbide is made from the best Lime and Coke under 
intense heat in powerful electric furnaces. Controlling. as we 
do, every operation from Quarry to the Packaged Carbide we 
are enabled to produce a superior Carbide at minimum cost. This 
means a material saving to both dealers and customers. 

Think what “MORE GAS PER POUND” for these people 
means to you after your first sale of Canadian Carbide and there 
is a liberal profit for you in each sale. 

Just this—“From their Homes to your Store”—they’ll all come 
back for more. 

Canadian Carbide always comes packed in Green Drums, stand- 
ard sizes. 








Send for Prices and List of Distributors. 


Canada Carbide Sales Co., Ine. 


General Offices: 


30 Church St. New York 


Always Packed ‘ 
¥ > Main Office Branch Office 
In — Drums 84 Charch St., 549 McCormick Bldg. 
00 Ibs. New York City Chicago, M1. 

















Wire Push Brooms 


are sales repeaters with a good profit to the 
dealer. Just what your customers need for 
heavy sweeping of hard surfaces, roadways, 
pavements, cellars. stables. cement, rough 
wood. iron floors, etc., because they are spec- 
ially designed for this kind of heavy sweeping. 

ade in either round or flat specially ternpe red 
steel wi.e securely held in solid wood blocks. 
That is why they do their work better, quicker, 
easier and wear longer. 


Write our nearest office for quotations 
on the types of Osborn “Quality” 
Push Brooms your trade requires. 


Tue CLEVELAND OSBORN MANUFACTURING CO. 


— 5406 Hamilton Ave. Cleveland 


TR SAN FRANCISCO DETROIT 
. 6] First Street 94 McDougall Street : 


ALA (iy NEW YORK Ah ds NAD 
| Hil | \ 3rd Avenue at 35th St. } \ . . 
Ad Hi *\\\ Bush Terminal Bldg. No. 5 
1 a Brooklyn 


NO 116 
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“ECLIPSE” 
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ay Stands 
the 


Silent Salesmen 


In these days of competition, worth and 
quality far overlap necessity in promoting 
sales, and what could be better than an 
“Eclipse” Revolving Display Stand to furnish 
that needed psychological spur to the skeptic 
buyer? Attractively filled, its silent subtle 
appeal is hard to resist, and makes it worth 
any two talkative salesmen; and certainly 


more economical. 


The above model is adapted especially for 
automobile accessories and electrical app'i- 
ances. Tach section revolves independently, 
and only the best of ball bearings insure its 


easy turning, even when heavily loaded. 


Give an “Eclipse” a chance to earn its own 
living, and it will soon be earning yours too. 


Send for our interesting catalog. 


The Wellston Mfg. Co. 
Wellston, Chio U. S. A. 


: | 
























CARY’S 


Superior Quality 


Corrugated 
Fasteners 





Plain Edge 





Saw Edge 


According to final decision after 
long litigation with other manufac- 
turers, we have been granted patents 
giving us the sole rights to manufac- 
ture a Saw Edge Corrugated Fastener 
with a continuous cutting edge. Our 
Saw Edge Corrugated Fastener, un- 
like others, has not only a continuous 
cutting edge, insuring free driving 
both with and across the grain of the 
wood, but is bevelled evenly on both 
sides, so that it will always drive 
straight, and hold much better than 
any other fastener made. 


Try our product, and you will use 
no other. 


We own the following patents on 
Corrugated Fasteners, process and 
machines for manufacturing same. 


Patent No. 1295268, Feb. 25, 1919 
Patent No. 1210416, Jan. 2, 1917 
Patent No. 1206302, Nov. 28, 1916 
Patent No. 1210417, Jan. 2, 1917 


Write for our 
complete catalogue 


Cary Manufacturing Co. 
Manhattan Bridge Plaza 
Brooklyn, N. Y. 
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Sales Talk No. 207 on Files of Quality 


“BELIEVE IN SIGNS?” 


A Connecticut Hardware merchant was asked: ‘What was the first thing you did 

when you went in business?” 

With quick “Yank” wit he replied: ‘Hung up my sign.” 

A good many Hardware Dealers are hanging up signs—The Sign of a Delta File Fy 
Distributor. Ad qi 


Our advertising is telling file users to look for this sign. How about yours? 


The Delta File Works Philadelphia, U.S.A. DELTA 











MAYHEW ~ TOOLS 


ARE RIGHT 
No. 811 Screw Drivers on an Easel 


THE ONLY 
SCREW HOLES 
IN THE WORLD y 





Put this display easel on your show case. Surprise 
yourself at the number of miniature screw drivers you 
‘These are regular Mayhew quality, modestly 


vy 7 vail Sy 
#0 (oo Ay 
if sell, 
4 You deive the screw holes with © hammer ia any priced. “They have tool steel blades hammer firged, 





material. ae F m ? 5 
aa sila ible acaba tiaiaaa nickeled ferrules, hard-wood handles. Just the thing 
for electricians and for household use in repairing 


machine screws to fit all sizes of screws. The head 
is removed and you leave a permanent screw hole. ‘ i : 
clocks, magnetos, sewing machines and typewriters. 


The Stine Screw Holes Co. 


Once a Screw 
Hole, Always 
a Screw Hole 


Order a two-dozen carton today. 








The Biggest 
Little Thing 
in the World 


WATERBURY, CONN., U. &. A. 


At your jobber’s—cr 


MAYHEW STEEL PRODUCTS, INC. 
291 Broadway, New York 


180 N. Market Street 
Chicago 


“a— 
, 














oepantment 29 








Some of the Reasons Why Screw Holes Will Be Bought and Used and Not Become 
Dead Stock for Anyone 

16—Screw holes are entirely new and the wor'd sup- 
ply is yet to be furnishe 

17—This is a progressive Old World of ours, and every 
active person in it must adopt all improved methods, 

id all new articles that will help him keep in the 

front line of progress. 

18—Be among the first to stock up in screw holes if 
you are a dealer in screws. 

19—Be among the first to install screw holes in your 
shop or factory, as you begin to save money soon 
as you use them. 

20—In spite of the high cost of brass, screw holes are 
yet cheap. 

a1—We are letting the world know that screw holes 
can now be secured, by means of extensive ad- 
vertising in all the principal Trade —— that 
have the largest circulation among dealers in screws 
as well as users of screws. 

22—Do not let your customer ask = for screw holes 
before you have them in stock. BE A LIVE WIRE. 

23—They make everlasting holes in any material. 

24—They mean “Plug-No-More” screw holes. 


Th can be used without damage to receiving 
rial 50 — 

oes enable you to mae to wood or ma- 8 Mission Street 
chine screws in all m San Francisco 

3—They are made of brass and wit! gy rust under 
atmospheric or moisture conditio 

4—ECONOMY—They save more time pare than the 
holes cost. 

$—You get them for nothing and ig paid for using 
them when you count time save 

6—Screw holes have been needed ever since the first 
screw was used. 

7—Special tools are NOT needed in using them in any 
material. 





6—They can be used in any place a screw can be used 


9—By using screw holes, screws can be used in many 
places, and in many materials @here it is impos- 
sible to use screws without th 


t0—These are the only ready-made screw holes in the 
world. 


11—No special screws are needed. These screw holes 
fit any wood screw or machine screw now in stock. 


12—They make the neatest possible job in any material. 
13—Every store where screws are sold m 
them in stock, because the line of screws is not 
complete without screw holes for them. 
tq—Every shop and factory where screws are used 


ees A at ‘ned result of Necessity being The Mother 


chan ary can drive a nail can use screw holeg 
27—Send for a sample and convince yourself. 
28—Mechanics who see them say, “What do you think 


“Every blow of 
the hammer 
refines the steel” 


must also have these screw holes to fit the ecrews. of that?” 
1g—They are endorsed by all dealers in screws and by eg foes there are Pas} REASONS why screw holes 
users of screws. id NOT be 
Each of these reasons are enough to sell Screw Holes. There are many other restons. 
Write at once for our handsome Color Card showing screw holes in various ma.erials which will be 
sent on request, together with samples and price list 


SY 























ESTABLISHED 1863 
Twelve Medals of 
Award at 
INTERNATIONAL 
Expositions 


INCORPORATED _ 1895 
Special Grand Prize 
GOLD MEDAL 
Atlanta, 1895 


Copy of Catalogue will be sent free to any interested File User upon application. 


G. & H. BARNETT COMPANY Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 
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Who Doesn't Use Them? 


2 Our brass Plumbers Chains and Safety Chains 
find immediate favor in any home. 





2 Look at the length shown above—picture in your 
2 mind the many uses to which it may be put—in 
2 the bath tub, basin, wash tray, and other places. 
Who doesn’t use them somewhere, Mr. Dealer? 
Get them into your stock today. 


Write for prices 




















GRANCH OFFICES © RANCH OFFICES 


U9 S. JEFFERSON ST. 
CHICAGO, ILL, 





SAN FRANCISCO,CAL, 
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FLOOR 
COUNTER 
WINDOW 


BRUSHES 


If you buy brushes and have not already examined 
and stocked Laitner-made Brushes, you are not taking 
advantage of the full possibilities of the brush market. Write us on your 


business stationery 
for the most com- 


Standardized quality brushes at a price that will plete floor, window 
help you build that part of your business larger and pom gg gt 
will react to your advantage on the sale of your other ss 
goods. 


A keen buyer will prove the things we say about 
our goods. Let us help you. 


A. LAITNER & SONS 


Brush Manufacturers Since 1855 


238-40 Brush St., Detroit, Michigan 
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ELIABILITY and accurac 
superiority of material and wor 
manship, are characteristics which 
have distinguished our Measuring Tapes 
for years. 


One of the many features of excellence ie 
our method of numbering—" Ready Reading.” 
It enables the user quickly and accurately to 
read our tapes. 


: Send for Tape Catalogue and di 
i eFC RES - KEUFFEL & ESSER. Co, - 
| 





ase mo reer n 3 ee 
beta Pracbernst. wi uanare Sovudal a Ace 
Math abu 4c aie 


71, 281, le9 FRTIOWGr UTNE 1a 1 


STOCK SHIPMENTS 


BLACK 
GALVANIZED 
CORRUGATED 
BLUE ANNEALED 
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U. S. Trace Chains 


An electrically welded Trace 
that will practically never 
wear out 


Strong 


Durable 
Dependable 


ii United States 
DEARBORN STEEL & IRON COMPANY Chain & Forginé Co. 


Office and Warehouse: x Union Arcade Pittsburgh. Pa. 


on0-o58 East North CHICAGO 


ater Street 


SHEETS SHEARED TO ALL SIZES 
Write for Stock and Price List 























STRICTLY A QUALITY VISE 


This Simpson Quick-Acting Vise is high grade in every respect. 
Note its simple lines, the stocky appearance, and its ready-for- 
work attitude. 1 | — 
It is re-enforced at every point where strain occurs—its simplicity C oF i me 
SEEN 
of design leaves nothing to get out of order. iy 23 
The Simpson Quick-Acting feature allows the operator to work 
the vise much faster and still the piece is held securely. 
Read our catalog—then pick an assortment. 


ATHOL MACHINE CoO., Athol, Mass. 
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Leather Goods for The 
Electrical Worker and 
Lineman 





Harness Leather Tool Bag 


Dependable in every seam and rivet— 


Made of the best of leather. 
Specify KLEIN’S and be SURE. 


We manufacture a complete line of 
leather goods which dealers will find 
profitable to stock. 


Catalog on request 








MATHIAS KLEIN & SONS 


Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 


Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
—pumps of special design 
construction and _  adapta- 








TOOL MANUFACTURERS 
Canal Station 21—Chicago 




















SASH 


RA VE XX 





= CHAINS 


HAYES PUMP & PLANTER CO, 


GALVA , ILL. I 














REVOLVING 
SPRING 
SEMCO 
TURRET 


6 Tube Revolving Punch 





THE SMITH & EGGE MFG. COMPANY 


“ORIGINATORS OF SASH CHAIN” 
BRIDGEPORT, CONN., U.S.A. 
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October 9, 1949 





OSBORNE , ESTABLISHED 1826 
HIGH GRADE Quality Round and Oval Punches 


PUNCHES Our Round OF SUPERIOR QUALITY 


Send for Catalog and Oval : 
of Osborne Tools Punches are made of the finest quality steel by skilled workmen. 


The 93 years of our successful manufacturing experience has 
“showed us the way.” 


We guarantee to make good. Why not try us out? 
Write for catalogue. 


C. S. OSBORNE & CO. 


Newark, N. J. 

















—BURLINGTON— 
\ Straight-Line Power Working Head 
W aterproof fc =a 


FoR wells 300ft. deep or less. A 
sturdy pump with many desir- 


. 
\ X ] able features. Operates by hand, 
Cc athe rstri ps windmill, el engine or elec- 
tric motor. Compression cock al- 
‘A lows water to discharge from spout 
or to be forced to elevated tank. 





“Consumer 
7 = Acceptance” 


Be Minses ramren rr ey) is a favorite term now among students of 
ae cud ca erm wR ey business science. All it means is “easy- 
rh ssaces to-sell”—like Deming Pumps. 


Is re-en.orced with a waterproof material; is The Deming Co. Salem, O. 
cut 11-16 inch wide; will not stretch out of shape. 


i Hi cael aia There’s a Deming Distributor near you. 
ee ae oe Oe Henton & Hubbell, Chicago, 
. eo we ° Harris Pump & f£upply (o., Pittsburgh. 
Put up in rolls of 75 feet in a neat carton, 20 ey RB. Caster ig New York, ™ 
a Me ae alia eee ad a - W. P. Dallett Co., Philndelphia. 

— in a “oe a at one to = - one fa ca Rowton, . 
la cents per foot and nets a profit from $7. Sydror Pump & Well Co., Richmond, Va. 
re adhe es oe ayn Se Root, Neal & Co.. Buffalo, N. ¥. 
914.59 per case. Laib Co., Louisville. Ky. 
Crane Co., San Francisco. 





Price Per Case of 
1500 Ieet, $8.00 


Burlington Blanket Co. 


Burlington, Wis., U.S.A. 





ae 























| CLYDE Pruning icon Are oe. Sellers 


It requires litt!e or no effort on the dealer’s part to sell 
Clyde Pruning Shears. They are virtually their own 
salesmen. 
Be sure and get your share of the profits by 
handling these well-known and well-liked tools. 


Write me for a catalog. 


5423 Clyde Pruning Shears 
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Tuck’s Oyster Knives 


Known, sold and used wherever oysters are shipped. 
Don’t question a customer who returns one, or any Tuck 


Tool—give him a new one, and the 
benefit of the “doubt.” 

We stand back of every tool we 
make and every dealer who sells 
them. 


TUCK MFG. CO. 


Brockton, Mass. 
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Big Litile Profit Builders 





Carpenters appreciate the per- 
fect fit and neat appearance 
of Kees Suilding Corners, 
They insure a clean-cut job 
in quick time, 


METAL 
Kees BUILDING 
CORNERS 


are plain and almost invisible 
when painted. Ask your jobber 
about these fast sellers or 
write us for free samples. 


A PRACTICAL CALF 


Here’s a calf weaner 
that does the work 
and is comfortable to 
the calf. Every farm 
er will see that at a 
glance. 


CCS wreane 

-‘WEANER 
is made right. They sell 
themselves. Let us put one 
in your store free and = see 
how soon it is sold. Ask your 


jobber or write for your free 
sample today. 


2 
ze 
(he 
& 
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A WINNER FOR FORD OWNERS 


No more crawling under the car to reach for 
the oil cocks, if your customer has a 


7 PET COCK 
Kees WRENCH 


The handiest Ford tool made. Our free dis- 
play stand makes them sell faster—your profit 
nearly 100%. 

Send for list and samples to Dept. 239. 


F.D. F.D.Kees Mfg.Co Co.Beairice,Nebr. 
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Pearson Coated Nails 
are Government Tested, 
Industry Approved. 

These are the nails that 


“drive like a nail, but 
hold like a screw. ” 


Nine out of ten of all 


Your Customers Know Them 


SEALERINE PUTS MORE 
MINUTES IN AN HOUR 
Eine is money. When you can get a job 


done in a third less time, you’re saving one- 

third in labor! 

Mix Sealerine itl aint, and—whiz'—the brush be 
gins to do n ps in getting over the surface. 

That’s be sealerine makes paint work so easily, 
freely, smoot speedily under the brush! 

Sealerine is a prepared reinforcing oil—based on a 
se ees formula—and it has stood the test for 33 years. 


re than 20,000 painters use Sealerine. 


SEALERINE. | ™ Su,g3°7™= 


Enables you to cover 200 more square feet of 
surface per gallon. It makes two gallons of 
paint do the work of three! 

Its use means an average cash saving of 334% 
material and labor. 

Whether the surface be wood, metal, brick, cement, 
compo or beaver board—it makes the paint adhere more 
firmly; gives a perfect foundation for each succeeding 
coat an nneces the very tar out of troubles caused by air 
peer dampness, alkali or gases, 

Send ie our interesteng Book of Proof— 
sure ‘to convince. 

Also for our big wall-hanger—giving full 
directions. 

Sealerine is handled by leading distributors 
everywhere, 

Write us direct if your dealer cannot supply 
you. 


MICHAEL McNAMARA VARNISH WORKS 


ESTABLISHED 1872 DETROIT, MICHIGAN 


} 











We make a complete 
line of cement-coated 
nails for framing, 
boarding in, clapboard-, 
ing and general use, 

The count per keg is 
guaranteed as _ listed 


the box makers in J. C. Pearson Co., Inc., and branded, to equal 


America use Pearson’s 


the count of 100 Ibs. of 


—because a _ Pearson- Boston, Mass. Standard Uncoated 


nailed box HOLDS 
THE GOODS. 


Common Nails. 


Booklet on request. 




















EE Sa ACME STEEL GOODS CO., MFRS, 
t Chicago, 2840 Archer Ave. 
New York St. Louis Atlanta San Francisco 











— saw Edge  ACme” Steel Box Strapping, Corrugated 
Wood Joint Fasteners, Steel Matting and 
Door Mats. 


Acme 
Steel Matting Acme Nailezy Embossed Strapping 











REICHARD’S 


Combination Sprins-Tooth 


Magic Weeder Hoes 


SAVE TIME AND STRENGTH 


= Ga © 
~ re) ro in 
Sua a a Strong 


Construction 








xf 


Light in 


The O. K. of | igo | Weight 
850,000 Women | ) fh: vy Exceedingly 





Popular 


who are now doinz their ironing every week with 
-= J o 


THE ; we, ick Sales 
Self f X . 
y Pp 7 ing JOM “< ° 
Aeegpel  nrerting 2 SS Styles and sizes 


is a strong argument that its advantages are k C- for every re 
appreciated by the housewife. WY Rist +f 


Add to this the generous advertising co-opera- quirement. 
tion which is a part of the Royal Selling plan and 


sil ale ask pn Ss ees _ There is satisfaction and profit in handling the 
specialty. : acknowledged “King of Garden Tools.” 


Write to-day for prices, including full Send for Catalog and Prices. 
particulars of the Royal selling plan Manufactured by 


Royal Self-Heating Iron Co. The F. A. Reichard Mfg. Co. 
Big Prairie, Ohio EANGOR PENNA., U.S. A. 



































PRODUCTS of 
EXPERIENCE 


MANUFACTURERS OF 


Gi) ESCUTCHEON PINS, LEATHERLIKE NAILS, 

NUMERAL NAILS, UPHOLSTERY NAILS 
CARPET PINS & SOCKETS, 

Te 'VEARS OCU CURTAIN RODS AND CHAINS 


). TORRINGTON, CONN. 






























































tising needed for it. 
Our Truck Bulletin B explains our entire line of Trucks. 


WINDSOR LOCKS 


Take Hold of Clarks 


Why wrestle with that ash can every time you take it out, soil your good suit and 
epill half the contents, when you can take hold of a Clark’s Ash Can Truck and 
wheel it out with no trouble at all and in half the usual time. 


Take hold of this proposition and push it yourself. Demonstrate the use of the 
Ash Can Truck to two or three customers, and they will do the rest of the adver- 


THE GEORGE P. CLARK CO. 


Manufacturers of ail kind: of Truk: and Caster; 





























CONN. 

















CASTERS 


FOR EVERY PURPOSE 








Schenck’s ““Gem” Roller Bearing Truck 
and Furniture Casters 
“Harvard” Ball Bearing Casters 
“Yale” Truck Casters 
“Universal” Ball Bearing 
“Universal” Oblong Plate 
“Universal” Philadelphia Type 
“Universal” Metallic Bedstead Casters 
Automobile Hardware 
Furniture Trimmings 








Sole Manufacturers of ‘‘Feltoid’’ Casters 


rey. 
PuryourR Up To US 





The Bassick Company 
General Office, Bridgeport, Connecticut 
THE M. B. 5 a COMPANY 
UNIVERSAL COS ene WORKS 


THE BURNS & BASSICK COMPANY 
Division 

















Rubber 
Headed Nails 


are used as bumpers on pianos, 
closet seats, and to receive the 
thrusts of drawers, also to prevent 
noise and marring to such as they 
are attached. 

Stem Tips, made in thirteen sizes, 
especially designed for chair legs 
and prevent the scratching of floors. 
Absolutely noiseless. 

We make a large variety of rub- 
ber specialties. Send for catalog 
and prices. ; 


ELASTIC TIP CO. 


370 Atlantic Avenue Boston, Mass. 






























UNIVERSAL CAR-MOVER 


American Appliance Company 
MENASHA, WISCONSIN, U. S. A. 


The Whole World Is Moving It! 


The Market for UNIVERSAL CAR-MOVER does not have to be cultivated. 


It’s an essential tool for an essential job. 






Put it up to the Buyers in your town—the Car Mover that gets the 
cars in place and out of the way again in least time, with 
fewest hands, at smallest exertion. 


The reason for its excellent effectiveness is the reason 
for its excelling sale. 


Write for Folder and Dealer's Discounts. 


$5.00 
Patented 












































































Time to Order 
Crown Tree Holders 








The only holder that has stood the test 
of practical use for 30 years 








Graceful—Attractive—Substantial 


Quickly adjusted. 


Prevents 


accidents, and with 


ordinary care lasts a lifetime 


Order Now—Christmas is Coming 


NORTH BROS. MFG. CO., Philadelphia, Pa., U. S. A. 




















Cary’s “Everlasting” Flexible 
Steel Door Mats 


The Mat with 
a scraping sur- 
face in every 
direction. Rust 
proof and will 
not curl at the 
corners. 





Have you a good supply of EVERLASTING 
FLEXIBL E STEEL MATS in stock? The 
CARY EVERLASTING FLEXIBLE 
STEEL MAT is the most substantial mat 
made. 


Made in rolls and 12 stock sizes to suit all 
requirements. 

The United States Government has contracted for 
the CARY “EVERLASTING” FLEXIBLE STEEL 


MAT to be used in all their buildings throughout 
the United States. 


Prompt shipments. Write for descriptive matter. 


CARY MANUFACTURING CO. 
Manhattan Bridge Plaza BROOKLYN, N. Y. 


Also manufacturers of Universal Box Strapping 
Box Fasteners, Clasps, etc. 

















Sfiecns, Hardware Specialties 
Matchless REVERSED LEVER Saw Set 


Fas = i BTEAGNS & Coy 


ay" ¥ MPrcuse Ny. 


DIAL AND 
INDICATOR, 


Combines the revolving anvil ‘and indicator 
dial with other features that give it marked prac- 
tical advantages. 

Lever is placed below the body of the Saw Set, 
where it is operated by moving the fingers only, 


doing away with the motion of the entire hand 
necessary with the older types. 





JOINER GAUGES 
CLAMP VISES 

MITRE BOXES 
PLUMB BOBS 

BARN DOOR LOCKS 
RIVETING MACHINES 


WRITE 
FOR 
CATALOG 











E. C. STEARNS & CO., 


No. 224 ONEIDA ST., 
SYRACUSE, N. Y. 























Sell Gauge Glasses That SELL 


An- 


One manufacturer ordered 50,000 Strong’s Ironclad. 
other, company bought 30,000. 


Concerns don’t buy Gauge Glasses in such quantities until 
sure they are exactly as represented. 


Strong’s Ironclad are endorsed by over 20,000 concerns 
right here in the U. S., who wouldn't keep right on order- 
ing and re-ordering if they could find anything safer and 
better. 


All sizes in lengths of 1” to 72” in any fraction with fused 
ends. 


We want to hear from Jobbers and Dealers who appreciate 
Quality merchandise and a profit that makes selling it 
worth while. 


Write us now for Booklet and Terms. 





STHONGS THOMA 


v 
HIGH PRESSURE _ 











Strong Machinery & Supply Co. 
21 Walker Street New York City 
——— ee 
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a aang | PbeRightBarrelCart 
, Push Button Knile For Your Trade 


* @ No Breakingo 
f finger pt 


es i 





A platform barrel cart that is just the right thing for farm 
or dairy use. Built low, easy to load or unload. Carries water 
barrel, five milk cans, or sacked produce. Parallel arch steel 
bands on the sides and wooden back rests make it adaptable 
for many purposes. 

Platform size 27 x 30. 

Sure to sell on sight. : Woodwork painted drab, wheels yellow, ironwork red, 
Absolutely safe in pocket and in use. hand striped and varnished. 
For conyenience you can’t beat it. Equipped with 36" steel wheels. 
asily operated with one hand. Shipped K. D., one in a package. Shipping weight per 
"Tin safaty elide locke the Wanna: dozen, 1200 Ibs. Send for catalogue illustrating this and other 
y a kinds, al] excellent sellers with hundreds of hardware dealers. 
¥ ou can’t afford to be without it. Send your order today to the 


PUFFER-HUPBARD MFG. CO. 


Minneapolis, Minn. 


~ 


* wii 
- 
ee 


Manufacturers of Superior Pocket Knives 
Factories: Walden, N. Y., Middletown, N.Y 
Main Office: Walden, N, Y. 

ORDER THROUGH YOUR JOBBCR OR DIRECT 























BEST 
SELLERS 

















SUMMER 


| TOYS 
CUSHION = 
RUBBER HEELS = WILKINS VICTORY FLEET 


of Mechanical Non-Sinkable 


Ee 


Chosen by millions after trying other kinds 
first. Heels of efficiency, safety, comfort. 
That Foster Friction Plug prevents slipping 


and makes Cat’s Paws wear longer than ordi- 
nary rubber heels. No holes to track dirt; 


MES ER APES OS 


no heel marks on polished floors. 
Cat’s Paw Heels are fashioned to 
styles and sizes of footwear from 


street shoes to dainty dancing pumps. Ir 6 CENTS . 640 DESTROYER 
black, white, tan. For men, women and children. aa a 
Write po booklet bite trade discounts and , RETAIL . 645 TRANSPORT 
comnlete information 


FOSTER RUBBER COMPANY lo. R-2 SUBMARINE 
105 Federal Street, Boston, Mass., U. S. A. l 25 
$ 3 


a 


(Coble Address: Wontslip) . 650 DESTROYER 
FOSTER SPECIALTIES: 1—Rubber stem tip, - 655 TRANSPORT 


no glue needed 9—Plain rubber headed tacks. 
3—Slotted screw tip. 4—Leather cushion chair 
tip. 5—Cat’s Paw Fibre Sole 6-—Cat’s Paw 
Cushion Rubber Heel. 7—Combination heel and 
arch supporter. 8—Tred-Air Heels Cushions. ¥ 
9—Rocking chair tip. 10—Solid serew tips, § 





Sample Line of Five Models 
With Display Stands 
By Parcel Post for $3.00 





4 
three sizes. 11—Crutch or cane tip, fabric } 
extends into sides, 12-14-——Whittemore Tips, } 
Friction Plug or plain. 15—Foster Export Heel. | 
1 RRR lt 


Send for Special Quantity Prices 


KINGSBURY MFG. CO. 


KEENE, N. H. 
Represented by 


RIEMANN SEABREY CO., "xewYore~ 















































“BRANFORD 99 Cleaner 


A CLEANER 
FOR THE 
GARAGE- 
MAN 


A SPRAYER 
FOR THE 
FOUNDRYMAN 


Price *3-© net 


Cleans with Gasoline or Kerosene. 
Sprays Blacking, Paint, Silica-Wash 
or ANY Liquid Solution. 


MADE BY THE 


Malleable Iron Fittings Co. 


BRANFORD, CONN., U.S. A. 


























American 
GALVANIZED 


Steel 
FENCE 
POSTS 


Here is the post for 
you. Heavier, larger 
stronger, better made in 
every way. 


33% Heavier 


100% Stronger 


The improved American Gal 
vanized Steel Fence Posi is 
made of thicker material. It 
is galvanized inside and out 
after forming, leaving no raw 
places. There is extra heavy 

galvanizing below the ground 
line. It affords lig nf 
protecticn, and is  vermin- 
proof and fire-proof to per 
mit burning of the fence 
line. 

The improved _ steel post 
drives easily and anchors it- 
self with perfect solidity. 
Saves labor. The means of 
fastening the fence is on the 

post itself. 

Investigate this wonderful 
improved American Steel 
Fence Post. Write for book. 


American 
Steel & Wire 
Company 
Chicago New York 





- ——__— 
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DIETZGEN 


MEASURING 
TAPES 


are @ < yep product— 
ay a quality frm 
ate deisaasiiaen assures & 
ed demand and the line ie profitable to you. 


Tape Catalog Free 


ATW 


A 
x 


A 


ehh 


een New York 


Pitteburab Phi 290 Knowlton St. 





SLU LE gore we 


EUGENE DIETZGEN co. IMITATED MANY TIMES BUT NEVER IMPROVED 


Manatecturare : ORIGINATED AND SOLD BY 


a (©) San Francisec THE ARMSTRONG MFG. CO. 


Bridgeport, Conn. 
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ROCK ISLAND AUTOVISES 


Number 241 Vise is swivel, weighing 30 Ilb., and is adapted for 
automobile and heavy repair work. No. 231 Vise is same in design, 
but is stationary, weighing 32 lb., and is suitable for the individual 
automobile owner. These vises are a combination of vise jaws, 
pipe jaws and anvil. 


SEND FOR NEW CATALOG OF LARGEST AND MOST 
COMET. ETE L INE i VISES eereinbinkne Ldn 





ROCK ISLAND MFG. CO. $3 Rock Island, Ill. 




















Use No. 1 Extra Quality for filling deck and hull seams of Yachts and Motor Boats. 
Use No. 2 First Quality Ship Glue or No. 3 Special Navy Glue for filling deck and hull seams of merchant 


vessels. 


Use No. 7 Soft Quality or Waterproof Liquid Glue for filling and waterproofing canvas for covering boats 


and canoes, cabin tops, decks and flying boats. 


Send for Booklets, ‘Marine 
No canoeist should be without an Emergency Can of our Special Canoe Glue. 


Glue, What to Use and How 


to Use It,’’ ‘How to Make For Sale by all Hardware and Sporting Goods Dealers. 


“Seaplane png L. W. FERDINAND & CO 


© BOSTON, MASS., U.S.A. 


152 Kneeland Street 











we, 


| 
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STANLEY JOINT FASTENERS 











No. 3300 No. 3306 No. 3315 No. 3320 
Plain Edge Parallel Plain Edge Diver- Saw Edge Parallel Saw Edge Divergent 
Corrugations, gent Corrugations. Corrugations. Corrugations. 


For Making Strong and Tight Joints in Wood Work. 
THE STANLEY WORKS PACKED TO MEET DEMANDS 


Chicago New Britain, Conn. New York 100 to box. 500 and 1000 to box. 
73 East Lake Street (See page 19) 100 Lafayette Street And in bulk. 


























Nepro - Hand - Capper 


WITH OR WITHOUT 
MACHINED THROAT 


Prices on Request e 
DIRECTIONS 


Place bottle on solid 
wooden foundation, then 
place crown on _ the 
bottle. Place bottom of 
capper over crown and 
give the top of the cap- 
per a few even taps with 
a hammer until the 
corrugations lie smooth- 
ly around the lip of the 
bottle. 





Nepro-Crown-Corks 


Magneto Table Telephone 
Type No. 600 


TELEPHONES FOR 
EVERY REQUIREMENT 


City, Town or Village Exchanges. Farmer Lines. 


Private Installations for Factories, Stores, etc. Prices and Samples sent 
tarough your dealer 


Inter-communicating Systems upon request 
Send for our catalogue of Inter-communicating tele- MANUFACTURED ONLY BY THE 


phones and Special Proposition to Hardware Dealers. New-Process-Cork-Co. 


irty- $ 
Federal Telephone & Telegraph Ca. PR ne ig rf e A. 


BUFFALO, N. ¥, Branches or Agents in cll Principal Cities 





The Best Crowns for Beer & ‘‘Pop” 






































WARREN’S 
Economical Sectional 
Fixtures 
For 


Auto Accessories, Hardware, etc. 


Interchangeable and fortable units 
for every class and kind of Automobile 
Accessories. 


Request Catalog 200-A 


J. D. WARREN MFG. COMPANY 
Chicago, Ills. 














DONT OVER LOOK THIS CHEST HANDLE, BUT BUY 


IT IS MADE OF HEAVY WROUGHT BRASS, AND IS STRONG- 
ER AND CHEAPER THAN CAST BRASS 




















THE BRAINERD MFG. CO., YUS A’ 


~ PROMPT SHIPMENT ON RECEIPT OF 
YOUR ORDER 


Werrules, Copper; Bars, Copper; Bottoms, Copper; Burns, Cop- 
per; Conductor Pipe, Copper; Crimped Sheet, Copper; Paves 
Trough, Copper; Elbows, Copper; Gaskets, Corrugated Copper ; 
Hammers, Copper; Mitres, Copper; Nails, ‘Copper; Rivets, Cop 
per; Roll Copper; Shoes, Copper; Sheets, Copper; Soldering, 
Copper; Spikes, Copper ; Washers, Copper. 

If your selling needs are listed above. write us at onc 

Pittsburgh Copper and Brass Rolling Milis 


C. G. HUSSEY CO. —— 


WARE AGE 


October 9, 1949 











SEBCO. No. 1 TOGGLE BOLTS 


For making fastenings 

to hollow substances, 
They take the smallest hole for in- 
sertion, and the Toggle Head is so 
formed that the bearing is at the 
outer edge—a most important fea- 
ture when inserted in brittle sub- 
stances. 


“SEBCO” ON A TOGGLE 
Means Quality and Satisfaction 


STAR EXPANSION BOLT CO. 


147-149 Cedar St. 120 West Lake St, 
New York Chicago 

















Portable Electric Drills 


The Standard Ball Bearing 
Electric Portable Drill repre- 
sents the highest type of port- 
able drill development. It's 
the strongest and most adapt- 

able for all drilling re- 
guirements. It will pay 
you to sell the Standard 
Electric Portable Drill. 
Write for details. 


The Standard Electric 
Tool Company 


Cincinnati, Ohio 











“WALL OILERS” 


positively insure you against kicks 
and comebacks. Each is carefully 
made of the best materials and fully 
guaranteed for 5 years. They won't 
rust or corrode. All obstructions are 
easily removed. Can be heated with- 
out fear of melting the bottom out. 

Styles and sizes for every possible 
requirement—all the same high qual- 
ity in design, material and workman- 
ship, each backed by our guarantee. 

Get prices and catalog before plac- 
ing any oiler order. 


P. WALL MFG. SUPPLY CO. 


N. S., PITTSBURGH 














If it?s DROP FORGED 
WRENCHES you re 
after, remember 

that P-S Quality 
isGuaranteed. 


Ask for Booklet A 


Page-Storms Drop Forge Co. 
CHICOPEE, MASS. 




















@ HAMMERS 


All Patterns—aAll Sizes 


We Manufacture the Vaughan’s Vanadium Nail 
Hammer. The Toughest, Strongest, Hammer Made. 


/ Note 
With a a2 eS Wax Hole 


Non-Slip in End of 
Claw ay we, Handle 
, WAX, 
‘HO 
No. 41-20 oz., 4114-16 oz., 42-13 oz., 4214-10 oz. 
Retail Price $2.00 each 


VAUGHAN & BUSHNELL MFG. CO. 


Makers of Fine Tools CHICAGO 

















The Robertson 


‘‘Horse Shoe Magnet’’ Hammers 


Silver Medal Panama-Pacific Exposition 





THE HAMMER 
HOLDS 
THE TACK 











The Best Magnet Hammers on the Market 
Strong, Permanent Magnets 
Arthur R. Robertson, Sole Mfr., Boston, Mass. 


Owner of the “Horseshoe Magnet” Trade Marks 
ee 
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Buffalo Steel 





of wire 


dle these posts. 
peal to farmers 
property owners. 


Co., 


Quick-Set Steel 


Drive Posts 





These are some of the rea- 
sons why the demand for 
these posts is growing; 
Cost less than wood or 
concrete, guaranteed for 
85 years, a few blows set 
them, adapted to any kind 
fencing, 
strung easily and quickly, 


It will pay you to han- 
They ap- 
and all 
Send for 


1 our catalog. It is f 
Tonawanda, N. Y. 












wire 












ree, 






BARBED WIRE 


Strike or no strike, we are ready to 
deliver any quantity, up to fifteen 
New 


1 


below 


hundred tons, out of our 
York stock at prices 25% 
present mill quotations. Write or 


wire us. 


Rosenthal-Navarro Corporation 
37-39 Maiden Lane, New York 


























TheDisintecting White Paint 


Paints Snow White and Disinfects 


at One Operation 


Carbola is its own best salesman. 
People who use it once come back for more and elso recom- 


mend it to their friends, 


Were reordcrs, 


In 1918 over 65‘: 





Instead of Whitewash and 
Disinfectants 


RBOLA 


Any other is an 
Imitation 


of Carbola sales 


Carbola is a convenience for the man in town and the mon 
in the country—saves him time, labor and money—makes work 
that must be done easy to do—turns the disagreeable work of 


whitewashing into 


a pleasant rainy-day job. 


Get it from your jobber. 


Carbola Chemical Company, Inc. 


7 East 42nd Street 





New York City 











“HERE IT IS” 


CLEVELAND 
GRINDSTONE 


We own and control 22 quarries in- 
eluding the only quarry producing the 
genuine Berea stone the rock by 
which all other grindstones for farm 
and general use are judged. 

Through leng experience we have 
the expert knowledge necessary to 
make intelligent and satisfactory 
selections of the proper grit best 
adapted to special requirements, 


THE CLEVELAND STONE CO. 
Union Building, CLEVELAND, OHIO 
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AX HALTER CHAINS 
PREMAX 


PATENTED 









_ Lg ETS 
~ eis EGIL ) 














PREMAX SPECIAL—The Best Kind 
We make quality chains and sell to discriminating houses 


that appreciate the best to be had. 


24-H, showing chains in great variety. 


NIAGARA FALLS METAL STAMPING WORKS 


Niagara Falls, N. Y., U. S. A. 


Pesegias 


ey ST 
Spot Many 


All Steel, with 
Highest Grade 
Stee! Fixtures— 
Snaps, Swivels, 
SllppIng Rings, 
and Cross Bars. 


Send for Catalog No. 


Good deliveries. 


S-106 


Hame Chains, Breast Chains, Trace Chains, Tie-Out Chains, Jockey 
Chains, Spreader Chains, Bit Chains, Stallion Chains, Cow Ties, 


Dog Leads, ete., ete. 





Look for the full name 


Russell Jennings 


stamped on the round of our 


. 
Auger Bits 
The original double twist auger bit, patented by 
Mr. Russell Jennings in 1855 


Russell Jennings Mfg. Co. 
Chester, Conn. 









































No. 1 Fire Pot. 
Price each $27.20. 
for Discount. 





— bers supply 


One of the Family 


of up-to-date Mechanics who en- 
joy a very happy acquaintance. 
Let us call your attention to 
the No. 1 Fire Pot which we 
introduced nearly thirty years 
ago. It has won the reputat‘on 
of being the best general utility 
Fire Pot ever made. The burner 
is swiveled and can be raised 
or lowered, producing an in 
tensely hot blue flame. The tank 
is made of very heavy seamless 
drawn steel, tinned inside and 
out (Rust Proof) with fittings 
welded in, and Cushion Protec- 
tion Band at base of tank. Job- 
at factory price. 
Send for catalog—it’s free. 


CLAYTON & LAMBERT MFG. CO. 


Detroit, Mich., U. S. A. 























































































TOOLS 

We take the 
same pains to 
make every 
Dealer “feel 


right.” 


UNION 


We take in- 








finite pains to 


make every 






tool right. 


Send for catalog. 


UNION TOOL CO. Orange, Mass. 
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“Cr escen . Fou n tai n S pr i nkler Durability—Service—Satisfaction 


A Ring Sprinkler that does APOLLO * KEYSTONE 


all that any Ring Sprinkler 


b will do, and more COPPER STEEL 
It sprinkles only to the sanamaeacd 
front and sides. 

Faas 84 in. wide, 
D/FW 22 Gauge 
ee Brass. 

SEEN ASS 

f mA 


: ag oa Highest in — and rust 
a ne) B,a= | resistance. Unequaled for 
Culverts, Flumes, Tanks, 
L R N ee 9 fx Roofing, Siding, Spouting, and 
ols Neison \ all exposed sheet metal work, 


Man We manufacture Sheet and Tin Mil! Products of every description—Black 
anufacturer Galvanized Sheets, Corrugated and Formed Products, Roofing Tin Plates, end 





it off to change its oh Peoria, Ill. AMERICAN SHEET AND TIN PLATE COMPANY, Pittsburgh, Pa, 




















he GET THIS TRADE-MARK 
Wagner ) KANT-SUK Calf mies FIXED IN YOUR MIND 
and Cow Weaner ? | 


IT’S A WONDER 


A eet Semees and effec- = te } 

tive device that sells the whole \ , 

year round. ; u - . mee JLDER 
The hinge construction of this te ; —_—_— 


article allows the calf and cow 
to graze in the same pasture, 


yet effectually prevents sucking. ace < x 4 of ACCURATE THERMOMETERS 


It is easily applied. Once used 
always used. KANT-SUK 
Weaners have no equal. Get them from your Jobber 


We make a complete line of if her aod 
Saddlery Hardware, also Hard- \ Made by 
ware Specialties. 


MANUFACTURED BY 
Imperial Bit & Snap Company, Racine, Wis. 


All the leading jobbers carry them in stock 


Ask Your Jobber 


For Harness Snaps, Rope : 
Snaps, Breast Chains, Horse a | 
and Cattle Ties, Halters, en 

LATHY ARN, 


Wagon Jacks, Gate Hooks, i SU HAY and 
etc (e ; ‘ HIDE ROPE 


It has stood for accuracy since 1860 


THE WILDER-PIKE THERMOMETER CoO., INC. 
Fulton £t. 
































BY ¥ . BALTERS and 
MADE BY , TIES 
Manufactured by 


Covert’s Saddlery Works E. T. RUGG & COMPANY 
INTERLAKEN, N. Y., U.S. A. NEWARK, OHIO 





























UFHI, SPRING JOINT | Protect Your Own Reputation 
WOOD RULES | 


| I" I 
HAVE IMPROVED AND EXCLUSIVE FEATURES B 


Galvanized Poultry Netting 


i] , 
aiways gives satisfaction, which is a guar- 
antee to the dealer that he will have no 
so ? yO ok l t x ~ 

come backs if he handles wire nettings 

BACKED BY A HIGH AND WELIL- } 7; : . ALICE . : : 
ESTABLISHED REPUTATION } 0} Mell amp oattaleniiteranl 


PROMPT SHIPMENTS The Gilb & B M JC 
é Gilbert enneti Manufacturing Lo. 
New THE [UFAIN fRULE (0. **GINAW sino knnas” Alek NELE. ocho)? Ace 














October 9, 1919 


HARDWARE AGE 











HORSE - SHOE BRAND GD 
" WRINGERS 
UNIVERSAL 

Enclosed Cog Whee!s —————— 

Reversible Water Board Ms pncLOSED COG WHE a 
tee idatteattt eaten ee 

Wrings clothes m tira a . 

citer divection “a ' N 


The Bet Wringer { ‘i 
for Every Home Ni 
be) 

Plain Rearing: 


No. MOE Rolls 10x1% {| 3 













inches Hic 
No, MIE Rolls 11x1% MW 
inches 
Steel Ball Bearings 
No. 300 E Rolls 10x1% 


inches 
No, 361E Rolls 11x1% 
inches 


THE AMERICAN WRINGER CO. 


99 Chambers Street, New York City 




































Send for aFreeSample 


of 


Ruby Fluid Flux 


For Soldering and Tinning 
all Metals. Try it yourself. 

Non - explosive, non - cor- 
rosive, non-poisonous. Ship- 
ped in tins ready for use. 

Economical, retains the 
tinning longer than other 
flux. Nine years on the mar- 
ket—hasn’t failed yet. 

We'll send a Liberal Sam- 
ple Free to any Jobber or 
Dealer. Good Profit. Write 
now. 


The Ruby Chemical Co. 
Columbus, Ohio, U. S. A. 


























No Substitute 


Can be had for the genuine 


SHERMAN COUPLING 
4 


Patented 





Wrought Brass, No Sand Holes or Flaws; Hence Saves 
Half the Claims for Leaky Hose. 
Full Waterway. Deep Corrugations. Double Knurled 
Nut. Finished Inside and Out. 
Look for the Name ‘“‘Sherman”’ on the Nut. 
MADE ONLY BY 
H. B. SHERMAN MFG. CO., Battle Creek, Mich. 

















No. 999 SECATEUR 








This hand pruner is modeled after a French tool. The 
handles are drop forged from open hearth steel and the 
blade stamped from crucible tool steel. 

Its worth and quality are guaranteed to give satis- 
faction to both user and dealer. 


Bartlett Manufacturing Co. 


30 E. Lafayette Ave., Detroit, Michigan 
New York Office: A. Z. Boyd Co., Agent, 126 Chambers St. 




























Adjustable 


Coffee Strainer 
KLEERWELL 


Fits Any Style of Coffee Pot 
Hooks instantly on rim 
ef pot. The only ad- 
justable inside strainer. 


10c Retail 


(Pat. Pending) 

Packed in 3 Doz. Display Box. 
Big Profits to Jobbers and 
Retailers. A Sure Seller. 
Samples free 


WersaCo., Inc., {2 8 Ss 






























"4 a > Lose 
ee ae ay 


Making the Top Shelf Safe— 
Often a clerk hesitates to use a store ladder, ques- 
tioning its safety, especially when heavy stock is 
handed, and women are always timid and back- 
ward in the use of some ladders. 
This is unheard of with the Myers Noiseles— 
Cushion Tire Store Ladder. Anyone 
can mount or descend the Myers with ease 
and safety—-just like going up or down stairs 
—and use *oth hands in placing or removing 
stock 
Deep Tread Steps, Rubber Tires, Overhead 
Track System. Firm Construction Through- 
out—eliminate vibration and noise, and pro- 
duce a Ladder of ample strength for safety, 
convenience and service, to suit the most 









particular. 
One style only—neat of design—nicely finished 
—any height—easy to inStall and use. Circu- 
lar on request. 


F.E.MYERS & BRO. 


ASHLAND OHIO. _ 















Dillon Fence 
Stretchers, Gris- 
wold - Bale Ties, 
Barb Wire, Nails 
an Staples. 








tright, anneated 
and galvanized 
smooth were. 
Quick thipm: nt 
to Central and 
Vestern points, 


NORTHWESTERN BARB WIRE CO. 
WIRE PRODUCTS 


Sterling, Illinois 
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AGENTS WANTED EVERY WHERE 














tron Fence 


— © 0. Lindemann & Co, 


Lawn Vases 
, Settees Manufacturers of 


3 General Iron yl BIRD ar 
and 

K ire Wor y 

: : Wire Work CAGES rape 


: Ask for Catalog aaa Established 1863 


THE STEWART IRON WORK wis 7 35-37 Wooster Street N 
765 Stewart ET IRON GVORKS,.CO.,IMe. 8 re ew York 


SAMSON CORDAGE WORKS | | «Gem” NAIL. CLIP 


MANUFACTURERS OF Va SASH CORD. CLOTHES mounted’ twelve on’ a. hand: 

































































































































































some counter card, Sell at 


BRAIDED CORDAGE igs LINES, SMALL LINES Scents each. We 


also make a fif- 


AND COTTON TWINES ro ETC. S47 /ap CAALOG pers Write. 


H. C, COOK CO, 


Ansonia, Conn. 
Sole Manufacturer — Norton Cable Chain 
245 Center St —New York “cuTLEes 


* CHAINS FOR EVERY USE* S TO AMERICAN BUTCHERS” 
NICHOLS BROS. Greenfield, Mass. 


BROOKS G-W ICE TOOLS 


. For use by the Wholesaler for unloading Ico 
sright Iron and Brass Wire from boats or cars. 
G 1s S ~ial i a For use by the Retailer on wagons, 
decibel Special Wire Goods hy For use by the Housewife at the Ice chest, 
made to order. Write for Catalog and Window Display Cards, 
M. S BROOKS & SONS Let us quote Jobbers’ prices. 
ote i GIFFORD-Wo00D CO. | 
STE orks New York uffalo 
CHESTER, CONN. Hudson, N. Y, Boston Philadelphia 
Chicago 






























































KHOE R. MURPHY ere. ALL GRADES OF WIRE CLOTH MADE OF ALL KINDS OF WIRE 


KUPCHEN « 
RENBER _~ j 
| WIRE LATH WIRE WORK 


‘ THe New Jersey Wire CLoTH COMPANY 
; 3 MAIN OFFICE: TRENTON, NEW JERSEY | 
ROBERT MURPHY’S SONS co. Ayer, Mass. Offices and Stores: 223-227 Arch Street, Philadelphia, Pa. 


93-95 Pearl St., Boston, Mass. 210 Fulton St., New York 




















‘'PRIEST’S 
Clippers 


The world's standard ‘‘back- 
o’-the-neck’’ shaver deserves 
your serious investigation as 
&@ profitable item of stock. 

Write. 

American Shearer Mfg. 
Company 
Nashua, N. H., U.S. A. 














| Hygrade };| Lamps 
SAVERS 


HYGRADE LAMP CO. SALEM, MASS 























HILL’S << JOBBERS—DEALERS 
it PREPARE 
i There will be a heavy demand for the famous Da 
Famous Clothes “STORM KING” LANTERN } |, 
Dryers Order Now Extensively advertised. We will help you sell. FOr - 
Hill Clothes Dryer Co. BIG PROFIT. Get Particulars and Prices NOW ry 3 


Worcester Mass. ; National Stamping & Electric Works 
Mfrs. of Hustler Ash Sifters : ‘ 410-424 S. Clinton Street, Dept. 2 Chicago 








359C.P. 























SS = > FS 
JOHN HASSALL. Inc. 
RiveTs. 
ESCUTCHEON PINS 


PORTER’S “NEW EASY” BOLT CLIPPERS SPECIAL WiRE NAILS 


All sizes. Al! parts interchangeable. Jaws Speciai Steel. Cray ano Oancano Sreeers 
Big Sellers. Good profit. Write for prices. BROOK LV 00, 9 ¥ 
H. K. PORTER Everett, Mass. foe ss  —) ———) 
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Safety Fuse 


Ensign-Bickford is the ORIGINAL safety 

fuse—tested and tried by time and experience. 
The 
Ensign- 
Bickford 
Co. 
Simsbury, 


Conn., 
U.S. A. 














The “Original” Gutter Hangers 
Made by Berger Bros. Company 


are the strongest, neatest and 
handiest made; 20 different styles 
to suit any requirement. 


Look for the “BB” on 
every piece. 


-= Send for free samples 
and No. 8 Catalog. 
No. 6 
Berger Bros. Company 
Office: 229-31 Arch St, Store: 237 Arch St. 


Warerooms and Factory: 110-114 Bread Street 
PHILADELPHIA 














Send fornew C,E. JENNINGS & CO. 


Tool Chest Catalog 73 Murray Street New York Cicy 











SALAMANDERS 
Stock Up Now 


A cold weather neces- 
sity. Used in_ shops, 
warehouses and out of 
doors. Also an open 
heater for contractors use 
for heating and drying 
buildings. 

Write us about your 
requirements now. 


LITTLEFORD'- BROS. 
441 E. Pearl Street 
Cincinnati, 

















U. S. EXPANSION BOLTS, All Types 
MAA i & TT 


eee eke Ele BAS 


U. S. EXPANSION BOLT CO., 25 Elm St., New York 
Chicago Toronto Los Angeles Plant: Columbia, Pa. 























“VICTOR ”’ BOLT CLIPPER 


Send for Catalog 


ROBERTS MFG. CcO., Somerville Station, BOSTON, MASS. 























“Commercial” 


ANNULAR BALL BEARING 








When you buy ball bearing 
baby coaches, coaster wagons, 
etc., insist upon ‘“Commer- 
cial” Annular Ball Bearings. 
They,help to sell the vehicle 
because they endure and sat- 
isfy. Catalog? 


The Schatz Mfg. Co. gel 
Poughkeepsie, N. Y. ° AD, 




















Iwan Post Hole & Well Auger 
List Prices 


per doz. per doz. Rea 

3 to 6 Iinch.... $23.00 . $32. . $96.00 

f and 8 inch.. 30.00 : 36.0014 inch ... 120.00 
16 inch 


- 14.00 
Liberal discount to the hardware trade. 
Prompt shipment. Sold by jobbers everywhere. Specify 
“GENUINE IWAN AUGERS."’ 
. Write for catalog of post hole augers and diggers, tile drain 
— hay knives, snow or barn scrapers, revolving chimaey 


IWAN BROTHERS, Mfrs., SOUTH BEND, IND. 


i 
COTTON ROPE 


Also spin coarse 
yarns. Sell direct 














is our specialty. Manufactured in all 
sizes from 4" to 7/16” diameter. Put 
up on 12” tubes to weigh 10 to 35 pounds 


each. 





Write now for 
Samples and I’rices 








SWAMPSCOTT, MASS. | 








requirements and be convinced. We also furnish samples. 





Phone Stagg 243. 


OUR PRICES BEAT THEM ALL 
We make a Complete Line of Manilla Rope, Hide and Hay Rope, Clothes Line and Oakum. Write for prices of your immediate 


CENTRAL ROPE MFG. CO. 
181-189 Scholes St., Brookirn, N. Y. 

















HACKETT & BATEMAN 











HARDWARE AGE 


October 9, 19]9 




















Goods, Auto 





Profit producers, for 





Housefurniehing iP i etc. 
ive dealers. WATCH THIS SECTION FOR QUICK SELLING MERCHANDISE. “ 
s! You can catalogue your product here for $4.00 per insertion. Write for full information,: 











GUARANTEED 
Boiler Riveted Gas-tight 


PIPE or PIPELESS 
Warm Air FURNACES 


THE WROT IRON HEATER CO. 


Des Moincs, Ia. 








NEW YORK OFFICE: 45 WARREN STREET. 
AN 








Dipping and Plating Baskets 
For All Purposes 
Made of Iron, Galvanized, Brass, 
Copper, Aluminum, Monel 
and Calido 
Any shape. size or mesh, 
John P. Smith & Co, 
493-501 State St. New Haven, Conn, 
Write for Catalogue 














YOUR JOBBER CARRIES THEM 
J.SAND & SONS Detroit, Mich. 


The Original 


and Dominant Kar 


“KIDDIE KAR”’ 


is our registered Trade Mark 


H. C, White Company 


North Bennington, Vt. 














M-B TOOL co 


Danielson, Conn. 
Insulectric Screw Drivers 
Adjustable Auto-Valve Grinder 
; Sales Agent: 
Johnson Saies Co., Union Bank Pidg., Pittsburgh, Pa. 





A. W. DRAKE MFG. CO., Hazleton, Ta. 


The 

Sanitary Flexible 

Rubber Fly Swatter 

and .Neverluce Sash Skids 











All Styles CORN HUSKERS 
CLARK’S éest 
Sold through any Jobber 


R. F. CLARK MFG..CO. 
169-73 N. Jefferson St., Chicago 





SILVER LAKE 


SASH CORD 
NET WEIGHTS FULL LENGTHS 
Silver Lake Co., Newtonville, Mass. 


“x & B’? DROP FORGED TOOLS 


and Forged Hardware 
The Kilborn & Bishop Co., New Haven, Conn. 








oon 14 — ee - Pale 


a= Bako’, a-ha — 
SARGENT & CO- NEW HAVEN CONN 





His LIGHTNING 
BUTTER MACHINE 
makes two pounds of P'ilk- 
Charged Butter from a pound of 

butter and a pint of milk. 
Send for prices 

STEWART-SKINVER CO, 
Worcester, Mass, 











J. L. THOMSON MFG. CO. 


Waltham, Mass. 
Tubular and Bifurcated 


=RIVETS= 








Convenient, Efficient 
Price Cardy for Hardware- 
man, Stationer, Druggist 
or any retailer, 
The “ONLY' Price Card 
Both sides ruled. Special 
stock, can be erased many 
times. Write for prices. 
WEAVER-BEACH CO., 
5111 Certs! Bid Rochester NY 





135 Sheldon 
St., Hartford, 
Conn., U.S. A, 

















WE MAKE 

a Ly a 

6é— PEERLESS 
2 ~ Ss a 


Camp Furniture, Tents, Awnings, Covers, Leggings, Mops 
Write for Prices 

TUCKER DUCK & RUBBER CO. 

FORT SMITH ARKANSAS 











WOOD RIM SIEVES 
for all purposes. Sq. 
or Rd. Sioves and Rival 
Ash Sifters. Any Mesh 
Wire. Write for cat.- 
log. 

GEO.H. Ji LLIFF & SON 
New Canaan, Conn., U.S.A, 





EVERY KIND 


E. H. TATE MOP & CORDAGE CO. 
67 Sudbury St. Boston, Mass. 











WAKEFIELD 
Ricycle, autome 
bile, motorcyr! 
and pipe wrenches 
Established 1890. 
Send for catalogue. 


CLARENCE KE. WAKEFIELD 
Worcester, Mass. 








ELEVATORS AND 
DUMBWAITERS 
Made to be sold by the 
llardware ‘Trade, 
Wend for Catalog No. 25 
ENERGY ELEVATOR CO. 
214 New St., Philadelphia, Pa. 








STEEL 


BALLS 


Abbott Ball Co. 
Flaywood Div.. 
Hartford, Conn. 

















JOHN SOMMER’S 
eagee PEERLESS FAUCETS 
Made of best Maple, with Leather 
Linn: end Pest Flock Tin Key. 


Beware of Imilations. Genuine are 
Stomoed with Maltese Cross. 


JOHN SOMMER FAUCET CO., Newark,N.J. 








AllanJ.Coleman 


manufactures a complete 
line of Sanitary Specialties. 


epee ; 
i There is rubber in his cups 
art and there is profit in all 
; for you. 


208 N.W sbas Ave., Chicago 








The Eniwon Stove Pipe 
a Damper is a Cast Iron 
ty damper with mcans for 
easily making the hoes in 
the p'pe for p.acing the 
to damper. 


SS ~| . 
J. F. SCHAFER, - Mount Pulaski, III. 























EREN' 
ASTED 






































FARM and Business Wagons, Auto 
truck bodies, Wheel Barrows, 
Hand Wagons, Chilled Box Steel 
Axles, Reamers, Bob Sleds, Castings. 
Custom work at factory prices. 
SWAB WAGON CO., 
Est. 1868 Elizabethville, Pa. 


FOLDING RULES 
For Export and Domestic Use 
Made in U.S.A. 
American Rule 


Manufacturing Co., Inc. 
127 Humboldt St., Brooklyn,*’.Y 











LAMPS 


Incandescent 


Right Quality—Right Price—24 Hour Delivery from 
CONSOLIDATED ELECTRIC LAMP CO. 











Topley Street Danvers, Mass. 





Glass Towel Bars 


Durand-Koering Glass Co., Inc, 


Vineland, N. J. 


— 











ESTES MILLS 


P.-OK-ALPTIA 
SLASHER-ACME-BEE 


MOPS 


FALL RIVER, MASS. 











9, 





1919 


HARDWARE AGE 








IN CHESTER 


Ws Standard Guns and Ammunition, 


New Haven, Conn., U. S. A. 











“EVERSHARP”’ 


Shears 
Scissors 
For 15, 25. 35, 


50, 75 cts. and Syndicate Stores 


EVERSHARP SHEAR CO., 1200 Worth St. 
Bridgeport, Conn., » A 


15i 





SMALL TURN 


Seud tor Catal 


180 No. Market St. 


BUCKLES 


CS S90 


jog No. 4 


GEORGE H. WILKINS CO. 
Chicago 














Favorite Washers 
An efficient washing 
machine to take care 
of the trade who will 
not or cannot pay for 
a high-priced washer. 
THE EDWARDS 

MFG, CO. 7 

Middletow n, Ind, 








For immediate 


MIPG, CO, 


Ash, aud Liickory. Wri 
ECONOMY DRAWING TABLE & 


a A 


PICK HANDLES 


detivery, made 


of Oak, 
te fur Prices, 


Adrian, Mich. 








————— 





—_—_— 


Quicker Zs 


WASHING MACHINES 


Globe Mtg. Co. 


Perry, lowa 








ales Use P 
Our Catalog Number Five 
Showing GRANITE CUTTING 
TOOLS. 


Trow & Holden Co., Barre, Vt. 


Send for it. 


rofitably 








INSIST on GENUINE Cannon Pump Oilers 


Made only by CANNON OILER CO. 
Keithsburg, I!1.,U.S.A 





See our 
advertis- 
ing in first 
issue of 
each month 








HOOD TIRES 

















Gilson Garden Tools 


The line of Cuality and good 


profits. Write 


J. E. GILSON CO. 
Port Washington, Wis. 








“For Baby’’—Rattles and Toys. 
For Home—Gongs and Belis. 
Toy and Bell 
Makers for 
over fifty years 
THE GONG BELL MFG. CO. 
Div. H. East Han ptouu, Conn, 











Ceards!ey Specia!ty Co., 








BESCO 











BOTTLE CAPPER 


Rock Island, Il. 








“BEMUS” TIMER 
FOR FORD CARS 


MOTOR SPECIALTIES CoO. 


Manufacturers Waltham, Mass. 
































Ma 


Accurate to a dot. 
for every purpose — 400 | 
4 numbers, 


| issue of each month. } 
A jac OBS BROs. CO., INC. 
4 78 Warren St., N. YY. § 





Pratt altiht 


“sa a b 
COUNTERSCALES f°, 
Scales ) 


See our ad in the first >” 


































Handbook 


C78 F 8t., 


PATENTS 


on Patents and Trade Marks 


free un request. 


MUNN & 


Patent Attorneys 
Washington, D. ©. 
"678 Woolworth Bldg. 


co. 


N.Y. OC. 











Brenze 


KOMERF.LIVERMORE, Inc. 


85-89 Pearl Street -2- 


METAL PRODUCTS 


Brass Copper 
Stecl 


BOSTON, MASS. 


Nickel Silver 
Vulcanized Fibre 


(Sce Advertisement next Issue) 















Common Wrot 


Special Shape 
WASHERS 


Send us your inquiries 





THE JONES POSITIVE NUT LOCK COMPANY 
2814. South Wabash Avenue - - 


= Chicago, Ill, 











The E 
INY. Office: C. E. Peabody 





PROFIT 
depend; Jargely up 


stor 


EVEN SPRAY ¢c: 





BUILDING 


u the salability 


of —- you choose for your 


othes rprinklers 


ave in con tan: demand becaue they 
save the housewife work 1 wash day. 


Write for 


prices. 


yria Specia ty Co. - E’yria, O. 
Co. » 143 Chambers St.,N Y. 





EACLE CLAW W. ENCH 
Jessup & Thompson 


1421 So. Michigan Avenue 7 Chicago 























Va a 
pS ty 


“They Have a 
Bull Dog-Grip” 


Manufactured by 
U. S. Clothes — Co., Montpelier, Vt. 


s Dey 
1015 Union Bo’ Bldg. "Ptetcbersh. Pa. ° 

















Manufacturers of 


styles of Augers 
hand and machine 
See our adver 
week. 


Snell Mf-. Co., Fi 


all kinds and 
and Lits for 
use. 

tisement next 


iskdale, Mass. 


The Atlas Mfg. Comnary 








OILS 





326 So. Water Strect 








AMERICA’S 
HARRIS AMERICA 


creases LUBRICANTS 


A. W. HARRIS OIL CoO. 
PROVIDENCE 


The live of 5 and 10 
cent spovus, brackets, tly 
swatters, hooks that you 
can still carry—with good 
profit to yourself and with 
good value to your cus- 
tomer, Send for catalog 
to-duy. 


Atlas— 


New Haven, fonn. 



































TACKS 


Cobblers Nails, Glazier Points 


SHELTON 


TACK CO 
Shelton, Conn. 








TH= PULL-EASY MFG.CO, 











WAUKESHA, 
Mfrs. of advanced spe- 
. cial tools for garden 


491 Barstow St. ‘ 
WIS. 


and lawn 

















—FIRE GUARDS 
and FENDERS 
A Pro‘ ection 
for Life and Against Fire 
Catalog on request 


The Fred J. Meyers Mfg. Co. 














5 —, Homilton, Ohio 
BIFURCATED 


TusuiaR RIVETS 


Tubular Rivet & Stud Co. 
Bostor, Mass., U.S. A. 
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HARDWARE AGE 


Business Opportunities 


October 9, 1919 


Business Opportunities 





Business Opportunities | Business passer 


' ’ 





FOR SALE—Good clean 
hardware in central Illinois. 
location, cheap rent. Will invoice 
between $14,000 and $15,000. Will | 
sell for $12,000 cash. Good reasons 
for selling. No traders. Address | 
Box B-110, care HarpDwaRE AGE, | 
New York. 


stock of 
Fine | 


27,300 (NEW) 





SALESMAN~ wanted for _ high- | 
grade hardware specialty as side line | 
on commission selling to dealers | 
and jobbers, best selling season 
now; excellent opportunity to build | 
up big trade. Address Box C-337, | 
care HarDWaRE AGE, New York. 


Atlanta. 





SALE—Good, clean stock 
of shelf and heavy hardware in pros- 
perous town in southeastern South 
Dakota; will invoice $12,000; corner 
cement building; steam heat; cheap 
rent. Owner going to Europe.  Es- 
tablished in county 20 years.  Ex- 
cellent patronage. This proposition 
will bear closest investigation. Ad 
dress Box E-12, care HarpDWaRE 
Ace, New York 


FOR 


following cities: 





WANTED—Hardware store in 
Maine, New Hampshire or Massa- | 
chusetts ; city of not less than 20,000 
populations Stock, $2,500 to $3,000. | 


No. 5621 GS. 





Government Sale 


ASH CANS, galvanized, 
gated steel, stored at Chicago and 


SEALED BIDS will be opened 10 A. M., 
Oct. 10, 1919, at Surplus Property Divi- 
sion, Munitions Bldg., Washington, D. C. 
Particulars and special bid forms may be 
obtained at above Office or Zone Supply 
Office, attention Surplus Property Officer, 
Boston, 
Philadelphia, Baltimore, Newport News, 
Atlanta, Jeffersonville, Ind.; Chicago, St. 
Louis, New Orleans, San Antonio, Omaha, 
EI Paso, San Francisco. 


GARBAGE OR 
corru- 


New York, 


Refer to S. P. D. 





WELL CONNECTED SWEDISH 
FIRM 


desires representation for Scandinavia 
of American Manufactures of steel, 
tools, machinery, metals, steel wire 
rope, belting, machine utensils, fit- 
tings, accessories, etc. Detailed of- 
fers to A. B. Jarn & Skogsprodukter, 
Stockholm 14. Bankers: Stockholms 
Handelsbank. 





Have newly invented, very simple 
yet very practical, patent extension 
rake. Wish to interest responsible 
party to manufacture this rake on 
either a royalty basis or acquire my 
U. S. patent rights. Model, photo- 
graph or blueprint of rake will be 
submitted upon _ request. Address 
H. S., 13832, care Harpware Aag, 
San Francisco, Cal. 


HAMMER—HERE 
AT LAST 

sale, cash or royalty 
by leading manu 


MAGAZINE 


Patent for 
basis. Indorsed 
facturers and mechanics. Very 
simple. Cost little to manufacture. 
Big demand and big profits. Manu 
facturers looking for something new 
will do well to’ investigate this 
Write for blue prints and descrip 
tion. John D. We 4024 East 
68th st. Kansas City, 


ods, 
Mo. 





; $2, 
No agents. B. 


Address R. 
So. Berwick, Me. 


Rideout, | 





shipment, subject 
ROLLED STRIPS 


35 lb. each, FOR 


immediate 
sale, HOT 
in coils, averaging 
STAMPING, 14% x No. 14 U. S. 
BEST QUALITY 0. H. 


For 
850 tons at a 


CUTLERY prior 
Warner-Jones 
sharpener as a 
retail stores. 
St. Paul, Minn. 


Men wanted 
safety 


side 


to 
razor 

line to 

Warner-Jones 


carry 

blade 
sell to 
& Co., | gauge. 
STEEL, 
Also 34 
Wire in 
GEL BOX 
Ky. 





tons No. 8 Black Annealed 
Coils at Louisvile MEN 
COMPANY, Louisville 


THE UNION TOOL CHEST CO., 
Rochester, N. Y., wants several high- 
grade side-line men in various terri 
tories, to sell the highest grade line 
of tool chests manufactured. Ex- 
clusive territory and good commis- 
sions. Tell us what you sell, terri- 
tory covered, and how often. 





FOR SALE—A hard- 


ware 


prosperous 
store in Northwest Kansas, 
where the wheat is making thirty 
bushels to the acre, and corn fifty. | 
Good business for the next year in- 
sured. The best money maker in 
Kansas, Good reasons for selling. 
Have agency for all the best makes 
of machinery. Takes about $30,- 
000.00 to handle. Ade lress Box E30, 
care HARDWARE 





WANTED 
Hardware 
England 
to retire. 
HARDWARE 


old established 
in good New 
owner wishing 
nets E-19, care 
York. 


To buy 
Business 
town, from 

Address 

AGE, New 








MANUFACTURER’S 
SENTATIVE WAN 
COUNTS—Hardware and 
eessories trades, domestic and ex- 
port, metropolitan district. Commis- | 
sion basis. Have established — busi- 
ness, Address Box C©-354, care 
Harpware Aare, New York. 


RE 
TS 


PR E- 
AC- 
Auto <Ac- 


MANUFACTURERS, 


Two well known 
vears of experience in kardware and 
kindred lines are organizing a manu- 
facturers’ selling agency for repre- 
sentation from Missouri River to 
Coast. Will be ready for business 
January Ist. Manufacturers seeking 
high class representation confer with 
us, Address Box E39, care Harp- 
WARE AGE, New York. 


NOTICE, 
aul 
salesmen with 





Wanted—Salesmen on Commission. 
Hardware Poultry accessories direct 
to retail trade. Can be used as side 
line or entire time can be devoted to 
line. Complete _ line. Goods and 
prices right. Catalog and Samples 
now ready. Address Hume & Riepe, 
Burlington, lowa. 








Fixtures of 
Paint 


and 
Hardware, 


For Sale—Stock 
old established 
and Housefurnishing Business, in a 
live and Growing section of Phila- 
delphia. Stock and Fixtures In- 
ventory about $20,000. Will sell or 
Lease Building. Members of Firm 
wish to retire. Big opportunity for 
live man. Address Box E-54, care 
| Harpware AGe, New York. 


an 





A clean stock of hard- 
Kansas; first class farm 
town 5000; stock $8,000 
to $9,000; best reason for selling. 
Address 3ox R20, care of Harp- 
WARE AGE, New York. 


For Sale 
ware in 
community 








| paying 


} partment 


FOR SALE—FIRST CLASS STOCK 
OF HARDWARE IN ONE OF THE 
LIVE CITIES OF THE CENTRAL 
WEST, SURROUNDED BY AN EX- 
CELLENT FARMING COUNTRY. 
ESTABLISHED 1890. INVOICE 
ABOUT $20,000. GROWING PROS- 
PEROUS BUSINESS. GOOD REA- 
SONS FOR SELLING. NO TRADE. 
ADDRESS WILLIAM BITTEL, PE- 
ORIA, ILLINOIS. 





clean stock 
Hardware 
Tinning 
in 


For Sale—Good 
general and_ shelf 
ing Plumbing and 
and equipment. Located 
tral Pennsylvania town of 
2500. Big industrial center 
rounded by rich = agricultural 
trict. Stock will inventory 
$17,000 to $19,000. Address 
E-53, care HARDWARE AGE, 
York. 

Wanted to exchange a highly pro- 
ductive Minn. farm of 240 a. for a 
hardware business. Address 
Box 56, Route 4, Wheaton, 


stock 
Cen- 
about 
sur- 
dis- 
about 
Box 


Owner, 
Minn. 





MANUFACTURERS full 
household specialties 
resentatives in all 
to handle line on 
stores, 

instalment houses, 
are all big users. 
lines handled and _ territory 
We want none but those 
“make good.” Foy 
= is an excellent one. 
Ss. » care HARDWARE 


of 


commission. De- 
hardware 
premium concerns 
covered. 
who can 


Address 
Age, New 
York. 











of | 
includ- | 


New 


line | 
want local rep- | 
important cities | 
dealers, | 


State experience, | 


such our propo- | 


| 


Hardware’ Store Wanted—Small 
stock of hardware or good location 
for new stock in southern New Eng- 
land, eastern New York or New 
Jersey. 

Replies state particulars as to lo 
cation, size of town, whether manu- 
facturing or farming district, i 
voice cost, annual suales, ete. 
dress Box E-48, care Hardware 
AGE, New York. 





‘Right Around 
-the Corner 


is just the clerk, sales- 
man or manager you 
want. There’s no doubt 
about it. The only ques- 
tion is—around which 
corner? But HARDWARE 
AGE answers that ques- 
tion by going around all 
the corners in the hard- 
ware trade. 

Place your advertise- 
ment right now in the 
Opportunity Exchange of 
HARDWARE AGE and see 
how quickly your “want” 
will find the right man. 


HARDWARE AGE 
239 West 39th Street 
New York 























Set solid, atin 50 words......+++.$1.00 
Each additional word 2 


All capitals, minimum 50 words.... — 00 
Each additional word 4c 


HELP WANTED 
AND BUSINESS 
OPPORTUNITY 
RATES 


All capitals, leaded, minimum 50 qrotte. $3.00 
ach additional word 6c 








Forms close seven days before date of issue. 








SITUATIONS 
WANTED 
RATES 











Set solid, minimum 25 words 
Each additional word 2c 


All capitals, minimum 25 words....-++ 
Each additional word 4c 


All capitals, leaded, minimum 25 words. . $1.50 
Each additional wor 


DISPLAY ADVERTISING RATES GIVEN ON REQUEST 

Count Seven Words for Keyed Address 

Do not send original letters of recommendation in replying to advertisements—duplicates will answer the purpose. Letters forwarded without charge. 
ADDRESS MAIL CAREFULLY IN ORDER TO AVOID DELAY IN FORWARDING 


Cash must accompany all advertisements, 


$1.00 


d 6c 








Oe —a——————— 
——_—_—_—— 





















October 9, 1919 HARDWARE AGE 153 








Business Opportunities. Help Watnted 


SALES AGENT—With_ offices of W AN T E D—SUPERINTENDENT SC Le gauge. 
Augusta, Ga., and Travelers, wishes | with necessary experience and_ ability | yy o ; Pees mee 
dard: sre and Tool Manufactures|to handle manufacturing end of a y SPECIAL" N £ f S 14 to and 
accounts. Will bring resultg, and | large shovel industry. Liberal sal- SAWSET gauge. ; 2 


cover good territory. Address <P. O. vt to right man. — ea ull par- | Vor, sg ea 


Box No. 486, Augusta, Ga. iculars. Replies stric confidential. 





























































































tinware and galvanized ware in the| ERAL RETAIL HARDWARE AND 
states of Indiana and Illinois. Go. "AINT BUSINESS. STEADY  PO- 
Opening for the right men. Address ON. ADDRESS . 55, CARE | 

Box C-46, care of Harpware Ace,| Hakvware Ace, NEW YORK. . 
New York City. —_—_—_—_———————————————— | You can get the latest prices from 








——— ——— ad entdiliinea | Address Box E-47, care HakDWARE a 
OR SALE — Ol establishe« Ace, New York. 
eae business in town of 2000] A rapidly growing and progressing CHAS. monnns. - . 
population. Good schools and | manufacturer of mechanics’ hand 102 Lafayctte St., New York \ 
churches, good farming country. tools wishes an exceptional salesman a 
State highway now building through | | for the jobbing trade it the Middle = 
town. Two oil wells going « lown. | West. Must be a man who has 
Stock and fixtures about $9,000.00. | made good, and one who has a fol 
Only one other hardware store in| lowing among this trace “EVERLASTING” GAS LIGHTER : 
town. Good reason for selling. Lo | Write fully stating age, experi “ ; 
cated in western Arkansas. Address | ence, and salary expected. All we Lights nds ( 
R H. STRONG HDWE. CO.,| should know to form a_ preliminary lir e, 
1 I ] } Y ~. Jene } 
Ozark, Ar | opinion. Send p lotograph. Com —y Spark 
aii | Inunications confic Idres ig 
— | Bonney Vise & * s, Ine eure 
“Help Wanted .. on ine 
—_— 9 Wanted—A —Specialt Praveling | | renewal tips, making them any size to fit any lighter 
WANTED—A large modern hard- oan sman experienced In Cute te ATTBACTIVE SILENT SALESMAN DI=PLAY CARD 
ware store in New England has a) oe Goo || HARRY HANEBERG, Mfr. 1516 Vine St., Cincinnati, 0. | 
big opportunity for an experienced piers. AO a por alr See | 
window trimmer and display man ilder who | DOIN 
familiar with the sampling method can give S¢ cus 
of _ splay. State aa ——— I rs — a Situations Wanted Situations Wanted 
nd qualificatior in irst etter. o ™ ully 
ye Box E-51, care Harpware ilified This i oO} — a — Ee 
hen New Yor! tunity for the Ad WY EXPERIENCE . sla 
sel : _|vertiser has a lar this EXPER 2 SHOULD BI MANUFACTURERS NOTICE 
WANTED—Manager for the Tool | lite and) only har grade | VALUABLE TO SOME HARDWARE | wey established sales company, who 
Department of a large modern hard- ~~ nach a C ‘ Ad — MANUFACTURER OR JOBBER. IT} for ten years have been visiting reg 
» store in New England. on- | Ocky ountain uintry. ddress aie PI a . a teneillamine } 
derful chenee i : — PP ge | Box E-49, care HarbWaRe AGE, poe saat = ea : esi supply a nd : tom bile as ce — 
perience to grow to big things. New York. FIVE YEARS AS \ RETAILER trade, i nm a position to become 
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DRAW PRESS DEPARTMENT in| 27d_ continuous employment. S.} Box E-25, care Harpware AGE, New 1 hi a gps paps nae ’ \ ae wage 
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AN, P. O. Box 801, Pools | ae, S Box E40, care HARDWARE 


U. P. C. BOOK COMPANY, Inc. 
241-249 W. 39th St., New York 
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HELP WANTED Set solid, agers 50 words... qeoeee -$1.00 SITUATIONS Set solid, wistmem 25 weede. .. qgcese -$ .50 


ch additional word 


AND BUSINESS All call, laine 50 words........$2.00 WANTED All capitate minimum 25 words.......§$1.00 


ch additional word 4c 


OPPORTUNITY cb additional word 4c 
TES All capitals, leaded, minimum 50 w words. $3.00 R ATES All capitals, a. leaded, minimum 38 gente. - $1.50 


DISPLAY ADVERTISING RATES GIVEN ON REQUEST 
Count Seven Words for Keyed Address 
Do not gend original letters of recommendation in replying to advertisements—duplicates will answer the purpose. Letters forwarded without charge, 
ADDRESS MAIL CAREFULLY IN ORDER TO AVOID DELAY IN FORWARDING 


Foriis close seven days before date of issue. Cash must accompany all advertisements. 
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Check Up 
Against the Parker 
Book 


“Staple as Wheat.’”’ So a big national adver 
tiser terms his product—rightly, too. And the 
slogan is just as well applied to Parker Wire 


Hardware. 


There is a steady—never ending—demand for 
Wire Goods that needs no stimulation to turn 


over the investment you make in them. 


But we need only remind you of this fact 
which you undoubtedly well appreciate. The 
point we want to make is—are you checking up 


your stock and calls against the Parker book? 


The two hundred and sixty-odd pages of real 
live, fast moving merchandise it catalogs will 


show you many possibilities worthy of action. 


If you haven’t a copy we would be glad to 
have you write us. We want every hardware 
merchant to have this catalog. Just a line today 


will bring yours to you by return mail. 








. October 9, 1919 
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SHAPLEIGH HARDWARE COMPANY 


ESTABLISHED 1843 


ST. LOUIS, U.S.A. 
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DIAMOND EDGE HAMMERS 
DIAMOND EDGE HATCHETS 


“ONE na Saga a TADE 


“DIAMOND EDGE” Hatchets are made of solid cast steel, perfectly tempered bit 
and head, carefully ground and sharpened. 


“DIAMOND EDGE” Hammers are drop forged in one piece from crucible hammer 
steel, tempered and hardened to a toughness that enables them to withstand severe 
usage. 


Handles thoroughly seasoned second growth hickory, fastened with the ““‘DIAMOND 
EDGE” patent wedge. 
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“DIAMOND LDGEISA QUALITY PLEDGE” 
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